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1. MACHOPT ®OHJA OINEHOYHBIX CPEJICTB
1o aucuurninHe « THOCTpaHHBIN SA3BIK (TIEPBBIN )»

OIICHOYHBIC CpPEACTBA COCTAaBISIFOTCS B COOTBETCTBHM €  paboueil mporpamMmoit
JICTIMTUTMHBI M TIPEJICTABISIIOT COO0H COBOKYITHOCTh KOHTPOJILHO-U3MEPUTEIHHBIX MAaTEPUAIOB
(TUmoBbIe 3amauM (3a4aHus), KOHTPOJbHBbIC Pa0OThI, TECThI W Jp.), MpEIHA3HAYCHHBIX IS
WU3MEPEHUS YPOBHS TOCTHXKEHUSI 00yJarOIIUMHICS YCTAHOBIICHHBIX PE3yJIbTaTOB 00yIeHUSI.

OILICHOYHBIC ~CpPEICTBAa HCMONB3YIOTCA MPU HPOBEACHHH TEKYLIETO0  KOHTPOJISL
YCIIEBAEMOCTH U MMPOMEKYTOYHOH aTTeCTaIHUH.

Tabmma 1 - [lepedens koMneTeHImH, (HOPMUPYEMBIX B IPOIECCE OCBOCHMUS JHUCIATUINHE

Kon

KOMIIETeH HaumeHoBaHue pe3yJbTaTa 00y4eHust
U
YK-4 Crioco0eH OCyIIECTBIATD ACTOBYIO KOMMYHHKAIIHIO B YCTHOM M MHCEMEHHOM

(hopMax Ha rocynapcTBeHHOM si3bike Poccuiickoit denepanuu u
HMHOCTPAaHHOM(BIX) s3bIKe(ax)

OIIK-1 Crioco0eH co3aBaTh BOCTPEOOBaHHBIC OOIIECTBOM M HHIYCTPHEH MEIHaTeKCTHI
u (WiM) MeauanpoiaykThl, ¥ (WJIM) KOMMYHHMKAIIMOHHBIE TPOAYKTHI B
COOTBETCTBHH C HOPMaMH PYCCKOTO W HMHOCTPAHHOTO SI3BIKOB, OCOOCHHOCTAMHU
WHBIX 3HAKOBBIX CHCTEM

KoHeuHbIMH pe3ysibTaTaMi OCBOSHHUS JUCIHILIHHBI SBISIOTCS CPOPMUPOBAHHBIE
KOTHUTHBHBIE IECKPUIITOPHI «3HATHY, KYMEThY, «BIAJETh)», PACIHCAHHbIE IO OTACIbHBIM
koMmneTeHuusaM. opMupoBaHue JECKPUTITOPOB MPOUCXOIUT B TEUEHUE BCETO CEMECTpa
IO 3TaraM B paMKaxX KOHTaKTHOW pa0oThl, BKIIOYAIOIICH PA3JIMYHbIC BUIBI 3aHATHHA 1
CaMOCTOSITENHHOM PadOTHI, C MPUMEHEHHEM Pa3IMIHBIX (JOPM U METOJIOB O0yICHHSI.



Tabmuma 2

2. IEPEYEHb OLIEHOYHBIX CPE/ICTB'

Ne | HaumenoBanune

XapaKkTepuUCTHKa OLICHOYHOTO CPECTBA

[IpencraBnenune oreHoyHOroO cpeacrsa B @OC

OIICHOYHOTO
cpencTBa
1 | Dcce CpencTBOo, MO3BOJIAIOIICE OLCHUTH YMECHHE 00yUYarOIIerocs Tewmbi acce
MMUCHMEHHO U3J1araTh CyTh IIOCTABICHHOW POOIEeMEI,
CaMOCTOSTEIILHO IPOBOIUTh aHAJIHM3 3TOU MPOOIEMBI C
HCIOJIb30BaHUEM KOHIIETINH U aHATUTHYECKOTO
HHCTPYMEHTAPHS COOTBETCTBYIOUICH JUCITUTLTHHEL, CNIATh
BEIBOIBI, 000O0IIIAOIIIIe aBTOPCKYIO MO3HIINIO 110 TIOCTABICHHOM
npobiieme.
2 | Tect CpeacTBo, O3BOJISIIONIEE OIEHUTh YPOBEHb 3HAHUH TecToBbIe 3agaHNa

00yJaroIerocs myTeM BBIOOPa UM OJHOTO U3 HECKOJIBKHIX
BapHaHTOB OTBETOB Ha MOCTaBJICHHBINA BOpoc. Bo3mMoKHO
HCIIONB30BAaHUE TECTOBBIX BOMPOCOB, MPEIYyCMATPHBAIOIIIX
BBOJI 00YYArOLINMCSl KOPOTKOTO U OJJHO3HAYHOTO OTBETA Ha
MIOCTaBJIEHHBIN BONPOC.

IIpuseoennwiil nepeyerv OYeHoUHbIX CPEOCME NP He0OXOOUMOCIU MOXHcem Obimb OONOIHEH.

1 < o
YKa3blBalOTCA OLEHOYHbIE cpeactsa, npumeHAemble B Xo4e peannsaumn pa60qew nporpammbl aHHOU AUCUUNAUHDI.




3. OIIMCAHME NMMOKA3ATEJIEM U KPUTEPUEB OLIEHUBAHUSA KOMIIETEHIIAM

OlieHUBaHHE PE3YNIbTATOB OOyUYeHHs MO JUCHUIUTHMHE WMHOCTpaHHBIH s3bIK (MEPBBIN) OCYIIECTBISIETCS B COOTBETCTBUU C IlojokeHHeM o
TEKyIIEM KOHTPOJIE YCIIEBAEMOCTH M MPOMEKYTOUYHOM aTTeCTAMH 00YYarOIINXCS.

IMpexycMOTpeHBI CIIEAYIONMe BHIBI KOHTPOJISA: TEKYIIHH KOHTPOJb (OCYIIECTBIEHHE KOHTPOJIA BCEX BHIOB AyJAMTOPHOM M BHEAYIAHTOPHOM
JIESITEIbHOCTH 00yYaromerocs ¢ Helbio MOJIyYeH s IIEPBUYHON MH(POPMAIIMK O XOJ€ YCBOSHHUS OTHEIBHBIX DJIEMEHTOB COIEPKAHUS TUCIIUILIMHEI) U
MIPOME)KYTOYHAS aTTeCTalns (OLEHUBACTCS YPOBEHD M KQUECTBO TIOATOTOBKH IO JUCIMILIMHE B IIEIOM).

IToka3aTeny U KPUTEPUH OLICHUBAHKS KOMIIETECHIINH, (POPMHUPYEMBIX B IPOIIECCE OCBOCHUSI TaAHHOMN MMCIMIUIMHEI, OMKCAHBI B Ta0II. 3.
Tab6mnuua 3.



