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1. MACIIOPT ®OHJIA OHEHOYHbIX CPEACTB

no aucuuiuinHe « THOCTpaHHBIHN SI3BIK B PO eCCHOHANBHON cdepe

OrneHouHbIE CpPEICTBA COCTABISIIOTCS B COOTBETCTBUM C  paboueil mporpammon
JUCLUUIUIMHBI U TIPEACTABISIIOT OO0 COBOKYIMHOCTh KOHTPOJIbHO-U3MEPUTEIBHBIX MaTepHajioB
(TunoBble 3amaun (3aJaHuA), KOHTPOJbHBIE PabOThI, TECThl M Ap.), NMpeIHA3HAUYECHHBIX IS
M3MEPEHUs YPOBHS JIOCTHKEHUS 00yUYaIOIIUMUCS YCTAHOBJICHHBIX PE3yJIbTaTOB 00y4YEHUSI.

OneHouHBIE CpPEACTBA  WCIOJB3YIOTCS IPU  NPOBEAEHUM TEKYLIET0  KOHTPOJIA
yCIIEBAEMOCTH U IPOMEKYTOUHOMN aTTECTALUU.

Tabnuna 1 - I[lepeyenp komneTeHIHiA, GOPMHUPYEMBIX B IPOLIECCE OCBOCHHSI TUCIUTUTMHEI

Kon
KOMIIETEeH HanmMenoBaHue pe3yJjbTaTa 00y4eHust
110707
YK-4 CriocoOeH OCYIIECTBIIATH JISIOBYI0 KOMMYHHUKAIIMIO B YCTHOW M MHCBMEHHOW (popmax
Ha TOCYJapCTBEHHOM si3bIke Poccuiickoii Denepanmu u mHOCTpaHHOM(BIX) si3bIKe(axX)
T1K-5 CriocobeH BIafieTb HEOOXOIUMBIMU HaBBIKAMH TPO(ECCHOHATHLHOTO OOIICHHUS Ha
WHOCTPAHHOM SI3BIKE

KoHeuHnsiMu pe3yibTaTaMH OCBOCHMS JUCIHMIUIMHBI  SBJISIIOTCS  CPOPMUPOBAHHBIC
KOTHUTHBHBIC JECKPUINITOPBI «3HATh», «YMEThbY», «BJIANETh», PACIHCAHHBIC IO OTIEIbHBIM
KomnereHIusIM. DopMupoBaHHe AECKPUITOPOB MPOUCXOIUT B TEUCHHE BCETO CEMecTpa
[0 JTaraM B paMKax KOHTAKTHOM paOoThl, BKIIOYAIOIIEH pa3iuyHble BUAbI 3aHATUH H
CaMOCTOSITENIbHOW palOoThl, C NPUMEHEHHEM pA3IUYHBIX (OPM M METOJOB OOYy4EHHUs

(Tabm. 2).



Tabnuua 2

2JIEPEYEHDb OIIEHOYHBIX CPEJICTB1

Ne | HaumenoBauue
OLICHOYHOT'O
CpEeACTBA

XapaKkTepHucTHKa OLIEHOYHOI'O CPEICTBA

IIpencraBnenue oneHouHoro cpencrsa B @OC

1. | Ompoc

CpencTBO KOHTPOJISI YCBOSHUS yUeOHOTO MaTepHaia TEMBI,
pasnena WM pa3ieNioB MUCIUILIMHBI, OPTaHU30BAHHOE B
BHJIE cOOECeIOBaHUS IPETOAaBaTeNs C 00YYaIOIIMUCS.

BOHpOCLI 110 TeMaM/pa3,Z[CJ'IaM JUCHUITIINHBI

2. | Hpoext/IIpe3enTanus

KoHeuHbll NpoayKT, OJIy4aeMblid B pe3yJIbTaTe
TUTAHUPOBAHMS U BBIITOJTHEHHUS KOMILIEKCA YYEOHBIX U
UCCIIeI0BAaTEeNbCKUX 3ajaHuid. [103BOJII€T OLIEHUTh YMEHUS
00y4aromuxcs CaMOCTOSATEIbHO KOHCTPYUPOBATh CBOU
3HAHUS B MPOLIECCE PELICHNUS MPAKTUYECKHX 3a/1a4 U
po6JeM, OpUEHTHPOBATHCS B HH(POPMAIIMOHHOM
IIPOCTPAHCTBE U YPOBEHb C(HOPMUPOBAHHOCTH
aHATTUTUYECKHUX, UCCIIEJOBATEICKUX HAaBBIKOB, HABBIKOB
MPAKTUYECKOTO M TBOPUYECKOTO MBIIITICHUA. MOXeT
BBINOJIHATHCS B UHAMBHUYaJIHHOM MOPSIKE WU TPYIIION
o0yJaronmxcs.

Tewmbl a1 mpoeKTa/Ipe3eHTaINH

3. | Tect

CpencrtBo, TMO3BOJSIONIEE OLICHUTh YPOBEHb 3HAHUU
o0ydJaroIerocss myTeM BbIOOpa UM OJIHOTO M3 HECKOJIBKHX
BApHAHTOB OTBETOB HA IOCTABJIEHHBIA BOIPOC. BO3MOXKHO
HMCIIOIb30BAHHE TECTOBBIX BOIIPOCOB,
MPeyCMATPUBAIONIUX BBOJ OOYYaIOIIUMCS KOPOTKOTO H
OJIHO3HAYHOI'0 OTBETA HA MOCTABJIEHHBIN BOIPOC.

TectoBbIE 3a1aHUsd

1 YkasbiBatoTca OueHO4YHble cpeacTea, NpuMmeHAeMble B Xo4e peasinsaunm pa6oqel71 nporpammbl ,Cl,aHHOl‘;I ANCUNNNNHDI.




3.0lIUCAHUE NOKA3ATEJIEM U KPUTEPUEB OLIEHUBAHUSA KOMIOETEHIUIA

OrneHUBaHUE PE3YNIBTATOB OOYUYCHHSI MO TUCIHUIUINHE «ITHOCTpaHHBIN SA3bIK B MPOQPECCHOHANBHON cepey» OCYIIECTBISIETCS B COOTBETCTBHH C
[TonoxxeHreM 0 TEKyIIeM KOHTPOJIE YCIEBAEMOCTH U TIPOMEKYTOUHOM aTTECTAIIMK 00YJIaArOIIUXCS.

[IpenycMoTpeHsl clieayromue BUAbl KOHTPOIIS: TEKYIIUHA KOHTPOIb (OCYIIECTBICHHE KOHTPOJIS BCEX BHJIIOB ayJUTOPHONW M BHEAYAMTOPHOMN
JEeSATEIbHOCTH 00YYaOIIerocs ¢ ekl MOMydYeHUs ePBUYHON WH(OPMAILIUK O XOJ€ YCBOCHHS OTACTBHBIX 3JIEMEHTOB COJIEPIKAHUS AUCIUILIUHBI) U
MIPOMEXKYTOYHAS aTTecTalus (OLEHUBACTCS YPOBEHb M KQ4e€CTBO MOATOTOBKH MO AUCIUILIMHE B IIETIOM).

[Tokazarenu u KpUTEPHUH OIICHUBAHKSI KOMITETEHITUH, (OPMHUPYEMBIX B MPOIIECCE OCBOCHUS JAHHOW AUCIUIUINHBI, OMUCAHBI B TA0OM. 3.
Tabmuma 3.



