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I. IHacnmopT KOMILIIEKTA OLIEHOYHBIX CPEICTB
1.1.006s1acTh NPpUMEHEHUS KOMIUIEKTA OLIEHOYHBbIX CPeACTB
KOMHHGKT OIICHOYHBIX Cpe,Z[CTB Hpe;[Ha3Haqu I OLCHKHU pe?)y.]II:TaTOB OCBOCHUA

y4eOHOW  JTUCIIUTITAHBI

OI'CB. 03 MHHocTpaHHBI S3BIK B TpOo(ecCHOHATBLHON

JeSITeIbHOCTH
Taonuma 1
PesynbTaTel ocBoeHUsT | OCHOBHBIE MOKa3aTEIU Tun 3ananus, dopma
(0OBEKTHI OLICHUBAHUSA) | OLICHKH pe3ynbrata M ux | Ne 3amanus aTTecranuu (B
KpUTEpHUH COOTBETCTBUU
C y4eOHBIM
TIJITAHOM)
YMmenue o0mmartees - ynotpebieHue IIPaKTUYECKUE 3a/1aHus 3 cemecTp —
(YCTHO ¥ TUCHMEHHO) PasrOBOPHBIX (HOPMYIT NoNel,2,3.4 mud. 3auer

Ha UHOCTPAHHOM S3BIKC
Ha TpodecCuOoHaATbHBIC
U IMMOBCCIHEBHBIC TCMBI.

(kuIe), JEKCUKO-
rpaMMaTHYECKOTO
MaTepuaia B
KOMMYHHUKATHUBHBIX
CUTYaIUsX;

- OIHCcaHue COOBITHS,
COCTaBJICHHE
BBICKA3bIBaHHUH,
U3JI0XKEeHHE (PaKTOB IO
o0cyXaemMoi TeMe

YMeHue nepeBoauThb
(co cioBapem)
MHOCTPAaHHBIE TEKCTHI

- IIOHMMAaHUEC OCHOBHOTI'O
COACPIKAaHUA TCKCTOB,
HU3BJICYCHUEC N3 HUX

MPAKTUYECKHE 3a/IaHUs
Neo5

npodeCCHOHAIBHON HEO0OXO0IUMO

HAIIpaBJIIEHHOCTH, uHpOopMaIu

Ymenue - OBJIQJICHUE JICKCUKO- MPAKTUIECKHE 3a/IaHUs
CaMOCTOSTEIBHO rpaMMaTH4YE€CKUMU NeNel,2.3.4
COBCPHICHCTBOBATH HaBbIKaAMH,

YCTHYIO M TUCBMEHHYIO | pa3rOBOPHBIMH

pe€4b, IOIOIHATE bopmynaMu U KIMLIE,

CJIOBapHBIN 3arac. OTpaXKaIOIUMHU

cieuu(uKy oOLUeHHS U
HE0OXO0INUMOM IS
obmeHa uHdopmanuei mno
MHTEPECYIOIINM HX

npoOiemMam
3HaHHE JCKCUYECKOTO | - pacrio3HaBaHUE MPAKTUYCCKHE 3a/TaHus
(1200 - 1400 JICKCHYCCKUX CIIMHUILL K NeNel,2,3.4,5
JICKCUYECCKUX CMHMII) | TPAMMAaTHYCCKUX

U TPaMMaTHYECKOTO
MUHHMYMa,
HEOOXOUMOTO JIsI
YTEHUS U TIepeBoa (co
CJIOBapeM)
WHOCTPAaHHBIX TEKCTOB
npodecCHoHATBLHOM
HaIpaBJICHHOCTH.

HBHGHI/Iﬁ B NHOA3BIYHOM
TEKCTE, IOHUMAaHHe
CTPYKTYPHO-CMBICIIOBBIX
CBsI3€EH TEKCTa




2. KoMILIeKT OLIEHOYHBIX CPEICTB
2.1.3apanus 149 npoBeneHus 1M pepeHIMPOBAHHOIO 3a4eTa
Bapuanr 1
Yc10BUS BbINIOJTHEHUS 3a1aHUS
3aI[aHI/I$I BBITTOJHAIOTCA HAa ayJUTOPHOM 3aHATHU
MakcumalibHOE BpeMs BBITIOJIHEHUA 3aaHus: 60 MUH.
Bb1 MOkeTe BOCTIONB30BaThCS AHTIIO-PYCCKUM, PYCCKO-aHTJIMUCKUM CIIOBAPEM.

3ananue 1 (mpaktuueckoe). Packpoiite ckoOKu, ynotpetuiss npaBuibHY0 GopMy
npUIaraTeIbHoro.

1. We should eat (healthy) food.

2. Today the streets aren’t as (clean) as they used to be.

3. It’s (bad) mistake he has ever made.

3anmanue 2 (mpaktuueckoe). [locraBere somebody, anybody, nobody, everybody.

1. Don’t tell ... about it.

2. Life is tough! ... has problems.

3. ... has eaten all the ice cream. That's terrible! ... will be able to have it for dessert tonight.

3amanwne 3 (mpakTudeckoe). Beibepure moaxosiiee Mo CMbICIy MecTouMeHue (many, much,
little, few, a little, a few).

1. Have you got ... time before the lessons?

2. After the lessons everybody felt ... tired.

3. I'have ... time to finish this work.

3amanwne 4 (mpaktudeckoe). CocTaBbTe MPEITIOKECHUS U3 MPEAJIOKEHHBIX CIIOB.
1. My, comes, Moscow, from, friend.

2. He, English, studying, is.

3. His, very, is, good, English.

4 He, in, works, bank, a.

5. He, to, London, visit, wants.

3ananue S(mpaktudeckoe). [lepeBennure TEKCT HA PYCCKUI SI3BIK:

What is Money?

Money is one of the most important inventions of humankind. Without it a complex,
modern economy based on the division of labour, and the consequent widespread of goods and

services, would be impossible.

When you buy a candy bar, you may pay for it with a coin or paper note. The shopkeeper
knows that you will is the candy, and that he never will be able to get it back from you. He also
knows that he can it neither the coin nor the note you gave him. Why does he accept the coin or
note in trade for candy? It is because the coin is money. At first sight answering the question that
money is seems obvious; the man or woman in the street would agree on coins and bank notes,

but would they accept them from any country?



Bapmuanr 2
Yci0BUS BLINOJHEHUS 3a1aHUSA
3aI[aHI/I$I BBITIOJIHAKOTCA Ha ay,Z[I/ITOpHOM 3aHATUN
MakcumalibHOE BpeMs BBINIOJIHEHUA 3aaHus: 60 MUH.
Bb1 MOkeTe BOCTIONB30BaThCS AHTIIO-PYCCKUM, PYCCKO-aHTJIMUCKUM CIIOBAPEM.

