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Bonpocwl k 3K3ameny.

s ycnenmHo# cayu 3a4era no JUCHUIIIMHE «Jle0BOM aHMTMHCKUI S3BIK)» CTYACHTHI
dakynpTera [IpukaagHoid MaTeMaTHKH U HH(POPMATHKY JTOJDKHBI 3HATH!

l. I'pammaTu4yeckuii MaTepuaJ N0 CJIeIYIOUIM TeMaM:
- rnarod to be B HacTosiiem nmpocrom BpeMenu (ero popMsbl, CTPYKTYpa YTBEPAUTEIHHOTO,

BOIIPOCUTENILHOTO, OTPULIATENLHOTO MPEASIOKEHHN, KOPOTKHE BOTIPOCHI, COKpAIleHHbIE (POPMBI,
NIePEBO/T IPEIOKEHHMIA ¢ T1arojioM to be ¢ aHrmMiickoro Ha pyCCKHU U ¢ PyCCKOro Ha
aHrnuickuit) — ctp. 11, 158 yuebnuxka;

- HEOTIPE/ICIICHHBI apTUKIIb B aHTJIMICKOM SI3bIKE (3HAYCHHUE, KOT/Ia YIOTPEOsIeTCs, pa3sHUIa
Mex 1y apTukisiMu @/ an) — ctp. 12, 158 yueOHuka;

- ipejyior BpemeHu at (cimydau ynorpebnenus) — ctp. 19 yueOHuka;

- Hacrosiee npocroe BpeMst (3Ha4eHUE, CIIydan yIOTpeOIeHUs, CTPYKTypa YTBEPIUTEIBHOTO
HPEIUIOKEHUsI, (POPMBI CMBICIIOBOI'O IJIaroia u riarosna to have Bo Beex numax u 4nciax) — cTp.
20, 158 yuebnuka;

- Hape4Ms YaCTOTHOCTHU JIEUCTBHS, UX MECTO B CTPYKTYPE YTBEPAUTEIBHOTO MPEATIOKEHUS — CTP.
20, 158 yuebHuKa.

1. JIeKCI/IKy 0 TeMaM «Y CTAaHOBJIEHHE KOHTAKTa», «KOMaH)]bI»:
Business contacts, greet, greeting, introduce, introduction, first name, surname, business card,

job title, employee, different, company, qualifications, qualify, address, company name, head,
IT, software, commute, tax, MBA, BA, Hons, legal, nationality, France, French, Brazil,
Brazilian, the USA, American, the UK, Great Britain, British, India, Indian, Spain, Spanish,
Germany, German, China, Chinese, Poland, Polish, Japan, Japanese, Russia, Russian, Kuwait,
Kuwaiti, Europe, European, Asia, Asian, accountant, designer, architect, lawyer, receptionist,
teacher, mechanic, salesperson, engineer, teacher;

Team, group, work together, similar aim, team leader, opinion, teamwork, communication,
communicative, effective, colleague, consultant, degree, PhD, team member, technology,
traditional, tradition, bright ideas, CEO, network, creative, Design department, Marketing
department, IT department, Production department, Finance department, Buying department5,
Sales department, Human Resources (HR) department, Research and Development (R&D)
department, board of directors, staff, manager, boss, personnel, am/ pm, organize, promote, be
responsible for, be in charge with, Dr, Mr, Mrs, Ms, Miss, work at, work for (be with).

M. CryneHTbl JODKHBI YMETh NOHMMATh MPOCThle TeKCTbI Uil uTeHHs ypoBHs Bl
o0vemoM 800-900 3HaKOB (OCHOBHOM HJIeU TEKCTA, TOHUMATh JETalI).

IIpumep Tekcra:

Read the article and say if the statements are true or false.

1. Luxottica is a Chinese company.

2. It doesn’t sell products only in Italy.




Luxottica manufactures most of its glasses in the USA.
The company also produces glasses for other companies.
They make more profit from manufacturing than from retail.
Luxottica doesn’t have any competitors.
The company wants to open shops in China.
Mr DelVicchio’s children work for the company.