Kon YpoBeHb NnauxaTtopst Bun  yueOHbIx  3amaTuit’, | Kontpompyemsie Onenovnble CpEnCTBa, Kputepuu oneHnBanust
KOMIIET | OCBOEHUS JIOCTHKEHHS paboThl, (OPMBI M METOABI | pa3Aeibl u TEMBI | UCIOJb3yEMbIE Ui | pe3yJbTaToB O0y4YeHUs
CHIIMM | KOMIIETEHIIUN KOMIIETEHLIUU 00yueHus, CloCcOOCTBYIONINE | IUCIIUILTHHBL OLIEHKH YpOBHSA
(OpPMHUPOBAHUIO U PA3BUTHIO c(OpMHUPOBAaHHOCTH
KOMIeTeHIuit’ KOMIICTEHIIHH
YK-4 3Haet
Henocratoun VK-4.3-1. 3naem: | llpakTuueckue 3aHSATUS Companies. Tuner He 3mnaer, mubo He nmeer
BIif YPOBEHB MIPUHIIATIBI KOMITaHUH. YETKOrO IPENCTaBICHUSI O
Onenka MIOCTPOEHUS Planning. NPUHIOUNAX  TTOCTPOSHHS
«HE3aYTEHO», | YCTHOTO u | CamocrostenbHas paboTa [InanupoBanue YCTHOTO M NHCbMEHHOTO
«HEYIOBJIETBO | MUCHBMEHHOTO Staff management. BBICKA3bIBaAHUS Ha
PUTEITHHOY BBICKa3bIBaHMS Ha VYnpasneHue MHOCTPaHHOM SI3BIKE;
rocy1apCTBEHHOM MIEPCOHAIIOM. TpeOOBaHMSIX K JEJOBOM
n wuHoctpaHHOM | OOyuenue B corpyauaudectBe | Conflicts. KoHpmUKThI Vermbit ompoc YCTHOM U  NHUCbMEHHOU
SI3BIKAX; Starting your business. KOMMYHHKAIIHH.
TpeOOBaHUs K Co3znanue npeanpuaTus
JICTIOBOM  yCTHOM Market Research. I
N PE3CHTALHSA/TIPOSKT
U NHUCBMEHHOU Wzyuenne peiaka
KOMMYHHKAIIHN. Marketing. MapkeTuHr.
Conference.
bazoBbIii VK-4.3-1. 3uaem: Kougepennus 3Haer OCHOBHBIE
YpOBEHb MIPUHIIATIBI OPUHOUIB  TTOCTPOSHHS
Onenka, MIOCTPOEHUS YCTHOTO M NHCbMEHHOTO
«3a4TEHOY, YCTHOTO u BBICKA3bIBaAHUS Ha
«YAOBIETBOPH | MUCHBMEHHOTO Tecruposarue MHOCTPaHHOM A3BIKE;
TEIHHOY BBICKa3bIBaHMS Ha TpeOOBaHUsI K JEJOBOM
rocy/1apCTBEHHOM YCTHOH M  IUCBMEHHOH
U HMHOCTPaHHOM KOMMYHUKAIIWH.
SI3BIKAX; Homyckaet rpyObie
TpeOOoBaHM K OIITUOKH.

2 JIeKUMOHHbIE 3aHATUA, NpaKTUUYeCKne 3aHATUA, NabopaTopHbIe 3aHATMA, CamocToaTenbHas paboTa...
3 Heobx0anmo yKasaTb akTUBHbIE U MHTEPAKTUBHbIE MeToAbl 0ByYeHUsa (HanpUMep, MHTePaKTMBHaA NeKkumsa, paboTa B ManbIx rpynnax, MeToibl MO3roBOro WTypMa 1 T.4.),
CnocobCTByoLME Pa3BUTUIO Y 0BYHAIOLLMXCA HAaBbIKOB KOMaHAHOW PaboTbl, MEKAMYHOCTHOM KOMMYHUKALUK, NPUHATUA PeLUeHU, AMAEePCKMX KayecTs.

4 HaumeHoBsaHMe Tembl (pasgena) 6epetca us paboueit nporpaMmbl AUCLUMAMHBI.
5> OueHOUYHOE CPeACTBO A0MKHO BbIBUPATLCA C YUETOM 3aNNaHMPOBaHHbIX PE3YNbTaTOB OCBOEHWA AMUCLMM/IMHBI, Hanpumep:
«3HaTb» — cobeceoBaHMe, KONNOKBUYM, TECT...
«YMmeTb», «Bnagetb» — MHAMBUAYAAbHbIN UAW FPYNNOBOM NPOEKT, Keic-3aaada, AenoBas (posiesas)

urpa, noptdonuo...




JIENIOBOM  yCTHOM
Hu MMUCLMEHHOI

KOMMYHUKAITIH.
Cpennuit VK-4.3-1. 3naem: 3HaeT OCHOBHBIE
YPOBEHb MPUHIUIIBI OPUHIUIOB  MOCTPOCHUS
Onenka MIOCTPOEHUS YCTHOTO U MHUCBMEHHOTO
«3a4YTCHOY, YCTHOTO u BBICKA3bIBAaHUS Ha
«XOPOIIO» MKUCbMEHHOTO HWHOCTPaHHOM SI3BIKE;
BBICKA3bIBAaHUS Ha TpeOOBaHMSI K JICTIOBOM
roCyJapCTBEHHOM YCTHOM ©  NHUCbMEHHOU
U  HUHOCTPAHHOM KOMMYHUKAITIH.
SI3BIKAX; Homyckaet
TpeOoBaHUS K HE3HAYUTEIbHBIE OIIUOKU
JIENIOBOM  yCTHOM pu JIEMOHCTPALIUU
U  NHCbMEHHOH 3HaHUL.
KOMMYHUKAITIH.
Bricoknii VK-4.3-1. 3naem: 3HaeT OCHOBHBIE
YPOBEHb MPUHIUIIBI OPUHIUIOB  MOCTPOCHUS
Onenka MIOCTPOEHUS YCTHOTO U MHUCBMEHHOTO
«3a4YTCHOY, YCTHOTO u BBICKA3bIBAaHUS Ha
«OTIUYHO MKMCbMEHHOTO HWHOCTPaHHOM SI3BIKE;
BBICKA3bIBaHUS Ha TpeOOBaHMSI K JICTOBOH
roCyJapCTBEHHOM YCTHOM ©  NHUCbMEHHOU
U  HUHOCTPAHHOM KOMMYHUKAITIH.
SI3BIKAX;
TpeOoBaHUS K
JIENIOBOM  yCTHOM
U  NHUCbMEHHOH
KOMMYHUKAITIH.
Ymeer
Henocratroun | VK-4.V-1. Ymeer: Companies. Tunst He ymeer npumeHnsaTh
bl ypOBEHB MIPUMECHSTh KOMITaHUH. SI3BIKOBBIE  CPENCTBA JJIA
Ouenka SI3BIKOBBIC Planning. JIOCTIKCHUS




«HE3a4TeHO», | CpPelCTBa TUIst
«HEYJOBJETBO | JOCTIKCHHUS
PHUTEIBHOY» npodeccuoHanbH
BIX IIeNed Ha
pyccKoM u
WHOCTpaHHOM (-
BIX) SI3bIKE (-aX).
BbazoBerit VK-4.V-1. Ymeer:
YpOBEHb MPUMEHSTh
OneHka, SI3BIKOBBIE
«3a4TEHOY, CpeAcTBa JUIs
«YIOBIIETBOPU | JOCTIKEHHUS
TEIBHOY» npodeccuoHanbH
BIX IICJICH Ha
PYCCKOM U
WHOCTPaHHOM (-
BIX) sI3bIKE (-aX).
Cpennuit VK-4.Y-1. Ymeer:
YpOBEHb MPUMEHSTh
Onenka SI3BIKOBBIE
«3aYTECHOY, CpeAcTBa JUIs
«XOPOILIO» TOCTHKEHHUS
po(heCcCUOHATBH
BIX IICJICH Ha
PYCCKOM U
WHOCTPaHHOM (-
BIX) sI3bIKE (-aX).
Bricokwi VK-4.V-1. Ymeer:
ypOBEHBb MPUMEHSTh
Onenka SI3BIKOBBIE
«3aYTEHOY, CpeAcTBa JUIs
COTIIMYHO TOCTHKEHHUS
po(heCcCUOHATBH

BIX IICJICH Ha
PYCCKOM U

HpaKTI/I‘{eCKI/IC 3aHATHA

CaMocTrosTeabpHas pa60Ta

OOyueHne B COTPYITHHYECTBE

[InanupoBanue

Staff management.