Kon YposeHs OCBOCHHS Wnpnkatopsl Bup yue6HpIX 3anatnii’, | Kontponupyemble | OueHouHbIE Kpurepuu
KOMIIETEHIMH | KOMITETEHI[UH JIOCTHIKEHHSI pabotel, GopMBI W | pasgembl M TEMBI | CPEICTBa, OLIEHUBAHUS
KOMITETEHIIAH METOJIBI 0GydeHHsI, | IMCIUIIMHEL UCHONb3yeMbIe IS Ppe3ynbTaToB
CMOCOOCTBYIOIINE OLICHKH YPOBHSI o0yueHust
(hopMupOBaHUIO u c(OpMUPOBAHHOCTH
Pa3BHUTHIO KOMITETEHIIUH
KOMITCTCHIHH®
YK-4 3uHaer
Henocrarounslii 3HACT IPHHITUIIBI [pakTHyeckue 1. Makings of a | TecroBbie 3amanusi, | He 3naer
YpOBEHb IOCTPOEHUs 3aHSTHSL, Journalist acce TIPUHIIAIIBI
Orenka YCTHOTO U CaMOCTOATENbHAS 2. The discipline | NOCTPOCHHUS
(HE3AITCHOD, IIMCBMEHHOT'0 pabora majorin YCTHOIO H
CHEYIOBJCTBOPHTCIIBHON | oo vronn i i 3. Journalism as a NHCEMEHHOTO
rOCy/1apCTBEHHOM U career BBICKA3bIBAHHUA Ha
WHOCTPaHHOM TOCY/IapCTBEHHOM U
SI3BIKAX; MHOCTPaHHOM
TpebOBaHUS K SI3BIKAX;
JIETIOBOM YCTHOU 1 TpeOoBaHuUs K
MUCbMEHHOU JIeIIOBOM YCTHOW M
KOMMYHHKAIIHAH. MUCHbMEHHON
KOMMYHHKAIIHH.
ba3oBblit ypOBEHb 3HACT IPHHITUIIBI [pakTHyeckue 1. Makings of a | TecroBble 3amanus, | YacTHuHO 3HAET
OrieHka, «3aYTCHOY, | [TOCTPOEHHS 3aHSTHSL, Journalist acce TIPUHLIUIIbI
«yZIOBJICTBOPUTEIHHO» YCTHOTO H CAMOCTOSTELHAS 2. The discipline 1 MMOCTPOCHHUSA
MHUCBEMEHHOTO pabota majorin YCTHOTO U
BBICKA3bIBAHUS Ha 3. Journalism as a MMUCHbMEHHOTO

TrOCyapCTBEHHOM U
HMHOCTPaHHOM

career

BBICKa3bIBaHUA HA
TOCYapCTBEHHOM U

? JIeKUMOHHbIE 3aHATUSA, NPAKTUYECKWE 3aHATUSA, 1aBOPaTOPHbIE 3aHATUA, CAMOCTOSITENbHAs PaBoTa...
* HeoBX04MMO YKa3aTb aKTUBHbIE M MHTEPAKTUBHBIE METOAbI 0BYYeHUA (HaNpUMep, MHTEPAKTUBHARA NEKLMsA, PaBoTa B Ma/biX rPYMNax, METOAbl MO3rOBOrO WTYPMa U T.4.),
cnocobCTBytoLLME PAa3BUTUIO Y 0BYYAIOLLMXCA HABLIKOB KOMaHAHOW pPaboTbl, MEXNNYHOCTHOW KOMMYHUKALLMK, MPUHATUA PELLEHWUI, TMAEPCKMX KauyecTs.
* HaumeHoBaHwe Tembl (pazgena) Gepetca U3 paboueil NPOrpPammbl AUCLUMAUHDI.
> OLLEHOYHOE CPEACTBO AOMMKHO BbIBUPATLCS C YHETOM 3aMNAHNPOBAHHBIX PE3YNbTATOB OCBOEHMA AUCLMMANHDI, HANPUMED:

«3HaTb» — cobece0BaHNE, KOIIOKBUYM, TECT...

«YMeTby», «Bnasetb» — MHAMBUAYANbHbIN UM TPYNNOBOW NPOEKT, Keic-3aga4a, Aenosas (ponesas)
urpa, noptponauo...




A3BIKAX;
TpeOOBaHUs K
JIEJI0BOM YCTHOH U

HHOCTPAHHOM
SI3BIKAX;
TpeOOBaHUS K

MUCBbMEHHON JIeTIOBOM YCTHOW M
KOMMYHHUKAIIUH. MHCEMEHHON
KOMMYHHUKAIIUH.
Cpennuii ypoBeHb 3HAeT IPUHITUIIE] [pakrmaeckue 1. Makings of a | Tecrtosbie 3a1anus, | 3HAET OCHOBHBIE
OrneHka «3a4TCHO», | IOCTPOCHHUS 3aHATHS, Journalist 3Ccce MIPUHIUIIBL
«XOpOILIO» YCTHOTO H CaMOCTOATEbHASL 2. The discipline | MOCTPOEHHUS
IMCEMEHHOTO pa6ora majorin YCTHOTO 1
BBICKA3bIBAHMS Ha 3. Journalism as a MTHCHMEHHOTO
rOCYIapCTBECHHOM H career BBICKA3bIBAHMS Ha
HHOCTPAHHOM rOCYIapCTBCHHOM H
SI3BIKAX; HHOCTPAHHOM
TpeOOBaHUS K SI3BIKAX;
JIeIIOBOM YCTHOU U TpeOOBaHuUs K
MUCBbMEHHON JIeJIOBOM YCTHOW U
KOMMYHHUKAIIUH. MHCEMEHHON
KOMMYHUKAIIUH.
BbIcokuil ypoBeHb 3HAeT IPUHITUIIE] [Ipakrmaeckne 1. Makings of a | TectoBble 3amanus, | 3HAET HPUHITAITHI
OneHka «3a4TEHO», | TOCTPOEHHS 3aHATHS, Journalist acce TIOCTPOEHHS
«OTIIMTHO» YCTHOTO U CaMOCTOsTEIbHAS 2. The discipline | YCTHOTO U
HUCHMEHHOTO pabota major In UCHMEHHOTO

BBICKA3bIBAHUS HA
rocyIapCTBEHHOM U
MHOCTPaHHOM
SI3BIKAX;
TpeOOBaHUS K
JIeIIOBOM YCTHOU U
MUCbMEHHOU
KOMMYHHKAIIHH.

3. Journalism as a
career

BBICKA3bIBAHUS HA
roCcyAapCTBEHHOM U
WHOCTPaHHOM
SI3BIKAX;
TpeOOBaHUS K
JIeJIOBOM YCTHOW U
MHCbMEHHOU
KOMMYHHUKAIINH, HE
JIOTTYCKAeT ONMMO0K