3ananue 1(nmpaktudeckoe). Packpoiite ckoOkH, ynoTpedsis npaBmiibHYI0 GopMy
IpUJIaraTeIbHOTO.

1. This man is (tall) than that one.

2. Mary is a (good) student than Lucy.

3. This garden is the (beautiful) in our town.

3anmanue 2(npaktuueckoe). [TocraBpTe somebody, anybody, nobody, everybody.

1. ... has eaten all the ice cream. That's terrible! ... will be able to have it for dessert tonight.
2. I'think, ... in our class is honest. That's why we trust ... .

3. Is there ... in the office?

3amanwne 3(mpakTryeckoe). Beibepure moaxosimee mo cMbICITy MecTouMeHre (many, much,
little, few, a little, a few).

1. Idon't like ... sugar in my tea.

2. I never eat ... bread with soup.

3. She wrote us ... letters from the country.

3amanne 4(nmpaktuyeckoe). CocTaBbTe MPEMIOKEHUS U3 MPEIOKEHHBIX CIIOB.
1. doesn’t, John, coffee, , like.

2. and, a son, have, a daughter, They.

3. L, you ,see, at the party, didn't

4.1, night, a great, saw, last, movie.

5. We, last, holiday, year, a lovely, had!

3ananue S(npaktudeckoe). IlepeBeanre Ha pycCKuil SI3bIK:

Foreign Languages in Our Life

Learning a foreign language isn't an easy thing. Nowadays it's especially important to
know foreign languages. Some people learn languages because they need them for their work,
others travel abroad, for the third studying foreign languages is a hobby. Everyone, who knows
foreign languages can speak to people from other countries, read foreign authors in the original,

which makes your outlook wider.

The native speakers of English live in Great Britain, the United States of America,
Australia and New Zealand. English is one of the official languages of the United Nations
Organization and other political organizations. Half of the world's scientific literature is in

English. It's the language of computers technology.

I think that to know English today is absolutely necessary for every educated man, for

every good specialist.

Yc0BHs BLINOJIHEHUS 32/1aHUSA
1. 3agaHus BBINOIHSAIOTCS HAa ayIUTOPHOM 3aHATHH.
2. MakcumanbHOE BpeMsl BBITIOJTHEHHS 3a1anust: 80 MUH.
3. BbI MOeTe BOCIIOIB30BATHCS aHIJIO-PYCCKUM, PYCCKO-aHIIMMCKUM CIIOBapEM.



2.2. ITakeT 3K3aMeHATOPA

ITAKET 9K3AMEHATOPA

MpHUIaraTCjIbHOIO

3ananne (mpakTuyeckoe) Nel. Packpoiite ckoOKH, ynoTpeosisi IpaBUIIbHYIO GpopMmy

Pe3yabTarnl 0ocBOCHUSA
(00bEKTHI OILIEHKH)

Kpurtepun onenkn pesyiabrara (B
cooTBeTcTBHH ¢ pa3aenom 1 «Ilacnopt
KOMILJIEKTA KOHTPOJIbHO-0LeHOYHbIX
CpeCTB»

OTMeTKa O
BBINOJTHEHU U

YMmenue o6marhest (yCTHO U
MUCbMEHHO) Ha MHOCTPAaHHOM
A3bIKE Ha PO eCcCHOHATIbHBIE U
MIOBCE/THEBHBIEC TEMBI.

- ynotpebaeHue pa3roBOPHBIX GopMyI
(kUIIIEe), JTEKCHKO-TPaMMaTHYECKOTO
Marcpurajia B KOMMYHUKATUBHBIX
CUTYaIHsX;

VYMeHne caMOCTOATEILHO
COBEPIICHCTBOBATh YCTHYIO U

- OBJIaJIEHUE JIEKCUKO-TPaMMaTUYECKUMU
HaBBIKAMHU, DPa3TOBOPHBIMH (OpMyJIaMU H

MUCBMEHHYIO PeUb, IONOIHATh KJIMIIE, OTPaXAIOLIIIMHU crienuduKy

CJIOBapHBIH 3ar1ac. oOmmeHusT M HEoOXoauMON g oOMeHa
uHpOpManMeil MO0 HWHTEPECYIOMHUM  HX
npoOemMam

3nanue nexcuyeckoro (1200 -
1400 nekcU4ecKux €IUHUI]) 1
rpaMMaTHYeCKOr0 MHHUMYMa,
HEO0OXOIUMOTO ISl YTCHUS U
nepeBoja (Co ciioBapeM)
WHOCTPAHHBIX TEKCTOB
npo¢eCcCuOHATBHON
HAMPaBICHHOCTH.

- pacrno3HaBaHUE JIEKCUYECKUX €AUHUIL U
rpaMMaTHYECKUX SIBJIEHUN B UHOS3BIYHOM
TEKCTE, IOHUMAHUE CTPYKTYpPHO-
CMBICJIOBBIX CBSI3EM TEKCTa

3ananme (mpaktudeckoe) Ne2. [1o

craBbTe somebody, anybody, nobody, everybody.

VMenne caMmoCcTOsSTeILHO
COBEPILIEHCTBOBATh YCTHYIO U
MUCHbMEHHYIO PE€Ub, MOMOJHSITh
CJIOBAPHBIN 3ar1ac.

- OBJIaJZICHUE JIEKCUKO-TPaMMaTHYCCKUMH
HaBBIKAMH, PA3rOBOPHBIMU (HOPMYJIaMU U
KJTHIIIE, OTPAKAIOMUMH CIICIH(PHUKY
OOIIIeHNST 1 HEOOXOAUMOM 111 OOMeHa
nHbopMaIHei 0 HHTEPECYIOIIUM HX
npoOiemMam

3nanue nexcudyeckoro (1200 -
1400 nexcu4ecKux €IUHUI]) 1
rpaMMaTHYeCKOr0 MHHUMYMa,
HEO0OXOIUMOTO ISl YTCHUS U
nepesoja (Co ciioBapeM)
WHOCTPAHHBIX TEKCTOB
npo¢eCcCuOHATBHON
HANPaBICHHOCTH.

- pacno3HaBaHUE JIEKCUYECKUX €ANHUIL U
rpaMMaTHYECKUX SIBJIEHUN B UHOSA3BIYHOM
TEKCTE, IOHUMAHUE CTPYKTYpPHO-
CMBICJIOBBIX CBSI3EM TEKCTa

3ananue (mpakrTuyeckoe) Ne3. Beioepure moaxosiiee mo CMbICITy MECTOMMEHHE

VYMeHne caMoCTOSTEILHO
COBEPIIICHCTBOBATh YCTHYIO U
MUCbMEHHYIO pe4b, ONOJIHATh
CJIOBapHBIi 3amac.