VYnpasnenue
HEPCOHAJIOM.

Contflicts. KonaukTer
Starting your business.
Coznanue npeaAnpusTUs

Market Research.
W3yueHne phIHKa

Marketing. MapkeTuHr.

Conference.
Kondepenuus

YcTHBIH onpoc

[Ipe3enTanuns/mpoexTt

TectupoBanue

po(heCCUOHANBHBIX TIeIeH
Ha UHOCTPAHHOM SI3bIKE.

Ha 6a3zoBoM ypoBHE ymeeT
MPUMEHATh Ha TMPaKTHKE
SI3BIKOBBIC  CPEACTBA IS
JOCTHYKCHUS
po(heCCUOHANBHBIX TIeeH
Ha MHOCTPAaHHOM SI3BIKE.

Ha cpennem ypoBHe ymeer
NPUMCHATh Ha TPaKTHKE
SI3BIKOBBIE  CPENCTBA JJIA
JIOCTYKEHHUS
po(heCCUOHANBHBIX TIeIeH
Ha WHOCTPAaHHOM SI3BIKE.
HcneiTeiBaeT
HE3HAYHUTEIIbHEIC
TPYAHOCTH

Ha  BwicOKOM
yMEET MpPUMEHATH  Ha
MIPaKTUKE SI3LIKOBBIE
CpelcTBa sl TOCTUKCHUS
po(heCCUOHANBHBIX TIeeH
Ha UHOCTPAHHOM SI3BIKE.

yYpOBHE




WHOCTPaHHOM (-
BIX) sI3bIKE (-aX).

Bnaneer

Henocratoun VK-4.B-1. Companies. Tuner He BJIAJICET
BIil ypOBEHB Brnaneer: KOMITaHHM. CIOCOOHOCTSIMHU
Onenka CIOCOOHOCTSIMHU Planning. BBICTPauBaTh  CTPATETHIO
«HE3a4TeHO», | BBICTPAaWBaTh [InanupoBanue YCTHOTO M NHCbMEHHOTO
«HEYNOBJIETBO | CTPATETHUIO Staff management. OO0IIeHNsT HA HTHOCTPAaHHOM
PUTETBEHO» YCTHOTO u VYnpasnenue S3BIKE B pamkax

MMCBMEHHOTO MIEPCOHAIIOM. MEXIINYHOCTHOTO u

OO0IIeHHS Ha | [IpakTnueckue 3aHsTHA Contflicts. KonaukTer YcTHBIH onpoc MEXKYJIbTYPHOIO

pyCcCKOM u Starting your business. OOIIICHUSI.

WHOCTpaHHOM (- Co3pmanne npeAnpusaTus

bIX) si3bIKe (-ax) B | CamocTtosiTenbHas paboTa Market Research.

paMKkax Wzyuenne peiHka

MEXIINYHOCTHOTO Marketing. MapkeTuHr.

u Conference. [IpeseHTanuAnpoexT

MEXKYJIbTYpHOTO Kondepenuus

o0OLIeHus.
bazoBbiii VK-4.B-1. OOy4eHue B COTPYAHHYECTBE Brmageer cmocoOHOCTAMU
YpOBEHB Brnaneer: Ha  0a30BOM  YpOBHE
Onenka, CIOCOOHOCTSIMHU BBICTPauBaThb  CTPATETHIO
«3aYTECHOY, BBICTPanBaTh YCTHOTO M NHCbMEHHOTO
«YIOBIIETBOPH | CTPATETHIO OO0IIeHHsT HA THOCTPaHHOM
TEIHHO» YCTHOTO S3BIKE B pamkax

MMMCBMEHHOTO MEXIINYHOCTHOTO u

o0IIeHus Ha MEXKYJIbTYpHOTO

PYCCKOM U TectupoBanue obmenus.  VcnbIThIBaeT

WHOCTPaHHOM (- 3HAYHUTEIILHBIC

BIX) sI3bIKE (-axX) B 3aTpyJHEHHA pu

paMKax
MEKIIMYHOCTHOIO
u
MEXKYJIBTYPHOTO
00IIIEHNS.

Cpennuit

YK-4.B-1.

ACMOHCTpPAIlU HABBIKOB

Baageer cmocoOHOCTIMH




YpOBEHb
Orenka

«3a4TEHO,
«XOPOIIIOY»

Brnaneer:
CIOCOOHOCTSIMHU
BBICTpauBaTh
CTpaTeruio
YCTHOT'O
MHCEMEHHOTO
o0IIeHus Ha
PYCCKOM U
WHOCTPaHHOM (-
BIX) sI3bIKE (-aX) B
paMKax
MEXITHYHOCTHOTO
"
MEKKYJIBTYPHOTO
OO0ILEHHS.

Bricoknii
YPOBEHb
OrncHka
«3a4TECHOY,
«OTJIIHYHO»

VK-4.B-1.
Brnaneer:
CIOCOOHOCTSIMHU
BBICTpauBaTh
CTpaTeruio
YCTHOTO
MHCEMEHHOTO
o0IIeHus Ha
PYCCKOM U
WHOCTPaHHOM (-
BIX) sI3bIKE (-aX) B
paMKax
MEXITHYHOCTHOTO
"
MEKKYJIBTYPHOTO
OO0ILEHHS.

Ha  CpeIHEM  ypOBHE
BBICTpauBaTh  CTPATETHIO
YCTHOTO U MHUCBMEHHOTO
OOIIIeHNsT Ha UHOCTPAHHOM

SI3BIKE B pamkax
MEKIIMYHOCTHOLO 5
MEXKYJIBTYPHOTO
o01IEHNS. HcnsiThIBaeT
HE3HAYUTEIIbHEIE
3aTpyAHCHHUS npu

ACMOHCTpPAIlUN HABBIKOB

Brnageer cnocoOHOCTIMH
Ha  BBICOKOM  ypOBHE
BBICTpauBaTh  CTPATETHIO
YCTHOTO U MHUCBMEHHOTO
oOIIeHNsT Ha UHOCTPAHHOM

SI3BIKE B pamkax
MEKIIMYHOCTHOTO 5
MEXKYJIBTYPHOTO
o01IEHNS.




[K-5

3HaeT

Henocraroun
BIl ypOBEHB
OrncHka
«HE3aUTECHOY,
«HEYJIOBJIETBO
PUTEITHHOY»

ITK-5.3-1. 3naer
TEPMHUHOJIOTHIO
Ha
WHOCTPaHHOM
SI3BIKE B
H3y4aeMoun
00J1acTH 3HAHUS,
rpaMMaTHYCCKH
¢ KOHCTPYKIIHH,
XapaKTepHBIC
JUTS
npodeccuoHanb
HO-
OpPUCHTUPOBAHH
BIX MaTEPUAJIOB.

BbazoBrrit
YPOBEHb
OrieHka,
«3a4TCHOY,
«YIOBIETBOPH
TCJIBHO»

ITK-5.3-1. 3naer
TEPMHUHOJIOTHIO
Ha
HHOCTPaHHOM
SI3BIKE B
H3y4aeMoun
00J1acTH 3HAHUS,
rpaMMaTHYCCKH
¢ KOHCTPYKIIWH,
XapaKTepHBIC
JUTS
npodeccuoHanb
HO-
OpPUCHTUPOBAHH
BIX MaTEPUAJIOB.

Cpennuit
YpOBEHb
OrncHka
«3aYTEHOY,
«XOPOIIIOY»

IIK-5.3-1. 3Haer
TEPMHUHOJIOTHIO
Ha
WHOCTPAaHHOM
SI3BIKE B

HpaKTI/I‘{eCKI/IC 3aHATHA

CaMocrosTenbHas pa60Ta

OOyueHne B COTPYITHHYECTBE

Companies. Turnet
KOMITaHHM.