YmMmeer




HenocratouHsrlii Ymeer npumensth | [IpakTudeckue 1. Makings of a | TecroBbie 3a1anus, He ymeer
YPOBEHB A3BIKOBBIE CPEJICTBA | 3aHATHS, Journalist acce IIPUMEHATH
Ornenka JUISL IOCTHDKEHHS CaMOCTOSATENbHAS 2. The discipline | A3BIKOBBIE CPEACTBA
«HE3a4TCHO, npodeccHoHaIbHEIX | paboTa majorin AJIA NOCTHIKCHUA
(HEYNOBIETBOPHTENBHOY | 1\o it o nuccioM 3. Journalism as a IPOGECCHOHATHHBIX
career 9
Y MHOCTPAHHOM (- eNel Ha PyCCKOM
BIX) f3bIKE (-ax). Y UHOCTPAHHOM (-
BIX) SI3bIKE (-aX).
basoBblif ypoBeHb Vmeer npumensts | [Ipaktuueckue 1. Makings of a | Tecrosrle 3amanns, | YacTHdHO ymeeT
Ouenka, «3a49TCHO», | 43BIKOBBIC CPEACTBA | 3aHATHS, Journalist acce IIPUMEHATH
«YIOBJICTBOPUTEILHO» JUISL JOCTHYKEHUS CaMOCTOSITENbHAS 2. _Thg discipline 1 SI3BIKOBBIE CPEJICTBA
npodeccroHanpHBIX | paboTa majorin IUTSL TOCTIDKCHUS
Helnei Ha PyCCKOM 3. Journalism as a npodeccHOHANBHBIX
U HHOCTPAHHOM (- career HeNei Ha PyCCKOM
BIX) SI3BIKE (-aX). Y UHOCTPAHHOM (-
BIX) SI3BIKE (-aX).
Cpenuuii ypoBeHb Vmeer npumensts | [Ipaktuueckue 1. Makings of a | TectoBrle 3aanus, | YMeeT NPUMEHSTH
Orenka «3aYTCHOY, | S3BIKOBBIE CPEICTBA | 3AHSATHS, Journalist acce SA3BIKOBBIE CPEICTBA
«XOpOIIO» JUISL JOCTHKEHUS CaMOCTOSITENIbHAS 2. _Thef discipline 1 JUISL JOCTHKEHUS
npodecCHOHaNIBHBIX | paboTa majorin npodeccrOHaIbHBIX
1esel Ha pycCKOM 3. Journalism as a 1ese Ha pyCCKOM
Y UHOCTPAHHOM (- career Y UHOCTPAHHOM (-
BIX) SI3bIKE (-ax). BIX) sI3bIKE (-ax),
JOIMyCKaeT
HE3HAYUTEIIbHBIC
OIINOKHU
Bricokuii ypoBeHb Ymeer npumensath | [IpakTudeckue 1. Makings of a | TectoBele 3aanus, | YMeeT NPUMEHSTE
Ortenka «3aYTCHOY, | g3BIKOBBIE CPEICTBA | 3aHSATHS, Journalist acee SA3BIKOBBIE CPENICTBA
«OTJIMIHO» JUISL JOCTHKEHUS CaMOCTOSITENbHAS 2. _The_ discipline | JUISL JOCTHKEHUS
podecCHOHANBHEIX | paboTa majorin PO eCcCHOHATBHBIX
3. Journalism as a

LeJIed Ha pycCKOM

career

LieJIel Ha pycCKOM




U HHOCTPAHHOM (-
bIX) sI3bIKE (-aX).

U MHOCTPaHHOM (-
bIX) SI3bIKE (-aX).

Bnaneer

Hepnocrarounsrii Brnaneer [pakTHyeckue 1. Makings of a | TecroBbie 3amanus, | He BJIAZEET

YPOBCHb CITOCOOHOCTSIMH 3aHATHS, Journalist acce CITOCOOHOCTAMM

Orenka BBICTPAHBATh CaMOCTOATENbHAS 2. The discipline | BBICTPAWBATh

«HE3aYTEHO», CTPATErrio YCTHOro | pabora majormn CTpaTCruio yCTHOIO

«HEYJOBIETBOPHTENBHON | Lo oo 3. Journalism as a " HCEMEHHOIO

career

oOnieHus Ha oOmieHus Ha
PYCCKOM 1 pyccKoM u
WHOCTPaHHOM (-BIX) WHOCTPaHHOM (-bIX)
a3bIKe (-ax) B a3pike (-ax) B
paMKax pamMkax
MEKJIMIHOCTHOTO U MEKJIMYHOCTHOTO U
MEKKYJIBTYPHOTO MEKKYIBTYPHOTO
oO11eHus. oO11eHus.

Ba3oBelil ypoBeHb Brnaneer IMpakTuueckue 1. Makings of a | TecroBble 3amanus, | YaCTUUHO BJajgeeT

OrieHka, «3a4TEHO», | crIOCOGHOCTAMHI 3aHATHS, Journalist acce CTIOCOOHOCTSIMH

«YAOBICTBOPUTENBHO» | pricTpanBaTh CaMOCTOSITEbHAS 2. The discipline | BBICTPaUBaTh
CTpaTeruio yCTHOTo | pabota majorin CTPATEeruio yCTHOTO
U MIUCHMEHHOTO 3. Journalism as a u OHCEMCHHOTO

career

oOmieHus Ha oOmieHus Ha
PYCCKOM 1 pycckoM "
WHOCTPaHHOM (-BIX) WHOCTPaHHOM (-bIX)
si3pIke (-ax) B a3pike (-ax) B
paMKax paMKax
MEKIMIHOCTHOTO MEKIUYHOCTHOTO U
MEKKYJIBTYPHOTO MEKKYIBTYPHOTO
oO01eHus. oO01eHus

Cpennuii ypoBeHb Bunaneer IMpakTHueckue 1. Makings of a | Tecrosble 3amanus, | Brageer

Onenka «324TEHO», | CIOCOOHOCTAMHI 3aHATHA, Journalist acce CTIOCOOHOCTSIMH

«XOpOLLIO» BBICTPaNBaTh CaMOCTOsTEIbHAS 2. The discipline | BBICTPAMBAThH
CTpaTeruio yCTHOTo | pabota major in CTPATEruio yCTHOTO

3. Journalism as a




Y IHCbMEHHOTO career u MUCHMEHHOTO
oOmieHus Ha oOmieHus Ha
pYyCCKOM U pyccKoM u
WHOCTPaHHOM (-bIX) WHOCTPaHHOM (-BIX)
a3bIke (-ax) B a3pike (-ax) B
paMKax paMKax
MEXIIMYHOCTHOTO U MEXIMYHOCTHOTO H
MEKKYJIBTYPHOTO MEKKYIBTYPHOTO
oO01eHus. oO1eHus

BeIcokHii ypoBEHb Bnaneer [TpakTuveckue 1. Makings of a | TectoBbie 3amanus, | B  coBepuieHCTBE

Ornenka «3a4TCHOY, | CIIOCOOHOCTIMUA 3aHATHS, Journalist acce BJIAJICET

«OTIHTHO» BBICTPaUBAaTh CaMOCTOSITEIbHAS 2. The discipline | CIOCOGHOCTSIMU
CTpaTeruio ycTHoro | pa6ora majorin BHICTPAMBaTh
Y IHCbMEHHOTO 3. Journalism as a CTpaTEerui0 YCTHOTO
oO1IeHus Ha career u MMUCBMEHHOTO
PYCCKOM U o0meHUs Ha
WHOCTPaHHOM (-bIX) pyccKOM u
a3bIke (-ax) B WHOCTPaHHOM (-BIX)
pamKax a3pike  (-ax) B
MEKINIHOCTHOTO paMKax
MEKKYJIBTYPHOTO MEKIUIHOCTHOTO M
oOIeHusI. MEKKYIbTYPHOTO