- OBJIAICHUC HGKCI/IKO-FpaMMaTI/I‘-IGCKI/IMI/I
HaBBIKaMH, Pa3rOBOPHBIMU (DOPMYITAMH U
KITUILE, OTPAXKAIOLUMMH ClIeU(PUKY
00IIeHNs ¥ HEOOXOMUMOH 11 OOMeEHa
nHpopMalKel 0 HHTEPECYIOIUM UX
npobeMam

3nanue nekcuueckoro (1200 -
1400 meKCUYeCKUX CIMHMIL) U

- pacCiio3HaBaHUC JICKCUYCCKUX CAUHUAIL U
IrpaMMaTHYCCKUX SIBJICHUM B MHOS3BIYHOM




rpaMMaTHYeCKOr0 MHHUMYMa,
HCOGXOZ[I/IMOI‘O JJIs1 YTCHUA U
nepeBoja (Co clioBapeM)
HHOCTpPAHHBIX TCKCTOB
npodeCcCuOHATBHON
HAMPaBICHHOCTH.

TEKCTE, IOHUMAHUE CTPYKTYpPHO-
CMBICJIOBBIX CBSI3EU TEKCTa

3ananue (mpaktudeckoe) Ned.. CoctaBbTe NMPEIJI0KEHUS U3 TPEIJIOKEHHBIX CIIOB.

YMmenue o6marsest (yCTHO U
MUCbMEHHO) Ha MHOCTPAaHHOM
A3bIKE Ha PO eCcCHOHATIbHBIE U
MIOBCE/THEBHBIEC TEMB.

- OIIMCaHue CO6BITI/I§I, COCTAaBJICHUC
BBICKa3bIBaHUl, U3JI0KEHHE (PAKTOB I10
o0cykaaemMol Teme

VYMeHne caMoCTOSTEILHO
COBEPIIICHCTBOBATh YCTHYIO
MUCbMEHHYIO peyb, TOTOJIHATh
CJIOBapHBIi 3amac.

- OBJIAICHUC HGKCI/IKO-FpaMMaTI/I‘-IGCKI/IMI/I
HaBBIKaMH, Pa3rOBOPHBIMU (DOPMYITAMH U
KITUILE, OTPAXKAIOLUMMH Creln UKy
00IIIeHNs ¥ HEOOXOMUMOH 11 OOMeEHa
uH(popMaLrel Mo HHTEPECYIOIUM UX
npobeMam

3uanue nekcuueckoro (1200 -
1400 nmeKCUYeCKuX eIMHMII) U
rpaMMaTHYeCKOT0 MUHUMYMA,
HEO0OXOIUMOTO ISl YTCHUS |
nepeBoja (Co cioBapem)
WHOCTPAHHBIX TEKCTOB
npodeccroHabHOM
HAIPaBJICHHOCTH.

- pacro3HaBaHUE JICKCUYECKUX EAUHUI] U
rpaMMaTHYECKHUX SBJICHUI B HHOS3BIYHOM
TEKCTE, MIOHUMaHUE CTPYKTYPHO-
CMBICJIOBBIX CBSI3€H TEKCTa

3ananue (mpakTnuyeckoe) NeS. Ile

€BEJUTE TEKCT HA PYCCKUH SI3BIK:

YMeHue nepeBoguTh (co
CJIOBapeM) HHOCTPAHHBIC TCKCThI
npodecCuoHAITBHON
HAITPpaBJICHHOCTU,

- TIOHMMaHHE OCHOBHOTO COZICPIKaHUS
TEKCTOB, U3BJIEYEHNE U3 HUX HEOOXOIUMOI
nHpopmarun

Bpewms Boinonnenus 3aganus: 60 MuH.

Ob6opynoBanue: pyuka, Oymara

JlutepaTypa IS 9K3aMEHYIOIIUXCS (CIIpaBOYHAsI, METOUIECKAsl U Jp.): aHTII0-PYCCKHUIA,
PYCCKO-aHTJIMMCKHI CIOBaph.

JlononmHuTebHAS TUTEpATYpaA IS dK3aMeHaTopa (yueOHass, HOpMaTHUBHAS U T.I1.):

AHTIMCKUA sI3bIK i1 SKOHOMuCTOB (B1-B2) YUEOHUK W TPAKTHKYM [UIsl CPEIHETrO
npodeccuonaibHOro oopazosanus / T. A. bapanoBckas [u ap.] ; OTBeTCTBEeHHBIN penaktop T. A.
Bapanosckasi. — 3-e u3z., mepepab. u qom. — Mocksa : UsnarensctBo FOpaiit, 2020. — 470 c.
— (ITpodeccnonansuoe obpazoBanue). — ISBN 978-5-534-14127-6. — TekcT: 2MeKTpOHHBIH //
OBbC KOpaiit [caiiT]. — URL: https://urait.ru/bcode/467830



https://urait.ru/bcode/467830

9TAJIOH OTBETOB
3ananme (mpaktudeckoe) Nel. PackpoiiTe ckoOKH M BbIOepHUTe IJ1aroJ B TpedyeMoMm 1o
cmbicay 3aiaore (Active or Passive). IlepeBeaure nmonyynBmmecs nNpeaaoKeHUs1 HA PpyCCKHit
SI3BIK.
Bapmuanr 1
3amanwue 1. Packpoiite ckoOKH, ymoTpeOisisi MpaBiIbHYIO (JOPMY IPHIIaraTeIbHOTO.
1. We should eat healthy food.
2. Today the streets aren’t as clean as they used to be.
3. It's the worst mistake he has ever made.
3amanwme 2. [TocraBsTe somebody, anybody, nobody, everybody.
1. Don't tell anybody about it.
2. Life is tough! Everybody has problems.
3. Somebody has eaten all the ice cream. That's terrible! Nobody will be able to have it for
dessert tonight.
3anmanue 3. [locraBbTe many, much, little, few, a little, a few.
1. Have you got much time before the lessons?
2. After the lessons everybody felt a little tired.
3. I have little time to finish this work.
3ananue 4. CocTaBbTe NPEATIOKEHUS U3 IPENTIOKEHHBIX CIIOB.
1. My friend comes from Moscow.
2. He is studying English.
3. His English is very good.
4 .He works in a bank.
5. He wants to visit London.
3ananue 5. [lepeBeauTe TEKCT HA PYCCKUI SI3bIK:
Yto Takoe neHbpru?

JleHbTU SIBIISIETCS. OJHUM M3 CaMbIX Ba)KHBIX HM300pETEHUI dYenmoBedecTBa. be3 3Toro
CIIOKHasl, COBpEMEHHasi SKOHOMHKA, OCHOBAaHHAas Ha pa3felieHuu Tpyla, U, KakK CJeICTBUE
IIMPOKOM PacIpOCTPaHEHUH TOBAPOB U YCIYT, OyAeT HEBO3ZMOXKHA.