Planning.
[InanupoBanue

Staff management.
VYnpasnenue
MEPCOHAIOM.

Contflicts. KonaukTer
Starting your business.
Co3pmanne npeAnpusaTus
Market Research.
Wzyuenne peiaka
Marketing. MapkeTuHr.
Conference.
Kondepenuus

YcTHBIM onpoc

[pe3enTanus/mpoexT

TectupoBanue

He 3HaeT
TEPMHUHOJIOTHIO Ha
WHOCTPAaHHOM SI3bIKE B
n3yyaeMoi obnactu
3HaHUS,
rpaMMaTHYeCKHe
KOHCTPYKIIUH,
XapaKTepHBIC TUIst
npodeccuoHaIbHO-
OpPUEHTHUPOBAHHBIX
MaTepUasoB

3HaeT HEKOTOPYIO
TEPMHUHOJIOTHIO Ha
WHOCTPAaHHOM SI3bIKE B
n3yyaeMoi obnactu
3HAHUS, YACTHYHO 3HACT
rpaMMaTHYeCKHe
KOHCTPYKIIUH,
XapaKTepHBIC TUIst
npodeccuoHaIbHO-
OpPUEHTHUPOBAHHBIX
MaTepUajoB

3HaeT OCHOBHYIO
TEPMHUHOJIOTHIO Ha
WHOCTPAaHHOM SI3bIKE B
n3y4yaeMoi obnactu
3HAHUS, OCHOBHBIC




n3y4aeMon rpaMMaTHYECKUE
00J1acTH 3HaHUS, KOHCTPYKIIHH,
rpaMMaTH4eCKU XapaKTepHbIE JUIS
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4. MeTtoandyeckue MaTepHUualbl, ONpeac/Jad0omue nNnpouecaypbl

OLl€CHUBaHUHA PE3YyJbTaTOB oﬁyqunﬂ

1. YcrHbIii onpoc - HanboJiee pacpOCTPaHEHHBIN METOI KOHTPOJIS 3HAaHUH ydamuxcs. [Ipu
YCTHOM OIIPOCE YCTAHABJIMBACTCS HEIIOCPEACTBEHHBIM KOHTAKT MEKY MPENOAaBaTeIeM U
y4YalluMCsl, B IIPOLECCE KOTOPOTO MPENOJaBaTeib MOJIy4acT MUPOKUE BOZMOXKHOCTH IS
M3Yy4YEHHs] UHAUBUYAJIbHBIX BO3MOKHOCTEH YCBOEHHS ydallUMHUCS y4eOHOro MaTepuasa.
YCTHBIM onpoc TpedyeT OT MpernoAaBaTes NpeABAPUTEIbLHON MOATOTOBKH: TIIATEIHLHOTO
oTOopa coaepXaHHs, BCECTOPOHHEIO IMPOIYMBIBAHMS BOIPOCOB, 3ajady M IPHUMEPOB,
KOTOpbIE OyIyT MPEUIOKEHBI, IyTe aKTUBU3ALUH JIESTETLHOCTH BCEX YUAILIUXCS TPYIIIBI
B IIpOIIECCe MTPOBEPKH, CO3AAHUS HA 3aHATHU JIEJIIOBON U JOOPOKENATEIIbHON 00CTaHOBKH.
Omnpoc — 3T0 XOpOIIO U3BECTHAS, IIUPOKO pacHpoCcTpaHeHHas (hopMa KOHTPOJIS, BAPHAHT
TEKyIleH MPOBEPKH, OPTaHUYECKU CBS3aHHOM ¢ X0a0M ypoka. OHa siBisieTcs Haubosee
pacrpocTpaHEeHHOH U aIeKBaTHOM (popMoii KOHTpOJIs 3HaHUN yyamuxcs. OCHOBY yCTHOTO
KOHTPOJIA COCTABJISIET MOHOJIOTMYECKOE BBICKA3bIBAHHUE YYALIErocs WIM BOIPOCHO-
oTBeTHast popma — Oecenia, B KOTOPOI MPETo1aBaTellb CTABUT BOMPOCHI M 0XKUAET OTBETA
ydaierocsi. 9To MOXeT OBITh M paccKa3 CTyJIEHTa IO ONpEeACTICHHON TeMe, a TaKXKe ero
oO0bsicHeHHe wiu coobmenne. C MOMOLIBIO ONMPOCa MOXKHO OXBAaTUTh MPOBEPKOM
OJIHOBPEMEHHO BCEX YYalllUXCs I'PYIIbI, HHTEHCUBHO aKTMBU3UPOBAaTh MX MBIIIICHUE,
namsITh, BHUMaHUE, YCKOPATh PEUEBYIO peakluio, oOyuarommid 3¢h(dekrt, a Takxke ornpoc
Ja€T BO3MOKHOCTb OLICHMBATh (IIOCTABUTh OTMETKH) 32 OJUH U TOT XK€ OTPE30K BPEMEHU
BCEX WM OOJBIIMHCTBO ydammxcs rpynmnsl. [Ipu ppoHTanbHOM KOHTpOJIE BCe ydaluecs
HAXOJATCS B HANPSDKEHUM, TaK Kak 3HAIOT, YTO UX B JIIOOYI0O MHUHYTY MOTYT BBI3BaTb,
[IO3TOMY HMX BHHMMaHUE COCpPEJOTOYEHO, a MBICIHM CKOHLICHTPUPOBAHBl BOKPYI TOH
paboThl, KOTOpast BEJETCS B TPYIIIE.

2.TecTupoBaHUue TpPUMEHSETCS JIs OIpPENEICHUS] COOTBETCTBHS IpeIMeTa HCIBITAaHHS
3aJJaHHbIM creuupuKanusM. TecTupoBaHHWE - OOUH M3 PAa3/eiOB TUArHOCTUKH, (dopma
M3MEPEHUsl 3HAHMM YydalMXcsl, OCHOBaHHAs Ha NPUMEHEHUHM TeCTOB. Bkioyaer B cebds
MPOBEICHUE TECTUPOBAHUS M MOCIEAYIOIYI0 00pabOTKy pe3ybTaToB, KOTOpas AaET OLEHKY
00y4eHHOCTH TeCTUPYeMBIX. TecT ompenensercs Kak CHUCTeMa 3aJaHuil BO3pacTaromieit
TPYAHOCTH, crieruduueckord Gopmbl, MO3BOIIAIONIAs KaYeCTBEHHO U 3()()EKTUBHO M3MEPUThH
YPOBEHb M OLIEHUTHb CTPYKTYpPY IMOJTOTOBJICHHOCTH YYalIUXCs. TecTHpOBAaHHE BBINOJIHSAET
TP OCHOBHBIE B3aUMOCBSI3aHHBIC (DYHKIIUU IUATHOCTUYECKYIO U 00YYaIOIIyIO.