Look East
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Designer glasses
An ltalian success story

Luxottica makes sunglasses. It is an Italian company and 85 % of its factories are in Italy. But
less than 5% of Luxottica’s sales are in its home country. Most of Luxottica’s shops are in the
USA. The company produces glasses for Chanel, Prada, Bulgari and other companies selling
luxury goods. It also owns Ray-Ban sunglasses, and about 15% of the group’s sales are from
Ray-Ban.

Luxottica’s main competitor is Safilo, another Italian glasses manufacturer. The big
difference between Luxottica and Safilo is that Safilo has 50 shops and Luxottica has nearly
5,500 shops.

Luxottica started as a manufacturing company. Today, they make more money from retail
than from manufacturing. They specialise in glasses that cost £50 or more. This market is ten
times more profitable than the market in cheap glasses.

The company has two big challenges in the future. The first challenge is China. At the
moment, Luxottica has 250 shops there. But the company wants to double the number of shops
to 500. The second challenge is the next chairperson. The company’s founder is 70-year-old Mr
Del Vecchio. At the moment, he is the chairperson and he owns 70% of the company. It is a
family company, but Mr Del Vecchio’s four children don’t work for Luxottica.

A new chairperson could make changes that turn Luxottica from a family company into a
multinational.

IV.  ToBOpeHHue: CTyEHTHI I0JKHBI YMETh
- IPEJCTaBIATH ce0st HOBOMY OM3HeC mapTHepy (1aTh HHPOPMAIIUIO O CBOEM UMEHH, (paMuiny,

HAI[MOHAJILHOCTH, CTPaHEe MPOKUBAHUS, 3aHUMAEMOU TOKHOCTH, KOMITAHUH, B KOTOPOH
paboTaert, oTziesne, BO3pacTe);

- paccrpocHuTh HOBOTO OM3HEC MapTHEpa 0 ero/ €€ TMYHBIX JaHHBIX;
- IPEICTAaBUTh KOJUIETY APYTUM KOJIJIETaM;
- pacckasaTh 0 CBOeH paboTte, 00s13aHHOCTSIX, TTOBCETHEBHBIX JIENIax;

- paccka3aTh 0 CBOeM paboueM /He (He MeHee 8 MpensioKeHu ), MpaBUIbHO YKa3bIBast BpeMs C
TOYHOCTBIO /10 MUHYTHI;



- pacckaszaTh 00 OCHOBHBIX OTPAcisiX MPOMBIIIICHHOCTH, TIPE/ICTABICHHBIX B ONIPEEICHHOM
pErHoHe;

- pacCKka3arb 00 0COOEHHOCTIX KOM&H,I[HO?I pa6OTBI Haza IMIPOCKTOM;,
- OIMUCAaTh ACATCIBHOCTD U CTPYKTYPY KOMIIaAHHH.

V. Ilucemo: CTYACHT OOJDKEH YMCTh HAllMCaTb CBOKO BU3UTHYIO KAPTOYKY, SJICKTPOHHOC
cooOIeHre/ CIy’)KeOHYI0 3amuCKy, BBIpQXAION[YI0 MHEHHE O 4YeJoBeKe (HEe MeHee 5
MIPEIJIOKECHUT ).

3HATH I1J1aH, 0COOEHHOCTH opraHu3alvid W HaIIMCaHUA CICAYIOIHUX BHIOB ,I[eJIOBOfI

koppecnionaenimu: CV, e-mail, letter, memo, invitation, fax.

V1. MoHosnoruyeckast pedb: CTYACHTHI JOKHBI YMETh BBICKA3aTbCs IO CIEIYIOLIUM

TEMaM:
1) Working in a Foreign Country.
2) Business Etiquette in London.

3) Teams with Bright Ideas.

4) Team Sport and Business.

5) My Daily Routines.

6) Job Interview: How to be Successful?

7) Looking for a Job.