Korna BBl mokymaeTe HIOKOJAAKY, Bbl MOXETE OIUIATUTh €€ C IMOMOIIbI0 MOHET WU
OymakHbpIx OaHkHOT. IlponmaBer; 3Haer, 4To BBl OyneTe ecTh KOH(ETY, U UYTO OH HUKOIJA HE
CMOJKET MOJYyYUTh ee 00paTHO OT Bac. OH Tak)Ke 3HAET, UTO OH HE CMOXET B3SATh €€ HU MOHETOM,
HU OaHKHOTOH, YTOBBI nanu emy. [loueMy OH MpUHHMAaeT MOHETY WM OaHKHOTY B OOMEH Ha
KOH(]eThI? ITO MOTOMY, YTO MOHETHI - 3TO JICHbI'U. Ha mepBbIil B3I, OTBEUask HA BOIPOC O
TOM, YTO JE€HBI'M-3TO KaXXETCsI OUYEBUIHBIM; MY>KUYMHA WM KCHIWHA HA YJIHIIE COTIIACUIIUCH OBI
Ha MOHETHI ¥ OAHKHOTHI, HO MPUMYT JIM OHU UX U3 JHO00U CTpaHbI?

Bapuant 2
3ananue 1. Packpoiite ckoOkH, ynoTpeOisist MpaBUIbHYIO (OpMY IpUiIaraTeabHoro.
1. This man is taller than that one.
2. Mary is a better student than Lucy.
3. This garden is the most beautiful in our town.
3anmanue 2. [TocraBbTe somebody, anybody, nobody, everybody.
1. Somebody has eaten all the ice cream. That's terrible! Nobody will be able to have it for
dessert tonight.
2. I think, everybody in our class is honest. That's why we trust nobody.
3. Is there anybody in the office?
3amanwme 3. [TocraBpTe many, much, little, few, a little, a few.
1. I don’t like little sugar in my tea.
2. I never eat a little bread with soup.
3. She wrote us many letters from the country.
3ananwne 4. Beibepurte npaBUIbHBINA BapUAHT OTBETA.



1. John doesn’t like coffee.
2. They have a son and a daughter.
3. I didn’t see you at the party
4. I saw a great movie last night.
5. We had a lovely holiday last year!
3aganue 5. [lepeBeauTe HA PYCCKHI SA3BIK:
HNHocTpaHHBIE A3BIKU B HALICH KU3HU

N3ydyeHne MHOCTpaHHOTO s3bIKa - HE Jerkoe neno. CeroaHs ocOOEHHO Ba)KHO 3HATh
WHOCTpaHHBIC SA3bIKKM. HeKoTOphIe M0OIU y4aT S3bIKH, TOTOMY YTO OHU MM HYKHBI JUIsI pabOTHI,
JIpyrue MyTelIeCTBYIOT 3a IpaHulEeH, AN TPETbUX H3y4yE€HUE MHOCTPAHHBIX SI3BIKOB - XO00M.
Kaxnplii, KTO 3Ha€T MHOCTPAHHBIE S3bIKK, MOTYT TOBOPHUTH C JIFOABMHU U3 JAPYTUX CTPaH, YUTATh
MHOCTPaHHBIX aBTOPOB B OPUTHHAJIE, UTO JIeJaeT KPyro3op IIupe.

Hocurenu anrnmiickoro s3pika >xuByT B BenukoOpuranum, Coeaunennsix Illtatax
Amepuxkn, ABctpanuu u HoBoil 3enanauu. AHIIIUMHACKUNA S3BIK  SIBJSIETCST OJHUM U3
opurmanbHbix s3pikoB  Opranuzanuu  OObeIMHEHHBIX Hammii u Apyrux MOJUTHYECKHX
opranu3anusax. [loJoBMHA HAay4dHOUW JUTEpaTypbl B MUPE - HA AHIJIUMKUCKOM SI3bIKE. DTO SI3BIK
BBIYMCIIUTENbHON TEXHUKHU.

A aymaro, 9TO 3HATh AHTIUUACKHUI S3BIK CETOAHS aOCOTIOTHO HEOOXOIUMO IJIsi KaXKIIOTO
00pa30BaHHOTO YEIIOBEKA, /ISl KaXKIO0T0 XOPOIIETO CIeIHATUCTA.

Kpurepun onenok
3ananue Nel-4 (JiekCHKO-TpaMMaTH4YeCKHe 3aIaHUA)

Ouenka Kpurepun
«OTIn4HO» 91 -100 % wnmm 11-12 npaBUJIBHBIX OTBETOB
«Xoporo» 71-90 % nmu 9 - 10 mpaBUIBHBIX OTBETOB

«Y IOBJIETBOPUTEIBLHO) 51- 69 % unu 6 — 8 MpaBUIIBHBIX OTBETOB

«HeynosnerBoputenbHo» | MmeHee 50% nnu 5 1 MeHee NpaBUIIbHBIX OTBETOB.

3amanueNe5
Onenka Kpurepun
«OTIUYHO» CTaBUTCSl CTYAEHTY, KOTOpPbIM CyMen IE€peBEeCTH TEKCT,

NPaBUIIBLHO YMOTPEOHMB MPH 3TOM SA3BIKOBBIE cpencTBa. B xoxe
[epeBo/ia yMeNo MCIOJIb30Bal MPO(EeCCHOHAIBHYIO JIEKCHKY. B
NIEPEeBOJI€ OTCYTCTBOBAJIIM OIIMOKH, HAPYIIAIOIINE CMBICIL.

«Xopomio» CTaBUTCSI CTYACHTY, KOTOPBI MPaBHJIBHO CHEJall MepeBoj, HO
JIOTYIIIEHHI 1-2 JTeKCUYeCKue OMMOKH.

«Y IOBJICTBOPHUTEIHLHOY BBICTABIIICTCS CTYJICHTY, €CJIM OH IEePEBEII TEKCT HE MOJIHOCTHIO.
HekoTtopsie cioBa BbI3BAJIU Y HETO 3aTPYyIHEHHUS], TONYILEHbI 3-4
JIEKCUYECKHUE OLINOKH.

«HeynoBIeTBOPUTENBHO» | BBICTABIISCTCS, €CIM CTYICHT HE CIPABHJICA C IIEPEBOIOM.
3aTpyAHsics ¢ BBIOOPOM MPAaBUIIBHBIX JIEKCHYECKUX (DOpM,
JOTYCTUI O0JIee S TEKCUUECKUX OIMTHOOK. .