5. MaTepuanbl JJIA MIPOBCACHUA TEKYLIECTI0 KOHTPOJA |
HpOMe)KyTOqHOﬁ arTrecralmmmu

Bomnpocel Kk ycTHOMY onpocy
Decision Making and Cost-Benefit Analysis
Division of Labor and Specialization
Economic Institutions

Economic Systems

Incentives

Money

Opportunity Cost

Productive Resources

Productivity

Property Rights

Scarcity
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12. Technology

13. Trade, Exchange and Interdependence

14. Aggregate Demand

15. Aggregate Supply

16. Budget Deficits and Public Debt

17. Business Cycles

18. Economic Growth

19. Employment and Unemployment

20. Fiscal Policy

21. GDP

22. Inflation

23. Monetary Policy and the Federal Reserve
24. Real vs. Nominal

25. Competition and Market Structures

26. Consumers

27. Elasticity of Demand

28. Entrepreneurs

29. Government Failures/Public-Choice Analysis
30. Income Distribution

31. Market Failures

32. Markets and Prices

33. Price Ceilings and Floors

34. Producers

35. Profit

36. Roles of Government

37. Supply

38. Balance of Trade and Balance of Payments
39. Barriers to Trade

40. Benefits of Trade/Comparative Advantage
41. Economic Development

42. Foreign Currency Markets/Exchange Rates
43. Compound Interest

44. Credit

45. Financial Markets

46. Human Capital

47. Insurance

48. Money Management/Budgeting

49. Risk and Return

50. Saving and Investing

KonTtponupyemsie komnerenuun: ¥YK-4,I11K-5
OreHKa KOMIETEHIMI OCYIIECTBIIIETCS B COOTBETCTBUHU C TabnuIei 4.

Tembl 1J151 IPOeKTa/Mpe3eHTANNT
Economy of the UK

Marketing

Market research

Economy in the USA

A letter to my friend

A vacation report

Banks

Concept of management

Forms of Business Organization
10 Corporate Expansion and Dissolution
11. Business Letters

12. Structure of corporation
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13. Human Resources Management

14. Dismissing Employees

15. Business Ethics

16. Corporate Culture

17. Marketing Essentials

18. Business Meetings

19. Investments

20. Credit

21. Annual Report
KonTtponupyemsie komnerenuuu: ¥YK-4,I11K-5
OreHKa KOMIETEHIMI OCYIIECTBIIIECTCS B COOTBETCTBUHU C TabnuIei 4.

TecTOoBBIE 3alaHUusA
1. Tecrossrit Bonpoc 1:Thank you for your ... of 10 January.

a) request
b) question
C) enquiry
d) order

2. Tecrossiit Boripoc 2: The goods stated in your ... are available immediately from stock.
a) specification

b) request

c) quotation

d) letter

3. Tecroserit Bonpoc 3: We hope we can ... an agreement on the terms quoted.
a) get

b) reach

c) take

d) make

4. TectoBbiit Bompoc 4: As we have ... stocks we can make up your order to your
specification and ... shipment within 8 days.

a) wide, complete

b) extensive, effect

c¢) comprehensive, carry out

d) comprehensive, effect

5. Tecrossrit Bonpoc 5: The demand ... these products is exceptionally high.
a) of

b) at

c) to

d) for

6. TectoBsrii Boripoc 6: Our production costs have fallen thanks to this ... , and we can offer
you firm our chocolate at very...prices.
a) oversupply, good



b) supply surplus, competitive
c) favourable supply situation, competitive
d) supply over demand, favourable

7. Tecroserit Bonpoc 7: The prices are ... from 19 June.
a) effective

b) firm

c) active

d) binding

8. Tectosrii Bonpoc 8: We thank you for interesting in our ... .
a) commodity

b) offer

c) item

d) product

9. Tecroseriit Bonpoc 9: The offer is ... for 12 days.
a) available

b) objective

c) firm

d) current

10. TecroBsrii Borpoc 10: We are able to offer you our ... of clothes for children ... a reduced
price for

large quantities.

a) range, on

b) comprehensive choice, of

c) great variety, at

d) wide range, at

11. TecroBsrii Bompoc 11: We draw your attention that prices are ... .
a) changeable

b) subject to alterations

¢) can fluctuate

d) different

12. Tecrossrii Bonpoc 12: We can allow a 15% trade discount with payment on a documents
...payment basis.

a) against

b) for

c) at

d) in reverse

13. TectoBsrii Bonpoc 13: We can guarantee immediate delivery as our ... stocks enable us to
execute all orders ... .
a) huge, on time



b) ample, promptly
¢) extended, within short time
d) reach, promptly

14. Tecrossrii Bonpoc 14: The supplier has made a ... stating that the assigned prices are ... .
a) provision, subject to change

b) clause, subject to alterations

c) statement, fluctuating

d) claim, changeable

15. Tecrossrii Bonpoc 15: This ... is .....
a) product, in a huge amount

b) good, of a high demand

c) commodity, at a favourable price

d) commodity, in a great supply

16. Tectoslii Bonpoc 16: Although there is ... by an average of 10%, our products are still of
a very

high quality.

a) price reduction

b) drop of prices

¢) slump in pricres

d) low prices

17. TectoBsrii Bonpoc 17: Dispatch of the goods is at the Buyers’ expense and risk, and ...
(mponaBel He HECEeT HUKAKOM OTBETCTBEHHOCTH).

a) the Sellers are not responsible

b) no responsibility rests with the Sellers

c) there is no obligation for the Sellers

d) the Sellers are not obliged

18. Tecronsrii Bonpoc 18: Delivery dates are estimates, however the Sellers will do their
utmost to ...

them.

a) maintain

b) keep

c¢) adhere to

d) observe

19. Tectogsrii Bonpoc 19: Complaints should ... to the Sellers’ address.
a) be made

b) be sent

c) be done

d) be set



20. Tectossrii Bonpoc 20: The seller must ... damages from the ... .
a) claim, carrier

b) require, transporter

c¢) demand carrier

d) claim, shipping forwarder

21. TectoBsrii Bonpoc 21: The Sellers invoices ... to their account.
a) should be paid

b) are paid

¢) must be paid

d) are to be paid

22. TectoBslii Bonpoc 22: The warranty does not cover ... (ObICTPOM3HAIIUBAIOIINECS YACTH).
a) worn out parts

b) rapidly wearing parts

c) rapidly overwearing parts

d) fastly wearing down parts

23. Tecrossiii Bompoc 23: Dispatch of the goods is ... the Buyers’ expense and risk.
a) on

b) for

c) at

d) to

24. Tecrossiii Bomipoc 24: It devolves ... the Buyers to claim damages upon the carrier.
a) upon

b) by

¢) from

d) up to

25. Tecrossiii Boripoc 25: The goods are held ... byer’s disposal.
a) to

b) in

c) for

d) at

26. Tecrossrii Borpoc 26: These parts have exposed to ...wear.
a) genuine

b) uncontrived

¢) natural

d) intrinsic

27. Tectossrii Bonipoc 27: The seller is entitled to repair ... commodities.
a) faulty

b) defective

c) damaged



d) nonacceptable

28. Tecronsrii Bompoc 28: We cannot replace these parts free of charge as the damage is
caused by ... .

a) negligent handling

b) unsuitable maintenance

c) unacceptable treatment

d) inadequate maintenance

29. Tecroasiii Bomipoc 29: Interest ... corresponding to the Bank’s current official discount
rate +6%.

a) will be applied

b) is incurred

c) is exacted

d) will be charged

30. Tecrossrii Bonpoc 30: You must obtain the carrier&#39;s written ... .
a) agreement

b) approval

¢) consent

d) assent

31. TecroBsrii Bompoc 31: The way things are going, we hope to ... a promising gap in the
market in

the future.

a) take

b) get

c) fill

d) place

32. Tecrossrii Bonpoc 32: We will ... the goods against the invoice.
a) settle

b) pay

c) effect payment

d) honour

33. TecroBsiii Borpoc 33: We are ... to hear what your ... is on this matter.
a) worried, position

b) anxious, position

¢) looking forward, opinion

d) anxious, opinion

34. TecroBsiii Borpoc 34: Please also let us know your best delivery dates for a repeat order,
in case

we need to ... our stock.

a) add



b) replenish
¢) extend
d) replace

35. TecroBsrii Bonpoc 35: It was a pleasure hear of your success in disposing of the last ... .
a) line

b) invoice

c) consignment

d) stock

36. TecroBslii Borpoc 36: Our new ... is due to begin in a few weeks.
a) publicity campaign

b) market campaign

c) advertising campaign

d) promotional campaign

37. TecroBslii Borpoc 37: We are ... company dealing in medicaments in the USA and EU.
a) a popular

b) an authoritative

c) a respected

d) an established

38. Tecrossrii Bonpoc 38: Our immediate ... is to obtain first-hand information on the
Russian market

for these goods in general.