oO1eHus




OIIK-1

3HaeT

NMpumeuanue [FHOA1]: OBLUEMPOOD.
KOMMETEHLMM LLO/MKHbI COOEPKATD
TPU UHOUKATOPA. UCMAPBUTL B

COOTBETCTBMM C Onon

Henocrarounsiii OIIK-3.1.  3maer | [IpakTuueckue 1. Makings of TectoBele 3amanus, | He 3HaeT
YPOBECHb OTEYECTBEHHBIM U 3aHATHUS, Journalist 3cce OTE€YECTBESHHBIN n
Ouenka MHPOBO# CaMOCTOATENbHAS 2. The discipline MHPOBOH
«HE3AUYTEHOY, KyTBTYPHBIit pabota major in KyJIbTYDPHBIit
«HEYJOBJIETBOPUTEIILHOY» Hpouecc‘ Sl,Joymahsm as npowecc
calrcel
ba3oBblil ypoBeHb OIIK-3.1. 3naer | [IpakTudeckue 1. Makings of TectoBele 3amaHus, | 3HaeT
Ouenxa, «32UTEHO», | OTEUECTBEHHBI U | 3QHATHUSL, Journalist acce OTCUECTBEHHBI M|
«YIOBJICTBOPHUTEIBHO MHPOBOIA CaMOCTOSTEBHAS 2. .The' discipline MUPOBOIA
KYyJIbTYPHBIN pabota majorin KYJIbTYPHBII
rpouecc gér\e]g;lrnallsm as MPOLIECC, 3HAHMSI HE
c(hopMHUpOBaHBI
Cpennuii ypoBeHb OIIK-3.1. 3naer | [IpakTnueckue 1. Makings of TecToBbIE 3a1aHus, 3HaeT
Onenka «3aUTEHO», | OTEUeCTBEHHBI W | 3QHATHSL, Journalist acce OTEYECTBEHHBI W
«XOpOIIOo» MHUpPOBOIi CaMOCTOSTEIbHASI 2. The discipline MHPOBO#
KyJIBTYpHBII pabora majorin. KyJIbTYPHBIH
rporecc 3. Journalism as nporiecc,  3HAHHS
career
c(hOopMHUPOBaHBI
YACTUYHO
Boicokwii ypoBeHb OIIK-3.1. 3naer | IIpakruueckue 1. Makings of TecToBbIe 3a1aHMs, 3Haer
Ouenka «3QYTEHO», | OTEUECTBEHHBIM U | 3aHATUS, Journalist acce OTEUECTBCHHBLIM U
«OTIHYIHO» MHPOBOI CaMOCTOSTEbHAS 2. The discipline MHPOBOH
KYJbTYpPHBIA pabota gnaJJ?)rulrr:]alism as KYJbTYpPHBIN
Tpo1ecc career TpoIecc
Ymeer
Henocrarounsiit OIIK-3.2 Vumeer | [IpakTuueckue 1. Makings of TecToBbIE 3a1aHNS, He ymeer cosmaBaTh
YpOBEHB C03/1aBaTh 3aHATHA, Journalist acce MEIHATEKCThI u
Ouenka METHATEKCTHI 1 | camocTosTensHas 2. The discipline MEIUANpPOIYKTHL..
«HE3aYTCHOY, MeTHATPOLYKTHL. paGota major in _
«HEYI0BIIETBOPUTEIILHOY 3. Journalism as
career
ba3oBblit ypoOBeHb OI1K-3.2 Vwmeer | [Ipaktrueckue 1. Makings of TecroBble 3amanus, | YacTHYHO  CO3maeT
Ouenka, «3aUTEHOY, | cO31aBATH 3QHSTHS, Journalist acce MEJINATEKCTHI u
«YIIOBJIETBOPHUTEIILHO» MeTHATEKCTHI U | camocTosTenBHas 2. The discipline MeIUANpPOTYKTHI
MEIUanpOIyKThL. pabota major in

3. Journalism as




career
Cpennuit ypoBeHb OIIK-3.2 Vwmeer | [IpakTHueckue 1. Makings of TecTtoBBIC 3aManHus, | YMeer CO3/1aBaTh
OreHka «334TEHOY, | co3maBaTh 3aHSTHSL, Journalist acce MEIHATEKCThI u
«XOpOIIO» METHATEKCTHI 1 | camocTosTenEHas 2. The discipline MEeJHATPOTYKTHI,
MeManpOIyKThI. pabora majorin . Aomyckaet
3. Journalism as HE3HAYUTEIIBHBIC
career ommoKu
BrIcoknit ypoBeHb OIIK-3.2 VYwmeer | [IpakTrueckue 1. Makings of TecroBsle 3ananus, YMmeer c03/1aBaTh
Ouenka «3a4TE€HO», | co3MaBaTh 3aHATHS, Journalist scce MEIUATEKCTHI u
«OTJIMYHO» METHATEKCTHI u | camocrosTenbHast 2. The discipline MEIHAIIPOLYKTHL.
major in
MEIUATIPOTYKTHL. pabota 3. Journalism as
career
Bnaneer
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4. Metonmyeckne MaTepHaJibl, ONpe/e/siionye npoueaypbl

OLICHUBAHUS Pe3yJIbTATOB 00y4eHUs!

Tecr

Tecm siBasiercst mpocteiinieil GopMoit KOHTPOJIS, HANPABICHHONH HAa MPOBEPKY BIIaJCHHS
TEPMUHOJIOTUYECKUM arrapaTrom, COBpPEMEHHBIMU PIH(bOpMaIII/IOHHLIMI/I TCXHOJIOTUSAMH H
KOHKPETHBIMU 3HAaHUSIMU B obmactu q)yHI[aMeHTaJ'IBHLIX 1 NIPUKJIAAHBIX TUCHUIIIAH. Tect cocTour
13 HEOOIBIIOr0 KOJIUYECTBA DJIEMEHTAPHBIX 3aJayd; MOXKET IPEAOCTaBJIATL BO3MOKHOCTH BI)I60pa
W3 TepeyYHs OTBETOB; 3aHMMAcT 4acTh ydeOHoro 3aHaATHA (10-30 MUHYT); MpaBIIIBHBIC PEIICHUSL
pa36Hpa}0Tcst Ha TOM € WIM CICAYIOUIEM 3aHATHU. Yacrora TECTUPOBAHUSA ONPCACIIACTCI
IpernogaBaTeyIeM.

Acce

Ha nepBoMm 3Tane HamucaHusi 3cce NPOBEPSIETCS OPUTMHAIBHOCTh PaboThI (IIpOBEpKa Ha
3aMMCTBOBaHHUE (TUIArHAaT))