I. IHacnmopT KOMILJIEKTA OLIEHOYHBIX CPEICTB
1. Ob6aacTh NpuMeHEeHUs KOMIUIEKTAa OLlEHOYHbIX CPeACTB
KOMHHGKT OIICHOYHBIX Cpe,Z[CTB Hpe;[Ha3Haqu I OLCHKHU pe?)y.]II:TaTOB OCBOCHUA

yaeOnort mucturmuabel  OI'CD.03 NHocTpanHbId SI3bIK B MpoheCCHOHATBHOMN
JESITEIIbHOCTH
Taonuma 1
Pesynbrarel ocBoenust | OcHoBHBIE okazarenu | Tum 3agaHus, ®dopma arrecranuu (B
(0OBEKTHI OLIGHKM pe3ynbTata U | No 3amaHus COOTBETCTBHH C
OLICHUBAHMSI) UX KpUTEPUHU y4eOHBIM IJIAHOM)
YMenne oomarhes - ynotpeOaeHue MPaKTHYECKHE 4 cemecTp —
(YCTHO ¥ TUCBMEHHO) | JIEKCHKO- 3a/1aHus, Qg QepeHIIMPOBAHHBIN
Ha UHOCTPAHHOM rpaMMaTH4YE€CKOrO NeNel, 2,3,4 3a4eTr
SI3BIKE HA Marepuaia B
npodeccuoHaNbHbIe U | KOMMYHUKATUBHBIX
MOBCE/IHEBHBIC TEMBI. | CUTYaIHsIX;
YMeHue nepeBoAUTh | - MOHUMAaHHE MPaKTUYECKHE
(co cmoBapem) OCHOBHOTO 3aJ1aHus,
MHOCTPAHHBIC TEKCTHI | COAEPKAHUS NeNe 1,2, 3,4
npodecCHOHATBLHOM MIPEITIOKEHUS,
HaIPaBJIEHHOCTH. U3BJICYCHHUE U3 HETO
HE00X0TUMOiA
nHpopmarun

YMenue - OBJIQJICHUE JIGKCHUKO- | MPAKTUYECKUE
CaMOCTOSITENIEHO rpaMMaTH4YeCKUMU 3a/laHusl,
COBEpLIECHCTBOBATH HaBBIKaMH, NeNe 1,2,3,4
YCTHYIO U Pa3roBOPHBIMU
MUCHBMEHHYIO PEUb, dbopMynaMu U KJIHIIIE,
MOTIOTHSTh OTpaKaroIUMHU
CJIOBapHbIH 3aI1ac. cienu(UKy oOLICHHS
3HaHME JEKCUYECKOIo | - paclio3HaBaHUe MPaKTUYECKHE
(1200 - 1400 JIEKCUYECKUX €OUHHII U | 3aJIaHus,
JIEKCUYECKUX €IMHHUII) | TPAMMAaTHUYECKUX NeNe 1,23, 4
U TPAaMMaTHYECKOTO SIBIICHUU B
MUHUMYMa, MHOSI3bIYHOM TEKCTE,
HEOOXOUMOTO JIsI MMOHNMAaHHE
YTEHHSI U IIepeBoa CTPYKTYpHO-
(co cmoBapem) CMBICIIOBBIX CBSI3CH
MHOCTPaHHBIX
TEKCTOB
npodecCHOHATbHON
HaIpaBJIECHHOCTH.




2. KoMIIeKT OLleHOYHBIX CPEACTB
2.1. 3agaHud 11 NPoBeJAeHNUs 3a4eTa

Bapuanrt 1
YciaoBus BbINOJIHEHUS 3aJaHUA
3aaHus BBINOIHAIOTCS HA ayAUTOPHOM 3aHATHH.
MaxkcruManbHOE BpEMS BBINOIHEHUS 3alaHuii: 45 MUH.
BbI MOXeTE BOCIIOJIB30BATHCS aHIIIO-PYCCKUM, PYCCKO-aHTTIMHACKHAM CIIOBAPEM.

3ananue (mpakrudeckoe) Nel. [IpounTaiiTe 1 NHCHbMEHHO NepPeBeAUTE TEKCT.
Marketing and Marketing Mix

Marketing is a process of planning, designing and distributing ideas, goods and services
in order to satisfy customer's needs and make profits.

Marketing is a complex process of goods promotion which consists of four main
components, which are called 4 Ps or marketing mix. Marketing mix is the activities you have to
combine successfully in order to sell your product. These components include product, price,
place and promotion. Product is actually ideas or services you'd like to sell. Price is the sum of
money you'd like you get for selling your product in order to cover all production expenses and
get profit. Promotion is the complex of activities you have to do to advertise your product. And
place implies not only where you would like to sell your product (country, city, retail outlet), but
also time (if the product meets current market situation or not). Moreover, there is one unspoken
component of 4 Ps, which is packaging. Packaging is vitally important in marketing because it
can make or break the whole marketing strategy of the company.

3ananne (mpakTuuyeckoe) Ne2. CocraBbTe 5 BONPOCOB K TEKCTY HA AHIVIHICKOM SI3bIKe.

3ananme (mpaktudeckoe) Ne3. YmorpeOure raroal B CKOOKax B HYKHOM BpPEMEHH.
IlepeBenuTre npeaioKeHUsI HA PYCCKHUI S3bIK.

1. How long he (have) his own business?

2. When they set up the publishing division, we already (publish) our two magazines for 3 years
successfully.

3. Softbank (distribute) software since 1989.

4. Before he went there he (discuss) some business matters with his superior.

5. The manager (look through) the catalogues when I came in.

3ananue (mpaktudeckoe) Ne4. /laiiTe onpenesnenue ciaeaylOIUM MOHSATHSIM.
1. Management is...
2. A contract is...



Bapuanr 2
Yci0BUS BLINOJHEHUS 3a1aHUSA
3aI[aHI/I$I BBITIOJIHAKOTCA Ha ay,Z[I/ITOpHOM 3aHATHUHA.
MakcuMalibHOE BpeMs BBITIOJIHEHUA 3aaHust: 45 MUH.
Bb1 MOkeTe BOCTIONB30BaThCS AHTIIO-PYCCKUM, PYCCKO-aHTJIMUCKUM CIIOBAPEM.

3ananue (mpakTuuyeckoe) Nel. Ilpouyuraiite u NMcCbMEHHO NepeBeIUTE TEKCT.
Promoting a Product

Every product has to be properly promoted so as to be profitably sold. So various
methods of promotion are used by genius marketers and advertisers. They include classified
advertisements in newspapers, open air hoardings, neon signs as well as display advertisements.
Moreover, TV commercials are also a popular method of advertising. TV commercials can
include product endorsement. Publicity can be gained by other promotional activities such as
special offers, free samples, free gifts, competition with prizes, loyalty cards and cross
promotion.
So if you want your product to be highly competitive and market-oriented, your company should
pay a lot of attention to marketing and product promotion.

3ananue (mpaktudeckoe) Ne2. CocraBbTe 5 BOPOCOB K TEKCTY HA aHIJIMMCKOM sI3bIKe.