a) objective

b) aim

c) goal

d) duty

39. Tecroasrii Bonpoc 39: We would also like a ... report on overall size of the market.
a) thorough

b) exhaustive

¢) compendious

d) full

40. TectoBsrii Borpoc 40: These companies might be your competitive rivals if you were to
... your

products in Russia.

a) represent

b) launch

¢) introduce

d) expedite



41. TectoBsrii Bonpoc 41: Attached you will find a detailed account of our research, including
details

on retail and ... pricing.

a) gross

b) bulk

c¢) wholesale

d) retail

42. Tecrossiii Boripoc 42: Now we intend ... the Russian market.
a) to penetrate

b) to lead

¢) to institute

d) to induct

43. TectoBsrii Borpoc 43: Our recommendation is that you should sell directly through your
.. to

supermarket and hypermarket chains.

a) trade agents

b) sales force

¢) purchasing agents

d) canvasser

44. Tecrossrii Boripoc 44: We could discuss the scope of your activities and your ... fee.
a) gratification

b) remuneration

c) requital

d) acknowledgement

45. Tecrossiii Bompoc 45: Our products ... the market trend (demand).
a) match with

b) are suitable to

c) fully in line with

d) correspond to

46. TecroBsiii Boripoc 46: We are quite ... to obtain your order.
a) ready

b) prepared

c) pleased

d) willing

47. TectoBslii Bonpoc 47: If you ... such a survey, please contact us immediately.
a) feel able to handle

b) can handle

¢) want to carry out

d) have a wish to conduct



48. Tecronsrii Bompoc 48: Attached you will find a detailed ... of our research.
a) account

b) information

c) data

d) insights

49. TectoBslii Borpoc 49: If you have any queries, we remain at your entire disposal.
a) queries

b) questions

c) problems

d) issues

50. Tecrossrii Bonpoc 50: We would ... it if you could send us as soon as possible the
quotation.

a) accept

b) acknowledge

c) appreciate

d) estimatePART B

Choose the best answer. If you do not know the answer, leave it blank.
51. TecroBsiii Borpoc 51: They are going ~ in America next month.
a) to be

6) will be

B) be

r) being

52. TecroBsiii Bompoc 52: This is the cinema  we saw the film.
a) when

0) which

B) that

r) where

53. TecroBsiii Bonpoc 53: Have youever  in a jazz band?
a) seen

0) played

B) listened

r) wanted

54. Tecrosslii Bonpoc 54: I'm
a) happyer

0) happier than

B) happier

r) the happy

when I’'m with you.

55. TecroBsrii Bonpoc 55: This is than I thought.
a) bad



0) badder
B) Worse
r) worst

56. TecToBblii Borpoc 56
a) to the bank

0) is the bank

B) where is bank

r) of the bank

57. TectoBslii Bonpoc 57
a) time is it

0) time is

B) time is now

r) time it is

58. TecToBsIit Bompoc 58
a) could

0) can

B) able

rT) possible

59. TecToBblii Borpoc 59
a) must

0) mustn’t

B) don’t have to

r) doesn’t have to

60. TecToBslii Borpoc 60
a) since

0) from

B) after

r) for

61. TecToBslii Borpoc 61:

a) use to
0) was

B) used to
r) then

62. TecToBblii Borpoc 62
a) will probably

0) probably

B) can

r) will to

: Can you tell me the way ?

: Do you know what ?

: Were you to open the door?

: Everybody wear a seat belt in the car.

: Tom has lived in this town three years.

We work in that factory.

: I think it be sunny tomorrow.



63. TecToBsIit Bompoc 63:

a) look

0) isn’t

B) isn’t look
r) can look

64. TecToBslii Borpoc 64:

a) How
0) What
B) Why
r) Which

65. TecToBslit Borpoc 65
a) too

0)a

B) enough

r) really

66. TecToBblii Borpoc 66
a) we catch

0) we caught

B) we had caught

r) we’ll catch

67. TecToBslii Boripoc 67
a) decide

0) deciding

B) decided

r) to decide

68. TecToBslit Borpoc 68
a) hardly

0) much

B) hard

r) good

69. TecToBslii Borpoc 69
a) for

0) in order to

B) because

r) because of

70. TecToBslit Boripoc 70
a) cause
0) caused

He like his brother.

does your boyfriend look like?

If we get up in time,

I’'m working

I’m writing

: He said that most problems

: I’ve got many problems.

catch the train.

: They to go to France for a year.

to pass my exam.

ask you to explain.

by teenagers.



B) were caused
r) were causing

71. TecToBslit Bompoc 71:

a) have you like
0) are you liking
B) do you like

r) is you like

72. TecToBblii Bompoc 72:

a) plays

0) players
B) is played
r) is playing

73. TecToBslit Bompoc 73:

a) at
0) on
B) in
r) of

74. TecToBblii Borpoc 74:

a) was having
0) had

B) were having
r) are having

75. TecroBslii Bonpoc 75:

a) being
0) doing
B) getting
r) falling

76. TecToBslii Borpoc 76:

a) during
0) while
B) as well
r) before

777. TectoBslii Bonipoc 77:

a) couldn’t go
0) wasn’t go
B) didn’t went
r) mustn’t go

78. TecToBslit Borpoc 78:

What  to do at the weekend?
Football  in most countries.
Whowas  the door?

We  lunch when you telephoned.

better.

Your work is

She could play the piano she could walk.

The train was cancelled, so we

The problem was solved



a) easy

0) easy to
B) an easy
r) easily

79. TecroBslii Borpoc 79: It was a difficult journey, but I get home.

a) could

6) managed to
B) at last

r) was

80. Tecrossrit Bompoc 80: We had not heard the news.

a) already
0) always
B) yet

r) today

81. Tecrosslit Borpoc 81: We arrived at the station, but the bus earlier.

a) has left
0) had leave

B) has leave
r) had left

82. Tectosblii Bonpoc 82: We can

a) both
0) rather
B) either
r) neither

83. Tecrossiit Bompoc 83: If I

a) had

0) would
B) did

r) shall

84. TecroBslii Bonpoc 84: It

a) hasn’t done

0) hasn’t been done
B) hasn’t been do
r) not been done

walk or go by car.

enough money, I’d buy a new car.

correctly.

85. Tecrosslit Borpoc 85: The accident wouldn’t have happened, if you had been more

a) careful
0) carefully
B) careless



r) caring

86. TectoBblii Bompoc 86:

a) can
0) hope
B) may
r)is

87. TectoBblii Borpoc 87
a) was used to

0) were used to

B) was use to

r) were use to

88. TectoBblii Bompoc 88:

a) must
0) would
B) had

r) did

89. TectoBblii Borpoc 89
a) came up

0) came across

B) came into

r) came after

90. TecToBsIit Bompoc 90:

a) hope
0) want
B) think
r) wish

91. TecToBslit Bompoc 91
a) by

0) on

B) during

r) for

92. TecToBblii Botpoc 92
a) if ’'m not

0) if I wasn’t

B) if [ haven’t

r)if [ don’t

93. TecToBsIit Bompoc 93:

a) regret

It  bepossible some time in the future.
: Schoolsthen ~ having more children in the class.
We  to go to work at six in the morning.
: They  an old photograph of the place.
I Thad been able to meet her.
: We’ll have taken our exams this time next month.
: I will do badly in my work, ~ try harder.
I  wasted my time when I was at university.