Ha BTOpOM 3Tare nmpoBepsroTCs CIIETYIOIINE HIEMEHTHI:
1) cooTBeTCTBHE COMEPKaHUS MUCBMEHHON pabOoThI € TeMe, MOTHOTA PACKPBITHS TeMBI (OIIEHKa
TOTO, HACKOJBKO COJIepKaHHe MICEMEHHOH pabOTHl COOTBETCTBYET 3asBICHHON TeMe U B KaKOH
Mepe TeMa pacKpbITa aBTOPOM);
2) ucronb30BaHNE MPOPECCHOHATEHONH TePMUHOJIOTHH (OIIGHKa TOTO, B Kakod Mepe B padoTte
OTpakeHbI PO eCCHOHANBHBIE TEPMUHBI M TOHSATHSI, CBOUCTBEHHBIE TeMe paboTh);
3) cTWIMCTHKA THMCHMEHHOW pedd (OIEHKAa CTPYKTYPHO-CMBICIIOBOM OpTraHHM3aIlMH TEKCTa,
BHYTPEHHEH IENOCTHOCTH, COPa3MEPHOCTH WIGHEHHs Ha 4YacTH, COMOJYMHEHHOCTH
KOMITOHEHTOB pabOTHI IPYT APYTY U IIEIOMY);
4) TpaMOTHOCTb TeKcTa (OLIEHKAa TOro, HACKOJIBKO BIaJleeT aBTOp HaBBIKAMH MHCHMa B
COOTBETCTBHM C TpaMMaTHUECKUMH HOpPMaMH s3bIKa. [IpoBepka TekcTa Ha HaJH4ue
rpaMMaTH4eCKuX OIMOOK, yIoTpeOieHHe MTaMIIOB, TO €CTh H30UTHIX BBIpAXKEHHIT; OIINO0YHOE
CII0OBOOOpa30BaHNe; OMMOKN B 00pa30BaHUHN CIOBOGOPM; OIMOKHM B IMYHKTYAIHH | T.11.);
5) Hanmuyue CcOOCTBEHHOTO OTHOUICHHMS aBTOpa K paccMarpuBaeMod mpobieme (eciu
npeaycMoTpeHo (opMaTtoM 3cce) /Teme (HACKOJIBKO TOYHO M apryMEHTHPOBAHO BBHIPAKEHO
OTHOIICHHE aBTOPA K TeME MMUCbMEHHOU paboThI):
IIpenonaBarens, omeHWBAas 3cce, HCIONB3YET pPEe3yibTaThl NMPEABIIYIINX ABYX 3TamoB. [lpm
BBICTaBJICHUU «3aYTE€HO» OIMPAETCS Ha CIEeIYIOLIe KPUTEPUU:
Kpurepun omeHKH 3cce IpenogaBaTesieM:
- KayecTBO MCXOJHOTO Marepuajia, KOTOPBIH HCIOJB30BaH (AHAJUTUYECKUH aHaIu3
NPOYNTAHHOH JITEpaTypsl, JEKOWif, 3amUCH pe3ylbTaTOB OHNCKYCCHH, COOCTBEHHBIC
C000paXkeH!sI 1 HAKOIUIEHHBIH OIBIT N0 JaHHOHU mpobiieme);
- KauecTBO 00pabOTKH MMEIOIIETocs HCXOJHOTO MaTepralia (€ro OpraHu3aIis, apryMeHTalusI U
JIOBO/IBI);
- apryMmeHTanus (HACKOJBKO TOYHO OHA COOTHOCHUTCS C MOIHATHIMU B aBTOPCKOM TEKCTE
npobyieMamu).


http://tolkslovar.ru/k7433.html
http://tolkslovar.ru/d7052.html
http://tolkslovar.ru/v4091.html

5. MarepuaJsl Uisl IPOBeJeHUs TEKYIero KOHTPOJIS M MPOMEKYTOYHOI

aTTrecTalMu
Tembl 3cce
(pedepaToB, 10KIAT0B, COOOIIEHUIT)
1. Beauty (as expressed in design, presentation, and format).
2. Literary style (as expressed in writing).
3. Universal appeal (to touch the heart or mind; to have lasting ef—fect, to be addressed to a
mass readership; to appeal to intellectuals, to rank-and-file people).
4. Impact (great impact; lessening impact; lack of impact; long—term impact; short-term
impact).
5. Design. Good newspaper design strives to be clear and simple (to serve its readers best;

to be gray and dull; to do a lot of graphics; few “jumps”, jumping a story - or continuing it from
one page to an—other - is something that bothers readers; to use shorter stories that will end on
the page they began).

6. Color (readers like color; to design the color into the paper rather than using it as an
afterthought; color doesn't always help a reader; color makes something 25 percent more
important than it would have been without it).

7. Headlines (a range of headlines weights: to attract the reader to a story; should be bold or
light; to reflect the mood of importance of the story).

KonTpommpyemsie kommerennun: YK-4, OITK-3
Oyenka xomnemenyutl OCywecmensemcst 8 COOmeemcmauu ¢ maoauyet 4.

TecToBbIe 3a1aHNUSA
1. Examples of people that was considered great at verbal communication.
a. Joe Biden b. Ronald Reagan c. Jimmy Carter d. Barak Obama

2. is a non-verbal form of communication.
a. Internet  b.radio  c.smile d. music
3 customarily kiss a business associate on both cheeks in greeting instead of

shaking hands.

a. Chinese b. Germans c¢. Americans d. Swedes

4. To walk arm in arm for female colleagues in signify a personal
business relationship.

a. Britain b. America c. Germany d. Russia

5. Korean business conglomerate like Samsung and Hyundai are referred to as

a. giants b. pyramids c. enigma d. chabooks

6. Samsung has formed its corporate and the management styles.

a. business b. management c. culture d. style

7. Does the lack of understanding matter for foreign staff turnover in Samsung?

a. business b. management c. effective  d. cultural

8. Foreign employees in Korean chabooks have difficult time due to

differences.

a.age b. education level c. culture d. ethnic

9. Foreign staffs would take double burdens from both national culture differences and
unique corporate when working for Korean chabooks.

a. management b. peculiarity  c. cultures d. style

10. Hofstede defines culture as «mental programming» corresponds to a much broader
use of the word that is common among sociologists and




a. historians b. managers c. professors  d. anthropologists

11. Working under an American supervisor you should:

a. Be polite and not interrupt his instructions.

b. Not let him know that you did not understand.

¢. Hide your mistakes until he discovers them.

d. Maintain ongoing honest communication about work problems and progress.

12. If you are having family problems, your American supervisor is probably expected to:

a. Listen to you just as he would to a friend.

b. Discuss it with you and make a plan of action to solve the problem.

c. Give you a week's vacation to solve the problem.

d. Visit your home and discuss the problems.

13. Your American co-worker has invited you to play tennis with him for the second time
in a month. This could mean that:

a. You are now his close friend.

b. You can talk with him about your problems with your family.

c. He expects you to solve the technical problem he has at work.

d. He just enjoys playing tennis with you.

14. You are working hard to finish your project. Your American coworker is sitting down
reading the newspaper. He might:

a. Come very close and look at what you are doing.

b. Bring you a cup of coffee to keep you awake.

c. Try to help you only if you asked him.

d. Ask you to stop working and join him to go to the movies.

15. Most American companies will start marketing a product when it:

a. Is in a prototype stage.

b. Is on the drawing board.

c. Is on the shelf ready for the customers.

d. Has passed the quality control test.

16. An American leaves the office telling his foreign co-worker, "Let's

get together this week". The foreign worker should:

a. Invite the American to his house for a homemade dinner.

b. Expect the American to invite him for dinner at his house.

c. Expect the American to invite him to play tennis with him.

d. Accept it as a friendly comment.

17. Many Americans are inclined to feel confident that they can accomplish

many tasks because:

a. They possess a strong infrastructure to complete the task.

b. They like to work hard day and night.

¢. They believe nature and God will help them.

d. They can depend on other people to help them.

18. During his performance appraisal, an American employee might:

a. Agree fully with his manager's evaluation.

b. Defend his performance and justify his actions.

¢. Ask his managers to write down his future goals.

d. Not ask questions about his next promotion or salary increase.

19. An American will almost always arrive on time for business appointments because:

a. He will want to relax for a while.

b. He wants to get the sale.

c. He shows respect for the host's time.

d. He has a lot of spare time.