3ananue (mpakruyeckoe) Ne3. YmorpeOure riarogl B CKOOKAX B HYKHOM BpeMeHH.
IlepeBenure npenioKeHus HA PYCCKUH A3BIK.

1. We were advised our junior staff (run) training at the Computer Center.

2. Last year the company profits before tax (increase) two times.

3. The customer had seen the new equipment at the factory he ordered it.

4. Our partners (discuss) prices with their buyers on Wednesday.

5. They were (have) talks, when you telephoned.

3ananue (mpaktudeckoe) Ne4. /laiiTe onpenesneHue ciaeaylOIUM MOHSATHSM.
1. Marketing is...
2. Marketing mix is...



2.2. Ilaker 3K3aMeHaTOpa

ITAKET 9K3AMEHATOPA

3ananme (mpaktudeckoe) Nel. IlpounTaiiTe 1 NUCHbMEHHO NepeBeNTE TEKCT.

PesyibTaTnl 0cBOCHHA Kpurtepun onenkn pesyiabrara (B OtMmetka
(00BEeKTHI OLICHKH) cooTBeTcTBHH ¢ pa3aenom 1 «Ilacmopt 0
KOMILIEKTA KOHTPOJIbHO-0I[€HOYHbIX BbINOJTHEHUH
CpeacTB
YmMmenue obmarbes (YyCTHO U - ynotpebieHue JIeKCUKO-TPaMMaTHIeCKOTO
MMACbMEHHO) Ha HHOCTPAHHOM Marepuaia B KOMMYHUKATHBHBIX
SI3bIKE HA TPO(EeCCHOHATLHBIC U CUTYaIUsX;
ITOBCEIHEBHBIE TEMBL.
YMeHue nepeBoguTh (co - HOHUMAHUE OCHOBHOI'O COJEPKAHUS
CJIOBapeM) HHOCTPAHHBIC TEKCTHl | TEKCTA, U3BJICUYCHHUE U3 HETO HEOOXOAMMOM
npogeccuoHaTbHON uHpOpMaIu
HaIpaBJIECHHOCTH;
VYMeHne caMoCTOSTEIIFHO - OBJIQJICHUE JICKCUKO-TPAMMAaTHYECKUMHU
COBEPIIICHCTBOBATh YCTHYIO U HaBBIKAMH, Pa3TOBOPHBIMH (POPMYITaMH 1
MUCbMEHHYIO peyb, OTOJIHATh KITUIIIE, OTPAKAIOIIUMH CIEITUPUKY
CJIOBApHBIN 3ariac. oO01IeHNS
3nanue nekcuueckoro (1200 - - pacno3HaBaHUE JIEKCUYECKUX EAUHULL U
1400 meKCUYeCKuX eINHHMII) U rpaMMaTHYE€CKUX SIBJICHUN B MHOS3BIYHOM
rpaMMaTH4YE€CKOTO MUHUMYMa, TCKCTE

HEOOXOJMMOTO JIJIsl YTCHHS U
nepeBoja (Co cioBapem)
MHOCTPAHHBIX TEKCTOB

npodeccroHanbHOM

HaIpaBJIEHHOCTH.

3ananme (mpaktudeckoe) Ne2. CocraBbTe 5 BONPOCOB K TEKCTY HA AHIJIMICKOM SI3bIKeE.
YmMmenue obmarbes (YyCTHO U - ynotpebiaeHue JIeKCUKO-TpaMMaTHIeCKOTO
MMUCHbMEHHO) Ha MHOCTPAHHOM Marepuaia B KOMMYHUKATHBHBIX

SI3bIKE HA TPO(EeCCHOHATLHBIC U CUTYaIUsX;

ITOBCEIHEBHBIE TEMBL.

YMeHue nepeBoauTh (co - MOHUMAaHHE OCHOBHOI'O COAEPKaHUS
CJIOBapeM) HHOCTPAHHBIC TEKCTHl | MIPEIIOKCHUS, U3BJICUCHUE U3 HETO
npogeccuoHaTbHON He00X0AUMOM nHpOopMaUu
HaIpaBJIECHHOCTH;

VYMeHne caMoCTOSTEIIFHO - OBJIQJICHUE JICKCUKO-TPAMMaTHYECKUMHU
COBEPIIICHCTBOBATh YCTHYIO U HaBBIKAMH, Pa3TOBOPHBIMH (POPMYITaMH 1
MUCbMEHHYIO peyb, OTOJIHATh KITUIIIE, OTPAKAIOIIUMHU CIETUPUKY
CJIOBAapHBIH 3ariac. oO0LIeHNS

3uanue nekcuueckoro (1200 - - pacno3HaBaHUE JIEKCUYECKUX €AUHULL U
1400 meKCUYeCKuX eIMHMII) U rpaMMaTHYE€CKUX SIBJICHUN B MHOSI3BIYHOM
rpaMMaTHYeCKOT0 MUHUMYMA, TEKCTE, MIOHUMaHUE CTPYKTYPHO-
HEOOXOIMMOTIO IJIs1 YTCHUS U CMBICIIOBBIX CBSI3€H MPETOKEHUS

nepeBoja (Co cioBapem)
HHOCTPAHHBIX TEKCTOB
npodeccroHanbHOM
HAINpPaBJICHHOCTH.

3ananue (mpaktuueckoe) Ned. Vmorpedure rjarol B CKOOKaX B HYKHOM BpPeMEHH.
IlepeBeauTe npen1oKeHUs1 HA PYCCKHI SI3bIK.

YMmenue o6marsest (yCTHO U - ynoTpebIeHne JTEKCUKO-TPAMMAaTHIYECKOTO
MMCbMEHHO) Ha HHOCTPAHHOM Marepuanga B KOMMYHUKATHBHBIX




s3bIKe Ha MpodeccuoHaNbHbIE U
MTOBCETHEBHBIC TEMBI.

CUTyalHsIX;

YMeHue nepeBoguTh (co
CJIOBApEM) HHOCTPAHHBIE TEKCTHI
npodeCcCuoOHATBHON
HaITpaBJICHHOCTU;

- TIOHMMAaHHE OCHOBHOTO COJICPYKAHUS
Hpe,Z[J'IO)KeHI/IH, HN3BJICUCHUC U3 HCTO
HE00X0 MO HHGOpMAITIH

VMenune caMmoCcTOsITEeNHLHO
COBEPILICHCTBOBAThL YCTHYIO U
MMAUCbMEHHYIO peUb, TIOTIOJIHATH
CJIOBAPHBIN 3ar1ac.

- OBJIQJZICHUE JIEKCUKO-TPaMMaTHYCCKUMH
HaBBIKAMH, PA3rOBOPHBIMU (HOPMYJIaMU U
KJTHIIIE, OTPAKAIOMUMH CIICITH(PHUKY
0OIIIEHHS

3nanue nexcudyeckoro (1200 -
1400 nexcU4ecKux €IUHMI]) 1
rpaMMaTHYeCKOr0 MHHUMYMa,
HE0OXOIUMOTO ISl YTCHUS U
nepeBoja (Co ciioBapeM)
WHOCTPAHHBIX TEKCTOB
npodecCuOHATBHON
HAMPaBICHHOCTH.