0) shouldn’t
B) ought not to
r) shouldn’t have

94. Tecrossrii Bonpoc 94: This is going to be my chanceto  any difficulties.
a) repair

0) sort out

B) solve

r) improve

95. TecroBsiit Borpoc 95: It was difficult at first, but I soon got ~ it.
a) got used to

0) get used to

B) changed to

r) used to

96. TecroBslii Bonpoc 96: How did you manage to cook ~ a good meal?
a) so

0) that

B) absolutely

r) such

97. TecroBsiii Borpoc 97: The solution had been found, ~ we hadn’t realised it.
a) however

0) therefore

B) although

r) even

98. Tecrossiii Bonpoc 98: She ~ what I had been doing for all that time.
a) asked to me

0) asked for me

B) asked with me

r) asked me

99. TecroBsii Boripoc 99: They ~ heard us coming, we were making a lot of noise.
a) must have

0) must

B) might

r) could

100. Tecrossrit Bopoc 100: He ~ to help me with the decorating.
a) suggested

0) offered

B) invited

r) told

KonTtponupyemsie komnerenuuu: ¥YK-4,I11K-5
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Grammar
Put the verb into the correct form (Present Simple, Present Continuous, Present Perfect, Past
Simple, Past Continuous, Future Simple, be going to)

1.With whom you (to talk) yesterday?
2.1 (to see) this film this week. I like it very much.

3. When I (to enter) the kitchen, I (to see) that my mother (to stand) at the table
and (to cut) some cabbage. She (to cook) dinner.
4. They (to go) to the Hermitage last week.

5. They (to be) to the Hermitage twice this week.

6. Yesterday afternoon he (to come) home, (to have) dinner,

(to read) an article from the lat-est magazine and (to begin) doing his

homework.

7. When your friend (to return) from the south? — She (to return) yesterday.
— You (to go) to the station to meet her? — No, I ..., (to be) too busy.

8. Your brother (to return) from the north? — Yes,... He (to come)
back a few days ago.

9. You (to be) to the Crimea? When you (to be) there? — I

(to be) there in 2005.

10. As soon as [ (to see) him, I (to understand) that

he (to work) hard. He (to write) something

and (not to notice) anything.

11. When I (to come) home yesterday, the children (to run)
and (to sing) merrily. «We (to learn) a new song!» they cried.

12. When I (to hear) acry, | (to run) out of the room

and (to see) that a child (to lie) on the ground

and (to cry). «What (to happen)? Why you (to
cry)? You (to hurt) yourself?» I asked.

13. Sam just (to have) breakfast. He (not to have) it yesterday
because he (to have) no time.

14. What you (to do) now? I (to write) a letter. |

(to send) it tomorrow.

15. They (to travel) every year but they (not to go) anywhere
last year.

16. Look! The puppy (to sleep).

17. Have you ever (to be) to London? Yes,

18. The weather (to be) terrible yesterday. I hope it (to be)
better tomorrow. And What the weather (to be) today? It (to be)
cloudy.

19. We (not to have) the lesson yesterday because the teacher (to
be) late.

20. My cousin (to do) morning exercises every day. You
(to do) morning exercises? No,

21. Kate and her brother (not to go) to school by bus. Kate (to
go) by taxi and Mike (to go) by tram.

22. What you usually (to do) after school?

23. He (not to finish) his homework yet.

24. When Tom (to come) home yesterday? He (to
come) at 9.

25. Who (to watch) TV every day? I

26.. A: Why are you turning on the television? B: (I/watch) the news.




27. A: Oh, I've just realized. I haven't got any money. B: Haven't you? Well, don't

WOoTrry. (I/lend) you some.

28. A: I've got a headache. B: Have you? Wait there and (I/get) an aspirin for
you.

29. A: Why are you filling that bucket with water? B: (I/wash) the car.

30. A: I've decided to repaint this room. B: Oh, have you? What colour
(you/paint) it?

31. A: Where are you going? Are you going shopping? B: Yes, (I/buy)
something for dinner.

32. A: I don't know how to use this camera. B: It's quite easy. (I/show) you.
33. A: What would you like to eat? B: (I/have) a sandwich, please.

34.A: Did you post that letter for me? B: Oh, I'm sorry. I completely forgot.
(I/do) it now.
35 A: The ceiling in this room doesn't look very safe, does it? B: No, it looks as if
(it/fall) down.
Vocabulary
Answer the questions using active vocabulary
1.What is corporate culture?
2. What advantages and disadvantages of business plan do you know?
3. How to plan in a proper way?
Listening
Listen the interview and answer the questions in details.
1. Listen to Richard Rawlinson, Vice-President of the management consultants 8002 &
Co. Which four areas does 8002 & Co look at when analysing a company's
organisation?
What can the comparison recognise?
How does Booz & Co analyse a company in more depth?
How was the American company organised?
What did Manufacturing and Marketing do?
What was the company not very good at?
7. How did the consultants want to change the organization?
Reading
Exercisel. Read the text and do exercises after it.
Why people become great at managing
1. Enjoy helping people grow. Few things feel better than helping someone who is new to a
role, or who has been struggling, into becoming a productive, confident person. There’s a
kind of satisfaction in helping someone figure out how to be successful that doesn’t come
from many other living experiences. Great managers love seeing this happen on their teams.
2. Love creating positive environments. A great manager creates a team and office
environment that makes it easy for smart people to do good things. They love that moment
when they wander the halls and see all sorts of amazing things happening all on their own,
with passionate, motivated people doing good work without much involvement from the
manager.
3. Care deeply about the success and well being of their team. Thoroughbred horses get well
cared for. Their owners see them as an expensive asset and do whatever they can to optimize
their health, performance, and longevity, even if their motivations are largely selfish. A great
manager cares deeply about their staff, and goes out of his way to protect, train, care for, and
reward their own team, even if their primary motivation is their own success.
4. Succession mentality. A successful manager eventually realizes their own leadership will
end one day, but if they teach and instill the right things into people who work for them, that
philosophy can live on for a long time, long after the manager is gone. This can go horribly

AT



wrong but the desire to have a lasting impact generally helps people think on longer term
cycles and pay attention to wider trendsshort term managers do not notice.

5. Long term sense of reward. Many of the mistakes managers make involve reaping short
term rewards at the expense of long term loyalty and morale. Any leader who inverts this
philosophy, and makes short term sacrifices to provide long term gains, will generally be a
much better manager. They recognize the value of taking the time to explain things, to build
trust, to provide training, and to build relationships, all of which results in a kind of team
performance and loyalty the short term manager never believes is possible.

6. Practice of the golden rule. Anyone in power who treats all of their employees the same
way they truly would want to be treated, or even better, will always be a decent, above
average manager. A deeply moral person can’t help but do better than most people, as treating
people with respect, honesty and trust are the things most people wish they could get from
their bosses.

7. Self aware, including weaknesses. Great leaders know what they suck at, and either work
on those skills or hire people they know make up for their own weaknesses, and empower
them to do so. This tiny little bit of self-awareness makes them open to feedback and criticism
to new areas they need to work on, and creates an example for movement in how people
should be growing and learning about new things.

8. Sets tone of healthy debate and criticism. If the boss gives and takes feedback well,
everyone else will too. If the boss is defensive, passive-aggressive, plays favorites, or does
other things that work against the best idea winning, everyone else will play these destructive
games. Only a boss who sees their own behavior as a model the rest of the organization will
tend to follow can ever become a truly great manager. Without this, they will always wonder
why the team behaves in certain unproductive ways that are strangely familiar.

9. Willing to fight, but picks their battles. Great managers are not cowards. They are willing
to stake their reputation and make big bets now and then. However they are not crazy either.
They are good at doing political math and seeing which battle is worth the fight at a given
time. A manager that never fights can never be great — they will never have enough skin in the
game to earn the deepest level of respect of the people that work for them. But a manager that
always fights is much worse. They continually put their own ego ahead of what their team is
capable of.

Exercise2. Answer the questions:

1. Why is it great to help other people?

. Why does the author mention horses?

. What desire can help managers think in the long run?

. Which is better short term or long term rewards?

. How do employees want to be treated by their bosses?

. Are good managers open to criticism?