20. You are travelling on an American bus. Beside you is an American. You should:

a. Greet him. b. Ask where he is going. c. Introduce yourself. d. Just sit quietly.



21. You meet an American friend in the hallway who says, "How are you?" You should:

a. Stop and shake hands with him.

b. Tell him, "Just fine", and continue walking.

c. Tell him about problems you have with your family.

d. Look at him and keep going.

22. Your co-worker called you on the phone and asked, "How are you doing?" You
should:

a. Say, "OK, thank you".

b. Explain to him how hard it is to work under pressure.

c. Discuss with him your family problems.

d. Ask him if he has time to listen to a detailed reply.

23. You have completed a business transaction with an American firm.

You expect your American businessman will:

a. Write you to thank you for the business.

b. Become your friend and invite you to play tennis or golf.

c. Send you a New Year's card every year.

d. Call again for more business.

24. You are at a business luncheon. You have been approached by an American
businessman. He introduces himself and exchanges cards with you. He will probably:

a. Give a detailed presentation of his company.

b. Keep talking with you until lunch time.

c¢. Excuse himself to meet more people.

d. Ask about your family.

25. Frequently major decisions in American companies are made based on:

a. Employee services and interests.

b. Middle line managers' recommendations.

c. First line management.

d. Top executives' vision and market data.

26. You are on a training assignment in a US company. You should:

a. Introduce yourself to all department personnel

b. Get permission from your supervisor every time you leave the office

c. Learn to depend on yourself to solve your problems

d. Try to establish harmony within your group.

27. This is your first week of training in an American company. Your department
secretary seems very friendly and helpful. She may be:

a. Expecting you to invite her to the restaurant to dinner with you.

b. Doing her job

c. Interested to start relations with you.

d. Expecting you to bring her some flowers or a small present.

28. Americans tend to value more than spiritual enlightenment.

a. money b. private house c. material possessions d. private yacht

29. Most Americans like in daily interactions.

a. energy and honesty b. frankness c. formality and ritual d. informality

30. Americans usually rely on for help rather than asking people.

a. Internet  d. themselves c. others d. foreigners

31. Americans value time and its control and are .

a. money-oriented b. dollar-oriented c. future-oriented d. family-oriented

32. Americans customarily collect evidence and make decisions based on their

a. calculations b. prognosis c. feelings d.findings

33. The majority of Americans use to refuse an offer.

a. letters b. direct messages c. indirect messages 4. code words

34. Many Americans are open and share their




a. money b. wealth c.optimism d. space.

35. Most Americans are a oriented society.

a. present b. money c. future d. past

36. Americans tend to see themselves as confident and .

a. pessimistic b. optimistic c. money oriented  d. hard-working

37. Americans are inclined to believe in

a. fate d. future hardships c. free competition d. free elections

38. Americans usually believe being on time for an appointment shows

a.contempt b.respect c.doubts d.uncertainty

39. Most Americans believe they can control their destiny by their

a.army b. NAVY c. special operations d. own actions.

40. Shaking hands is important when you meet

a. a gentleman b. a professional c.a Chinese d.an American.

41. Many Americans like to deal with directly and frankly.

a. money issues b. foreigners c. local population d. problems

42. Americans use to avoid conflict and loss of face.

a. special operations b. ambiguity c. color revolutions d. credit cards

43. Physical is important but we must not neglect the culture of the mind.

a.strength  b. exercises  c. abilities d. culture

44. Americans believe that universities should be centers of

a. information b. knowledge c. intellectual power  d. culture

45, The culture of Eskimos is studied by

a. historians b. culturologists c. socioloigists d. anthropologlsts

46. The European invaders used to say that their mission was to disseminate
among aborigines.

a. religion  b. information c. law  d. culture

47. A cultured person would never criticize other nation's

a. habits b. traditions c. way of life d. political system

48. Corporate culture is especially important for companies operating

a.in China b.in Germany c.in ltaly d. on the international arena.

49. While speculating on world issues, we mustn't leave behind

a. geopolitics b. cultural differences c. geostrategy d. money issues

50. Song Liehua found life in London a bit of at first.

a. aculture shock b. enigmatic problem c. interesting code d. corrupt experience

51. Culturally, the city has a lot

a.tooffer b.toloan c.give d. divide

52. Culture means the acquainting of ourselves with the best that has been known and
thought

a.in America  b.in Britain  c. in the West d. in the world.

53. Australia has its own cultural identity, which is very different from that of

a. the rest of the world  b. Britain c. Europe  d. South East Asia.

54. Britain is known to be a society.
a. sophisticated  b. culturally diverse c.normal  d. nice
55. This country has a rich heritage.

a. cultural  b. historical ~ c. ancient d. modern

56. Cross cultural communication course studies the Greek

a. culture b. history c. phenomenon d. peculiarities

57. Cross cultural communication course is a good opportunity for students to learn about
other .

a. territories  b. countries  c. cultures  d. cities

58. The USA is often accused of cultural

a. aggression b. imperialism c. dominance d. dlversny



59. A person knows a lot about music, art, theatre, etc.
a. modern b. cultural c.vise d.normal

60. You won't find much in this sleepy little town, | am afraid.

a. wealth b. money c.culture d.time

61. They enjoy activities like going to the theatre and the opera.
a. energetic  b. cultural c. sophisticated d. rare

62. The French are sophisticated people.

a. historically b. very c. not d. culturally

63. Working late hours for very little money seems part of the company

a. way of life b. tradition c. style d. culture

64. Culture shock is a phenomenon.

a. abnormal b. rare c. usual d. psychological

65. When asked to describe yourself, do you think of yourself as belonging to a particular
group?

a. ethnic b. cultural c. religious d. age

66. What experiences have you had that increased your sense of belonging to

a particular group?

67. How has a person’s background influenced:

a. the way a person spends his holidays

b. the way a person express himself, verbally and non-verbally

c. the way a person thinks about and relate to other groups

d. the way a person chooses his friends?

68. What makes a person’s cultural backgrounds different from his previous stereotypes?

a. friendships  b. social relationships  c. travel contacts d. Internet, films, TV,
newspapers

69. Globalization means that there is now one culture everywhere in the world.

a. English b. American c. business d. Chinese

70. If they want to do business with me, then they'll have to adapt to my

a. habits b. traditions c. timetable d. culture

71. “When in Rome, do as the do.”
a.locals b.Romans c. Italians d. Latin's
72.1t's to generalize about cultures.

a. possible b. natural c. impossible d. abnormal

73. Intercultural training just confirms

a. cultural differences b. stereotypes c. traditions d. psychologlcal peculiarities

74. Today I'm dealing with the Americans, tomorrow with a group from Japan. | can't
possibly learn all | need to know about all the I have to deal with.

a. customs b. traditions c. ethnic stereotypes d. cultures

75. What | need when | go abroad is a list of

a.dos and don'ts  b. ethnic stereotypes c. national tradltlons d. national holidays

76. Problems in international business relationships are not always caused by

a. traditions d. culture peculiarities c. business models d. language difficulties

77. Doing business with people of other nationalities involves more than learning foreign
languages. There are often .

a. religious differences b. cultural differences c. different national backgrounds d.
different business models.