- pacro3HaBaHHe JEKCUYECKUX eTUHUIL U
rpaMMaTHYECKUX SIBICHUN B UHOS3BIYHOM
TEKCTe, IOHUMaHue CTPYKTYpPHO-
CMBICJIOBBIX CBSI3€H MPEIOKEHUS

3ananme (mpaktudeckoe) Ned, JlaiiTe onpenesneHue ciaeaylOIMUM MOHATUSIM.

YMmenue o6mathest (yCTHO U
MUCbMEHHO) Ha MHOCTPAaHHOM
A3bIKE Ha MO ecCHOHATIbHBIE U
MIOBCE/THEBHBIEC TEMB.

- ynoTpebIeHe JTEKCUKO-TPAMMAaTHYECKOTO
MaTepHraia B KOMMYHUKATUBHBIX
CUTYaLUsX;

YMeHnue nepeBoauTs (co
CJIOBAapeM ) HHOCTPAHHBIE TEKCTHI
npodeccroHanbHOM
HaINpaBJICHHOCTH;

- TIOHMMaHHE OCHOBHOTO COJICPYKAHUS
HPEUIOKCHUS, U3BICUCHUE U3 HETO
He00X0AUMOM nHpOopMaUU

VMenne caMmoCcTOSTEeILHO
COBEPILICHCTBOBATEL YCTHYIO U
MMUCbMEHHYIO peUb, TIOTIOJIHATH
CJIOBAPHBIN 3ar1ac.

- OBJIaJZICHUE JIEKCUKO-TPaMMaTHYCCKUMH
HaBBIKAMH, PA3rOBOPHBIMU (HOPMYJIaMU U
KJTHIIIE, OTPAKAIOMUMH CICIH(PHUKY
00IIIEeHNS

3nanue nexcudyeckoro (1200 -
1400 nexcU4ecKux €IUHMI]) 1
rpaMMaTHYeCKOr0 MHHUMYMa,
HEO0OXOIUMOTO ISl YTCHUS U
nepesoja (Co ciioBapeM)
WHOCTPAHHBIX TEKCTOB
npodeCcCuOHATBHON
HANPaBICHHOCTH.

- pacrio3HaBaHHe JEKCUYECKUX €TUHUIL U
rpaMMaTHYECKUX SIBICHUN B MHOS3BIYHOM
TEKCTe, IOHUMaHue CTPYKTYpPHO-
CMBICJIOBBIX CBSI3€H MPEIOKEHUS

Bpems BeinonHeHus 3a1aHus: 45 MuUH.

O6opynoBanue: py4ka, Oymara.

Jlutepatypa Ans 3K3aMEHYIOUIMXCS (ClpaBOYHas, METOJMYECKas U Jp.): aHIJIO-PYCCKUH,

PYCCKO-aHTJIMMCKHI CIOBaph.

JlonomHUTENBHAS TUTEpATypa AJIs IK3aMeHaTopa (yueOHas, HopMaTUBHAS U T.I1.):

AHrIuicKui s3pIK 11 SKoHOMHCTOB (B1-B2)
npodeccuonansHoro oopasosanus / T. A. bapanoBckas [u 1p.] ; oTBeTcTBeHHBIH pegakTop T. A.
bapanosckas. — 3-e u3z., nepepab. u mon. — Mocksa : M3narensctBo IOpaiit, 2020. — 470 c.
— (IIpodeccuonanbuoe odpazosanne). — ISBN 978-5-534-14127-6. — TekcT: dMEKTPOHHBIH //

OBC Opaiir [caiit]. — URL: https://urait.ru/bcode/467830

YUEOHUK W MPAKTHUKYM [UIsl CPEIHEro


https://urait.ru/bcode/467830

ITaJI0H OTBETOB
1 BapuanT

1. IIpounTaiiTe M NMCLMEHHO NMepeBeIUTEe TEKCT.

MapkeTuHI - 3TO TpOIECC IUIAHUPOBAHHS, pa3padOTKU W PAaCIpOCTPAaHEHUS HJIEH,
TOBApOB U YCIYT C LIEIbIO YIOBIETBOPEHUS OTPEOHOCTEN OKYIATENS U MOJTy4YeHUs: TPUOBLIH.

MapKeTHHI 3TO CIIOKHBIM IpOLIECC MPOABHIKEHUS TOBAPOB, KOTOPBIM COCTOMT M3 4X
OCHOBHBIX KOMIIOHEHTOB, KOTOpbIe Ha3zbiBatoTcs "4 [In" mim "Kommiekc MapKeTUHTOBBIX Mep'.
KomMInexkec MapKkeTHHIOBBIX MEp - COBOKYIIHOCTb JEWCTBHUH, KOTOpPBIE BaM CIENYET YCIELIHO
CcOoYeTaTh JUIsl IPOJAAXXH CBOETO MPOIYKTa. ITU KOMIIOHEHTHI BKIIIOYAIOT: caM "mpoaykT", "neny",
"MecTo" u "npoasukenue topapa". "IIpoaykT" - 3TO TO, YTO BBI XOTUTE NpoaaTh. "llena" - ata
CyMMa, KOTOPYIO OBl BBl XOTENU MOJIYYUTh OT MPOJAXKH TOBapa, MO3BOJUBIIAS BaM BO3MECTUTH
BCE Pacxo/ibl Ha IPOM3BOJICTBO U NMOMYYUTh NpUOBLIH. "[IpoaBikeHue ToBapa" - 3TO BCe, YTO BB
JienaeTe, 9ToObl pa3peKIaMUupoOBaTh Balll MPOAYKT. A "MecTo" moapa3zymeBaeT He TOJBKO TO, TIe
BbI XOTHTE MPOJATh Ball MPOAYKT (CTaHy, OO, Mara3uH), HO U BpeMsl (OTBEYAET JIU MPOIYKT
TEeKYIIUM TMOTPEOHOCTSIM pbIHKA). Kpome TOro, B MapKeTMHTOBOM MHKCE €CTh '"HETJIacHBIN
asieMeHT" - "ymakoBka'. YIakoBKa UrpaeT OUYEHb BAXKHOE 3HAUEHUE B MApPKETUHIE, TaK KaK OHa
MOJKET PEeUINTh CyAbOY BCEl MApKETUHIOBOM CTpaTEruu MPOIyKTa.
3. Ynorpedure riaron B cKoOkax B HY:kHOM BpeMeHu. IlepeBeaure mpensioxkeHusi Ha
PYCCKH SI3BIK.
1. How long has he had his own business?
- Kak nonro y Hero cBoii 6uzHec?
2. When they set up the publishing division, we had been already publishing our two magazines
for 3 years successfully.
- Korna onm Hauanu u3marenbcTBO paszenia, Mbl YK€ MyOJMKOBAIM JBa HAIIMX JKypHajla Ha
MPOTSKEHUH TPEX JIET.
3. Softbank has distributed software since 1989.
- Softbank pacmpoctpansier KoMnbIOTepHBIE POTPpaMMbI ¢ 1989 T.
4. Before he went there he had discussed some business matters with his superior.
- Ilepen Tem, Kak NpPUATH CIOJA, OH 0OCYXJadl HEKOTOpbIE JEJIOBbIE BOIMPOCHI C €ro
PYKOBOJIUTENIEM
5. The manager was looking through the catalogues when I came in.
- Menexep nmpocMaTpuBal KaTaior, KOrja s BOILEL.