. What will happen if the boss is defensive, passive-aggressive, plays favorites?

. Is it good for a manager to be willing to fight?

Exercise3. Mark the statements as true of false. Correct the false ones.

. A person never feels fully satisfied if he doesn’t help anyone.

. Positive environment motivates people.

. A good manager is always with his team to motivate them.

. A great manager cares of his team even though he cares more of himself.

. If a manager is great, his philosophy will continue after his leaving.

. Good managers take time to build a team which will get benefits in the long run.

. A good manager respects more those who perform better.

. If a manager doesn’t have enough skills in something no one should know about

it.

9. People in a team usually behave like their boss.

10. A good manager will never fight if he hasn’t evaluated risks.

01N DN W
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Exercise4. Guess the meaning of highlighted words, first match them with the
definitions and then put them into the sentences:

Definitions:

1. finally; ultimately; at some later time

. having power and ability; efficient; competent

. tending to destroy; causing much damage

. having or ruled by intense emotion or strong feeling

. faithfulness to commitments or obligations

. to make as effective, perfect, or useful as possible

. to enable or permit

. to get as a return, recompense, or result

. having strong belief or full assurance; sure

10.the force exerted by a new idea, concept, technology, or ideology
Sentences:

1. Wealth .................. him to live a comfortable life.

2. She inspires great .................. among her staff.

3. She dropped out of high school when she was 15, though she ..................
earned her degree at another school.

O 00N L B WIN

4. Authorities discussed the .................. effect of unemployment on individuals.
S.Hehasa.................. interest in music.

6. Once you get sufficiently large, youcan .................. great efficiencies and
thus boost profits.

7. Seau certainly had an .................. on Barbara Cousins Trageser, an editor
with the North County Times newspaper in San Diego County.

T , automate, and outsource everything in life in order to be more
effective.

9. They are quietly................. confident that the business is progressing as it
should.

10. I was impressed by his .................. handling of the situation.

ExerciseS5. Match the words from the text (column A) with their synonyms (column
B) and their antonyms (column C)

column A column B column C

confident gather weaken

passionate finally faithlessness

optimize brunt modest

eventually gifted lose

impact positive incompetent

reap grant cool

loyalty develop advantageous

empower harmful avoidance

destructive impulsive never

capable devotion disallow

Exercise6. Find the English equivalents for the following word combinations:
1. BBISICHUTB, KaK CTaTh yCIICIITHBIM

. TIEPBUYHAST MOTHBALIYSI

. IyMaTh O TOJATOCPOYHBIX LIUKIIAX

. CTPOUTH JI0BEpuUe

. 4EJIOBEK C TITyOOKMMHU MOPAIbHBIMU Ka4eCTBAMHU
. HAHUMATb JIFOAEN

. OTKPBIT KPUTHKE

. B KaKyl0 OUTBY CTOHT BBSI3bIBATHCS

. Tmy0oyaifiiee yBakeHUe

O 00N L B~ WIN



10. xomana ciocobHa Ha

Exercise7. Match adjectives and nouns to make the phrases from the text:
office asset

lasting rewards

team things

confident games

expensive manager

destructive ways

amazing environment

unproductive impact

short term person

successful performance

Exercise8. Complete the sentences with the right prepositions:

1. There’sakind ...... satisfaction in helping someone figure out how to be
successful.

2. A great manager creates a team and office environment that makes it easy
...... smart people to do good things.

3. Motivated people do good work ...... much involvement from the manager.

4. A great manager cares deeply ...... their staff.

5. This can go horribly wrong but the desire to have a lasting impact generally helps
people think ...... longer term cycles and pay attention ...... wider trends short
term managers do not notice.

6. It results ...... team performance and loyalty.

7. Treating people with respect, honesty and trust are the 3 things most people wish
they could get ...... their bosses.

8. Great leaders know what they suck ......

9. Self-awareness makes them open ...... feedback and criticism.

10. If the boss is defensive, passive-aggressive, plays favorites, or does other things
that work ...... the best idea winning, everyone else will play these destructive
games.

Exercise9. Speak about the ways to be a great manager. Are there many great
managers in the companies you know

Bonpocsl k 3auery

B cTpykrypy 3auera BKIHOYaEeTCA:

a) Kontponb GpoHeTHyecKy MpaBUILHOTO YTEHHS U IEPEBOJI TEKCTA, COAEPIKAIIIETO
JIEKCUKY

CIIELUATIbHOCTH

0) YCTHBIN OTBET HAa BOMPOC IO TpaMMAaTHKE

Bonpocel k 3a4eTy ¢ OLIEHKOH

What is management?
Effective management
Difference between a leader or a manager
Management styles
Qualities of a manager
Managerial skills
Who is a manager?
Levels of management
Skills distribution at various management levels

XN b=



10. Management is art or science
11. Motivation

12. Management theory

13. Hierarchy of needs

14. Satisfiers and motivators

15. Out -of -work activities

16. Corporate culture

17. Company structure

18. Company profile

[TpumMep 5K3aMEeHAMOHHOTO OMIeTa

1. Read translate and render the following text.
2. Beready to speak on the topic.

3. Account for your lexical minimum.

[Ipumepsl 5K3aMEHALMOHHBIX TEKCTOB:

What Is Economics?
May 2018, https://www.econlib.org/library/Topics/College/whatiseconomics.html

Economics is about making choices. We make all kinds of choices every day. How
much should I spend on gas? What’s the best route to work? Where should we go for dinner?
Which job or career should I go for? What are the pros and cons of finishing college versus
taking a job or inventing the next, best Internet startup? Which roommate should take care of
washing the dishes? Can I get that dog as a pet? Should I get married, have children, and if so,
when? Which politician should I vote for when they all claim they can improve the economy
or make my life better? What is “the economy,” anyway? What if my personal or religious
principles conflict with what people tell me is in my best economic interest?

Many people hear the word “economics” and think it is all about money. Economics is
not just about money. It is about weighing different choices or alternatives. Some of those
important choices involve money, but most do not. Most of your daily, monthly, or life
choices have nothing to do with money, yet they are still the subject of economics. For
example, your decisions about whether it should be you or your roommate who should be the
one to clean up or do the dishes, whether you should spend an hour a week volunteering for a
worthy charity or send them a little money via your cell phone, or whether you should take a
job so you can help support your siblings or parents or save for your future are all economic
decisions. In many cases, money is merely a helpful tool or just a veil, standing in for a partial
way to evaluate some of the goals you really care about and how you make choices about
those goals.

economists.

Europe’s banks are stronger than they were, but not strong enough

June 2018,
https://www.economist.com/leaders/2017/11/30/europes-banks-are-stronger-than-they-were-
but-not-strong-enough

THE permanent revolution rumbles on. Ten years after the financial crisis, Europe’s
bankers must wonder whether the regulatory upheaval will ever cease. Next month two
European Union directives start to bite. MiFID2 will make trading more transparent and
oblige banks to charge clients separately for research; PSD2 will expose banks to more
competition from technology companies, and each other, in everything from payment services
to budgeting advice. A new accounting rule, IFRS 9, also kicks in, demanding timelier
provisions for credit losses. The global capital standards drawn up after the crisis, Basel 3,




may at last be on the verge of completion—implying yet another uptick in equity
requirements for some European lenders.

Amid this blizzard of letters and digits, the European Commission is pushing ahead on
yet another front. It is urging governments and the European Parliament to complete the EU’s
banking union by 2019 and thus cut the “doom loop”, in which weak banks and sovereigns
drag each other down. Because regulators treat all euro-area government bonds, regardless of
origin, as risk-free, banks have an incentive to load up on them in order to economise on
equity; and they favour their home governments’ bonds. Should the sovereign-bond prices
fall, as they did in Greece, local banks take a big hit; if governments have to prop up lenders,
the spiral goes on down.

KonTtponupyemsie komnerenuuu: ¥YK-4,I11K-5
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