CrpykTypa 3a1aHus K 3a4eTy.
1. TloGecenyiiTe ¢ mpenoaBarenem mo teme ... (e.g. «\Working in a foreign countryy).
2. Pacmonoxure yactu HeHOBOﬁ KOPPECNIOHACHIINN B HY’)KHOM ITOPAJKE.

3. BBINONTHATE JTEKCUKO-TPAMMATHIECKOE 3a/IaHHE.
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[TpounTaiite TekcT o 3apyOexHO kommaHuu o0beMoM 10 800 3HAKOB U BHITIOTHUTE
KOMMYHHUKATHBHOE 33JJaHUE K HEMY.

[TpounTaiite TeKCT. BhIMoNHNTE KOMMYHUKATUBHBIE 33JaHUSI K HEMY
IIpumepsI TeM 1J1s Oeceabl ¢ MpenoaaBaTesieM:

1) Working in a Foreign Country.

There is a new type of worker in today’s global business. Today more and more people travel in
their job. For example, Carlos Ghosn, a Brazilian businessman, is the head of two companies: the
French car company Renault and the Japanese car company Nissan. So he travels to Europe,
Asia and America very often.

Some employees travel to different countries to work on projects. For example, many IT
engineers live in India but work on projects in the UK and the USA. Other people live in a
country, but go to work every day in a differ ent country. In Europe, workers regularly commute
between London, Brussels and Paris. Travelling in Europe is easy with a European passport.

For business it is good to have contacts in different countries. But there are also problems. Some
employees spend a lot of time away from home. And it is not easy for governments to decide
exactly where workers should pay tax.

2) ““Business etiquette in London”
London is an international city. Business contacts are often from different countries. Here is
some information about British business etiquette.
British people often give their business cards at the end of a meeting.



In the UK, people are usually on time for meetings. The meeting sometimes starts with polite
conversation. Then people talk about business.
Meetings are usually in work hours (9am — Spm). It isn’t usual to have breakfast meetings.
In the UK, new business contacts often communicate by email. Then people have telephone
conversations or meetings to talk about business.
British people often socialize with their work colleagues and business contacts. They sometimes
go to the pub or for an informal dinner in a restaurant. It isn’t possible to smoke in offices, pubs
or restaurants. These conversation subjects are OK in Britain: public transport, the weather,
sport, house prices, the news. It isn’t a good idea to talk about religion, politics or salaries.

3) Teams with bright ideas

Many companies want all their employees to be good at teamwork and they want the
CEOQ, directors and managers to be good at organizing teamwork.

In traditional teams, people usually work for the same company. Sometimes team
members are from the same department and sometimes from different departments. Today,
colleagues often work on international projects, and modern technology helps members of the
team to communicate. People use the internet and video conferences to talk to each other when
they are in different countries.

Teams are not always formal. Employees often meet with people from other departments
at work, for example over coffee. These groups are not organized teams, but they are important.
They network and talk about work, and they help to communicate information between
departments.

Some companies have teams that meet in unusual places. Companies build rooms for
teamwork so that these special teams can meet outside their normal office. The rooms look
different from normal offices, for example painted in bright colors. Some managers think this
helps teams to be creative. It is also important to have regular contact with other departments in
the main company - such as design, marketing, production and finance. This sometimes helps the
team to decide if an idea is good or bad.

4) “Team sport and business”

[ have read the text under the headline "Team sport and business” published in The
Economist. Management gurus often compare business to sport. They sometimes use examples
from football or rugby when they talk about teamwork.

But it isn't often that they say that rowing has lessons for business. But there are some
similarities between rowing and business teams. The members of the boat club need to compete
for a place in the team. They also need to co-operate as team members at the same time. This is
also true in a company.

Colleagues try to be the best, but at the same time they need to work together. A person
who is only good at rowing is not always good for the team. Some members of a boat club are
very good at the sport. So it isn't important to be nice to their colleagues or to work with the
team. Other members of the club are not so good at the sport, but they work with the team - and
they are the team members that help to win the race.

This is a good lesson for managers: a team with members that like each other works
together and gets good results. And it is the team that works well together that gets really good
results.