78. During business negotiations we need to be aware of

a. customs b. attitudes c. socializing d. body language

79. The shake hands less often than other European people.

a. French b. Spanish c. Germans d. Englishmen

80. Americans use first names more often than many other nationalities.

a. Russians b. Chinese c. Japanese d. Americans




81. The consider that harmony and consensus in business

communications are very important.

a. Americans b. Englishmen c. Spanish d. Japanese

81. When we visit other countries, it is important to good observers and listeners.
a. use information of

b. use business models of

¢. use manuals on cross cultural communications of

d. use textbooks of

82. We should avoid criticizing other cultures and realize that we all have similar

problems but different of dealing with them.

a. Customs b. traditions c. habits d. ways

83. Name an example of high context culture.

a. American b. Japanese c. Latin d. Korean

84. Name the example of low context culture

a. Russian b. British c. German d. Greek

85. All of the information can be lost in translation using basic English except:

a. cultural sensitivity b. nuances c. codified rules d. style

86. Cross cultural communication deals with exchange information between people

belonging to different .

others.

a. classes b. professions c. backgrounds d. cultures

87. The same gestures used by the Americans mean different things to
a. English  b. German C. Swiss d. Japanese

88. consider punctuality very important.

a. Arabs b. English c. Spanish  d. Japanese

89. Time is not of great importance in

a. Britain b.Japan c. Latin America d. USA

90. use hand to point on an object and don’t use finger.
a. Japanese b. Americans c. Englishmen d. Spanish

91. In general, Americans value most:

a. Social recognition. b. Happiness. c. Equality. d. Money.

92. Many Americans see themselves as:

a. Modest and shy. b. Family members. c¢. Formal and ritualistic. d. Created equal to

93. Other cultures may see Americans as:

a. Victimized by economic crisis.

b. Reliant on their families for help.

c. Group-oriented.

d. Ignorant about other cultures.

94. When writing to an American company, it is very important to:

a. Reference your source.

b. Start your letter with a flattering introduction about your company president.
¢. Have your letter signed by your company director and president.

d. Be specific on the purpose of the letter.

95. In a business introduction to an American he may ask you to call him by his first

name because:

a. He is not interested in business.

b. He likes harmony in discussion.

¢. His last name may be hard to pronounce,

d. He wants to be comfortable and move into an informal stage of business discussion.
96. When talking with an American business partner on the phone, it is common for him

to ask you first about:

a. Your family health.



b. Your financial situation.

¢. When you are planning to visit him.

d. How you are doing.

97. Mr. Saito, from Japan, is leaving the office of an American businessman who says to
him, "We should get together sometime". Mr Saito should:

a. Invite his American friend for dinner.

b. Expect that his American friend will invite him to the bar.

c. Consider it as just a friendly comment.

d. Stop by his house to have a drink.

98. American business meetings usually start with:

a. Discussion of the past weekend's baseball game.

b. Formal agenda and tasks to be accomplished.

c. Period of harmony.

d. Introduction about everyone's past work experience.

99. In American business meetings you are expected to:

a. Wait until the end and state firmly your position.

b. Talk about how it is difficult to get to the meeting.

¢. Maintain group harmony and do not ask embarrassing questions.

d. Express your ideas openly and rationalize them aggressively.

100. At the end of an American business meeting the participants may:

a. All go to the cafeteria to have a drink.

b. Write a conclusion and/or action plan with specific responsibilities and dates.

¢. Conduct behind-the-scene discussions to change the conclusion.

d. Apologize to each other for any confrontations they had during the meeting.
Konrponupyembie komnerennun: YK-4, OTTK-3
Oyenka KomnemeHyuil OCywecmensemcst 6 COomsemcmeuu ¢ maoauyet 4.

Bomnpocsl k 3a4eTy ¢ OLEHKOM

Task 1. You are going to read a newspaper article about exam technology. For questions 1 — 7
choose the answer (a.b.c.d) which you think fits best according to the text.

Like it or not, technology is already an established part of the exam process and the only
argument still to be fought at this year's e-assessment conference and exhibition, taking place in
London this week, is just how much further in that direction we should go.

At one end, little has changed. Students still, by and large, take exams in much the same way as
they always have. They walk into a room full of desks with an invigilator on hand to tell them
when to start and stop and to make sure no one is texting anyone else, and everyone is ticking the
right boxes, or writing out the answer in longhand if required. It's once the ink has dried that the
real change in the system kicks in.

Instead of divvying up the scripts between the thousands of markers,-they are now scanned into a
central computer and the markers then access them online.

The benefits are obvious. It's quicker, cheaper and more efficient. The really dull components,
such as multiple choice or simple questions such as "name four things that contribute to global
warming"”, can be marked automatically or by less experienced markers, whereas questions
requiring a more nuanced, longer answer can be left to the old hands. Your best markers don't
have to be wasted on the straightforward stuff.

Students can also benefit. *Markers can now give much more precise feedback", says Kathleen
Tattersall, who chairs the Institute of Educational. Assessors. "We can tell someone almost
exactly what he or she needs to do to improve a grade because we can show them what they got
right and wrong. This is particularly useful for, anyone looking to resit a January exam in the
summer, because teachers can tailor individual revision plans for all their students,"

For all its advantages, no one reckons that this assessment model is the finished article. "There
are difficulties that need to be ironed out",” says' Martin Walker, a former English teacher and a



principal examiner for one of the main boards. "Because markers are now often only given a few
questions from each
paper, it's hard to get an accurate feel of exactly what a student does and doesn't know. When
you had an entire exam script in front of you, you could build up a picture of the candidate's
range of knowledge, so when there was room for doubt in an answer you could make a
judgement call based on previous responses.

It’s much harder to do it now.

"There, are also limits to what you can easily read on screen™, he adds. "In my experience, most
examiners end up printing out the long essays and working from a hard copy, which is both time-
consuming and slightly self-defeating.” The danger, as Tattersall concedes, is that schools end up
teaching only what technology is capable of assessing. "Rather, we have to look at how IT is
used in the classroom to improve teaching and learning and base our exams on that model”, she
says.

It is certain that we are only halfway through the electronic revolution. In the coming years,
more and more exams will be completed - as well as marked — online and the government and
the Qualifications and Curriculum Authority will have to think hard about the ways of
maintaining standards.

By far the easiest form of online testing to implement is multiple choice. A student can take the
test online and it can be automatically marked instantaneously; this system is almost foolproof
.The downside is that most people associate multiple choice with dumbing down, on the grounds
that anything that can be reduced to a yes or no, right or wrong answer, is bound to’ be over-
simplified.

"Not true", says Stevie Pattison-Dick, head of communications for Edexcel. "Some multiple-
choice exams may be quite straightforward, but if they are, they only reflect the level of
knowledge a student is expected to attain. There’s nothing inherently simple about multiple
choice. We have become very sophisticated in our question setting and are able to cross-
reference the answers, so an examiner can now tell, whether someone just got lucky by ticking
the right box or actually understood the process on which he
2.
or she was being assessed.” One of the final exams a medical student has to pass before
qualifying as a
doctor is multiple choice, so this method of assessment has to be extremely rigorous.

1. The writer believes that
A nothing of significance has changed in the exam system.

B a revolution in exam taking may soon be initiated.

C technology doesn’t greatly affect students when they sit exams.
D many students cheat by using mobile phones.

2. What does the writer mean by “old hands” in paragraph 3?

A retired examiners.

B experienced examiners.

C examiners who have reached a certain age.

D mature students.

