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Criucok nuTeparypsl (KHUTH €CTh B OMOJINOTEKE)

1. Usnarenbckoe neno u penakrupoBanue= Editing and Publishing: yue6no-
METOMYECKOe ocodue ( A CTYJAEHTOB (PUIOTOTHYECKOTO (PaKyIbTeTa
cnenuanbHocT «M3narensckoe Aeno U peaaktupoBanuey) / coct. E.U.
bosipunnieBa, H.M. I'y6anoBa. — Omck: U3n-Bo Om. 'oc. VH-Ta, 2010. — 108
C.

2. HoBukora U.A. AHrauiickuii si3bIK. [IpakTueckuii Kype JjIs pe1akTOpOB ,
U3JIaTeIel ¥ CIICIMATUCTOB PEKIaMHOTO jeia: [y4ue0. mocooue]. — M.
['ymanurapnsiil uszn. Lentp BJIAJIOC, 2013. — 167 c.

3axanue 11 padoThI

1. Unit 5. Yueono-meroauueckoe nocodue E.M. bospunnesoii. Yurats u
BBITIOTHATH 3aAaHus k Tekctam A,B,C ctp. 59-69.

3axanue K 3a4érty
OTBeThTE MMCHbMEHHO Ha BOIIPOCHI 10 MPOYMUTAaHHBIM TekcTaM A,B ctp. 59-
69
Text A
1. Why have so many people been made redundant?
2. Why is the advertising manager so important for a newspaper?
Text B
3. Which feature of a book is more important to the buyers, the cover or the
contents?
Text C
Give an example of good/bad customer service you have experienced

(orally).