4. laiiTe onpeeseHue CJeAyOHM OHATHSIM.

1. Management is the administration of an organization, whether it be a business, a not-for-profit
organization, or government body.

2. A contract is an agreement of buy-back transaction between the Buyer and the Seller.

2 BapHMaHT
1. IlpounTaiiTe ¥ NHCbLMEHHO NEepeBeANTE TEKCT.

J151s TOTO 4TOOBI BBITOAHO MPOJATh IPOAYKT, €r0 HY>)KHO T'PaMOTHO NpoABUrarh. iMeHHo
[IOTOMY T€HHAJbHBIMH MapKETOJIOTaMH U PEKJIaMHBIMU areHTaMH MPHUMEHSIOTCS Pa3nYHbIe
MeTO/Ibl pekiiaMbl. OHU BKIIIOUYAIOT PEKJIaMy B ra3erax, peKjaMHbIe IIUTHI, HEOHOBBIEC BHIBECKU U
pekinaMmy B uHTepHEeTe. Kpome Toro, TeleBU3MOHHAs peKyiama - 3TO OJIMH U3 CaMbIX MOMYISAPHBIX
BUJIOM pekjambl. Pekilama Ha TeneBUIEHbE MOXET BKIIOYATh PEKJiaMy TOBAapOB HU3BECTHBIMU
mroabMU. Takke UCIONB3YIOTCS M Jpyrue MpHEeMbl pEKJIambl, TaKue Kak CIeluatbHOe
npeyioKeHNe, pa3fada MoJapKoB, KOHKYPCHl € MpPU3aMH, KapThl MOCTOSHHBIX MOKyMaTeiae u
IIEPEKPECTHBIN IIPOMOYIIEH.

Takum 00pa3om, ecinu BBl XOTHUTE, YTOOBI Ball TOBAap OBIT KOHKYPEHTOCITOCOOHBIM M
OPUECHTHPOBAaHHBIM Ha pBHIHOK, Ballel KOMIIAHUHM CIEAyeT YACHATh OOJbIIOE BHHUMaHHE
MapKEeTUHTY U MPOJBUKEHUE TOBapa.


https://en.wikipedia.org/wiki/Organization
https://en.wikipedia.org/wiki/Business

3. Ynorpedure riaron B ckoOkax B HY:kHOM BpeMeHHu. IlepeBeaure mpensioxkeHusi Ha
PYCCKHH SI3BIK.

1. We were advised our junior staff would run training at the Computer Center.

- Ham nmocoBeToBanu, 4To HaIl MIIQANIAN TIEPCOHAT MOXHO ITOCTIAaTh Ha KOMIIBIOTEPHBIE KYPCHI.
2. Last year the company profits before tax increased two times.

- B mpomtom roty npuObUTE KOMIAHUY YBEJIHMYMIIACH B /IBA pasa.

3. The customer had seen the new equipment at the factory he ordered it.

- 3aKa34MK OCMOTpEN HOBOE 000pyJOBaHHE Ha 3aBOJIE, MPEXK/E YEM 3aKa3all ero.

4. Our partners have discussed prices with their buyers on Wednesday.

- Hamm mapTHeps! 00cy1uuin eHBI ¢ HOKYIATeIsIMH B Cpeny.

5. They were having talks, when you telephoned.

- YV HuX OBUTH NTEPEroBOPHI, KOTAA THI TO3BOHUIL.

4. laiiTe onpeeseHue CJeAyOHM OHATHSIM.

1. Marketing is a process of planning, designing and distributing ideas, goods and services in
order to satisfy customer's needs and make profits.

2. A firm’s marketing mix is the combination of the product, the price of the product, the means
for its distribution, and the promotion of the product to reach a firm's target market.

Kpurepun onenok

3aganuneNel
Onenka Kpurepun
«OTIUYHO» CTaBUTCSl CTYAEHTY, KOTOpPBbIM CyMen IEepeBEeCTH TEKCT,

NPaBUIIBLHO YMOTPEOHMB MPH 3TOM S3BIKOBBIE cpencTBa. B xoxe
[epeBo/ia YMENOo MCIOJIb30Bal MPO(EeCCHOHAIBHYIO JEKCHKY. B
NIEPEBOJIE OTCYTCTBOBAJIM OIIMOKH, HAPYIIAIOIINE CMBICIL.

«Xopomio» CTaBUTCSI CTYACHTY, KOTOPBI MpPaBWJIBHO CHEJall MepeBoj, HO
JIOTYIIEHHI 1-2 TeKCUYeCcKue OMMOKH.

«Y IOBJICTBOPHUTEIHLHOY BBICTABIIICTCS CTYJICHTY, €CJIM OH IEePEBEII TEKCT HE MOJIHOCTHIO.
Hekotopsie cioBa BbI3BAJIM Y HETO 3aTPYyIHEHHUS, TONYILEHbI 3-4
JIEKCUYECKUE OLINOKH.

((Hey,Z[OB.HeTBOpI/ITeHBHO» BBICTAaBJIIACTCsA, €CIU CTy,Z[eHT HC CHpaBI/IHCH C HepeBOHOM.
3arpyAHSICS ¢ BBIOOPOM MPAaBUJIBHBIX JIEKCHYECKHX (DOPM,
JOMyCTHII 60J1ee 5 TEeKCUYECKUX OIMIHOOK. .

3ananne No2-4 (JieKCHKO-TPaMMaTHYeCKHE 3aaHUS)

Onenka Kpurepun
«OTINYHO» 91 -100 % wnmm 11-12 npaBUIBHBIX OTBETOB
«Xopomo» 71-90 % nmm 9 - 10 mpaBHIIBHBIX OTBETOB

«Y IOBIETBOPUTEIBHOY 51- 69 % nnu 6 — 8 mpaBUIIBHBIX OTBETOB

«HeynosnerBopurenbHo» | MeHee 50% i 5 U MeHee NpaBUIbHBIX OTBETOB.
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