3. Which of the following is not mentioned as a benefit of computer marking?
A better utilization of examiners.

B more interesting questions can be set.

C many set questions do not need human markers at all.

D financial advantages.

4. One advantage of the new system is that

A teachers can focus on students’ weaknesses before retakes.

B students only need to retake the parts of the exam that they failed.
C students can delay taking the exam for an extra six months.

D examiners can construct comprehensive revision plans.



5. A What is stated to be a disadvantage of the current system?

A Many examiners complain that the work is boring now.

B Examiners no longer have enough work.

C Examiners have a limited impression of the candidate.

D Examiners aren’t as skillful as they used to be.

6. What is implied about the general perception of multiple-choice testing?
A ltis easy for a student to cheat.

B It reduces the student’s writing skills.

C It lowers the standard of the exam.

D It’s impossible for a computer error to be made.

7. According to Stevie Patterson-Dick, multiple-choice exams

A do have a large element of chance in them.

B are not always the best way to test medical students.

C are by far the best way to test students on particular subjects.

D can be composed in a way that makes students reaffirm their knowledge.

Bonpocsl k 3x3aMeny
1. Read, translate and render the article
2. Speak on the topic
3. Account for your lexical minimum

Text 1. What Are the Mass Media?

A message can be communicated to a mass audience by many means: hardly an
American lives through a day without feeling the impact of at least one of the mass media. The
oldest media are those of the printed word and picture which carry their message through the
sense of sight: the weekly and daily newspapers, magazines, books, pamphlets, direct mail
circulars, and billboards. Radio is the mass communications medium aimed at the sense of
sound, whereas television and motion pictures appeal both to the visual and auditory senses.

The reader turns to his newspaper for news and opinion, entertainment, and the
advertising it publishes. In the weekly the focus is upon the reader’s own community; in the
daily the focus is upon the nation and the world as well. Magazines give him background
information, entertainment, opinion, and the advertising; books offer longer range and more
detailed examination of subjects, as well as entertainment; pamphlets, direct mail pieces, and
billboards bring the views of commercial and civic organizations. Films may inform and
persuade as well as entertain. Television and radio offer entertainment, news and opinion, and
advertising messages and can bring direct coverage of public events into the listener’s home.

There are important agencies of communication which are adjuncts of the mass media.
These are (1) the press associations, which collect and distribute news and pictures to the
newspapers, television and radio stations, and news magazines; (2) the syndicates, which offer
background news and pictures, commentary, and entertainment features to newspapers,
television and radio, and magazines; (3) the advertising agencies, which serve their business
clients, on the one hand, and the mass media, on the other; (4) the advertising departments of
companies and institutions, which serve in merchandising roles; and the public relations
departments, which serve in information roles; (5) the public relations counciling firms and
publicity organizations, which offer information in behalf of their clients, and (6) research
individuals and groups, who help gauge the impact of the message and guide mass
communicators to more effective paths.

Text 2. General Organization of Newspapers
The newspapers in the United States can be divided roughly into four categories:
weeklies and semiweeklies, small dailies, larger dailies (mostly in the submetropolitan areas),
and the gigantic metropolitan dailies. Each of these newspapers has a definite purpose and is



tailored to the needs of the community it serves. The size and frequency of a newspaper’s
edition depend upon the amount of advertising and circulation revenue it commands; trying to
publish a newspaper on a grander scale than its community can support is a sure and swift way
to bankruptcy.

Most American newspapers have a page that is eight columns wide and twenty to twenty-

one inches deep; the normal column width is slightly less than 2 inches. This is called a standard
size page. A rather small minority newspapers are tabloid in format, usually five columns wide
and 15 inches deep, or approximately half the size of a standard page. Although it is widely
agreed that the tabloid size newspaper is very easy for the reader to handle, the problems of
printing it and the limitations on its advertising potential have kept many publishers from adopt-
ing this format. In spite of these limitations the newspaper with by far the largest circulation in
the United States, the New York Daily News, uses the tabloid format.
Unfortunately because of the editorial approach used by some metropolitan newspapers, the
word “tabloid” has taken a connotation of sensationalism. This is unfair to many tabloids whose
content is no more sensational than that of standard size dailies. Equating physical size and
content is a false approach, too often practiced.

No matter what their size, all newspapers have a fundamental organization in common.
Each has five major departments:

—  editorial, which gathers and prepares the news, entertainment, and opinion
materials, both written and illustrated;

— advertising, which solicits and prepares the commercial messages addressed to the
readers;

—  circulation, which has the task of selling and delivering the newspaper to the
readers of a community;

—  production, which turns the editorial materials and advertisements into type and
prints the newspapers;

- and business, which oversees the newspaper’s entire operation. Newspaper stories
are written to include the “5 W’s and H” - who, what, when, where, why, and how. Their purpose
is to present a report of an action or a situation in simple, easily understood language that can be
comprehended by a mass audience of different educational levels. Increased emphasis has been
placed upon simplicity of writing in recent years and upon explaining the “why” of news
situations.

Text 3. The Small Daily Newspaper

The differences in operation of the weekly newspaper and the small daily newspaper are
great, because the fundamental element of timeliness has been added. The principle of “today’s
news today” dominates the minds of daily newspapermen, no matter how small their paper may
be.

Because the process of assembling and printing the newspaper is done six or seven times
a week, instead of once, the thinking of the men who do the job is accelerated. Working on a
daily does not necessarily make a reporter or an advertising solicitor a better newspaperman than
his colleagues on the weeklies, but it does tend to make him a faster one. Deadlines take on a
fresh, compelling meaning. A weekly may define its news deadline as “Tuesday afternoon”, and
still be able to slip through a couple of late columns Wednesday morning without seriously
disturbing the rather flexible press time. Not so on the daily; if the copy deadline is 12:40 p.m.,
any stories sent out to the composing room after that minute may make the press start late. That
in turn can mean missed bus connections and lost street sales for the circulation department.
However, in the 24 hours before publication a weekly newspaperman turns out a large amount
of copy, probably more than he would do on a daily.

A substantial overlapping exists between the weekly and small daily fields, in the sense
that weekly cities sometimes are larger than small daily cities, and some weeklies have more
circulation and advertising linage than small dailies. Yet, given a choice of jobs at identical pay,



the majority of newspaperman would probably choose the daily. They find more stimulation in
the faster pace, in seeing their stories in print shortly after they have written them, and in having
a greater kinship with world affairs through the presence of wire service news teletypes in the
office.

What, then, causes some towns to have daily papers and other larger towns to have only a
weekly? Essentially it is a matter of geography, supplemented at times by the commercial
audacity of the publisher. When a good-sized town is close to a large city, competition from the
big neighbouring paper may make successful operation of a small city daily financially
impossible. Yet there is room for a weekly newspaper to present community news and the
advertising of local merchants. A small daily in a relatively isolated region may operate at a
profit, whereas the same paper would fail if it were published in the shadow of a large city daily.

5.4.2. IlpumepHbIe TeMBI 1JIs1 Oecebl, BLIHOCUMbIE HA IK3aMeH

1. About myself/My background

2. My future profession

3. How | see myself 5 years from now

4. Contemporary journalism in Russia

5. Mass media in Britain

6. Mass media in the USA

7. What it takes to be a good journalist

8. Journalism as a career

9. The role of the Internet in modern world
10. My reasons to be a journalist
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