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1. HACHOPT ®OHJA OHEHOYHBIX CPEACTB
1o TUCcHUIUIMHE « ITHOCTpaHHBIN S3BIK (TIEPBHIH )»

OneHoYyHBIE CpElICTBA COCTaBISIIOTCA B COOTBETCTBMM € pabodeil mporpammoi
JUCHUTUTMHBL U TIPEACTABISIIOT cO00H COBOKYMHOCTh KOHTPOJIbHO-M3MEPHUTEIBHBIX MaTepHAIIOB
(TunoBble 3amaud (3a7aHUsI), KOHTPOJbHBIE PAOOTHI, TECTHl M Jp.), MpeIHA3HAYCHHBIX IS
U3MEPEHUs YPOBHS JOCTHKEHHUS 00yUYaIOMIMMUCS YCTAHOBJICHHBIX PE3yJIbTaTOB 00y4YEHUSI.

OueHouHblE CpEACTBA MHCHOJB3YIOTCS IPU  IPOBEACHMM TEKYLIEro  KOHTPOJIS
YCIEBAEMOCTHU U IPOMEKYTOUYHON aTTECTALINU.

Tabmuua 1 - [lepeyenb KomneTeHIHi, POPMHUPYEMBIX B IPOLECCE OCBOCHHSI TUCIUTUIMHEI

Koxa

KOMIIEeTEeH HaumeHoBaHue pe3yJibTaTa 00yUeHUs
U
YK-4 Crioco0eH oCyIIeCTBIATH JIe0BYI0 KOMMYHHKAIIMIO B YCTHOM U MHChMEHHOM

(dbopMax Ha rocyaapcTBeHHOM si3bike Poccuiickoit deneparuu u
MHOCTPaHHOM(BIX) sI3bIKe(ax)

OIlK-3 Croco0eH HWCIoib30BaTh MHOTOOOpa3sue JOCTH)KCHHH OTEYECTBEHHOW U
MHPOBOM  KyJIbTYpbl B TpOIECCE CO3MaHHMs MEIUATEKCTOB W (WJIH)
MEAMANpPOAYKTOB, U (MJIM) KOMMYHUKAIIMOHHBIX POJIYKTOB

KoHeuHbIMU pe3ynbTaTaMu OCBOCHUS AUCIUTUINHBI SBISIOTCSA CHOPMHUPOBAHHBIC
KOTHUTHBHBIE JIECKPUIITOPBI «3HATBY, KYMETbY», «BJIAJETh», PACIIUCAHHBIE 10 OT/IEJIbHBIM
KoMneTeHIUsIM. PopMUpPOBaHUE AECKPUIITOPOB IPOUCXOAUT B TEUEHUE BCEIO CEMECTpA
0 ATaraM B paMKaX KOHTaKTHOW paboThl, BKIHOYAIOLIEH pa3InyHble BU/bI 3aHATHHA U
CaMOCTOSITENIbHOM pabOThl, C IPUMEHEHUEM PA3INYHBIX (OPM U METO/I0B OOyUEHUSI.



Ta0mura 2

2. IEPEYEHBb OLHEHOYHBIX CPEJICTB!

Ne | HaumenoBanue

XapaKkTepUCTHKA OLICHOUYHOI'O CPeCTBA

IIpencraBnenue oueHouHoro cpeacrsa B @OC

OLIEHOYHOTO
cpeacTBa
1 | Occe CpencTBo, MO3BOJISIONIEE OLIEHUTh YMEHUE 00yYaroIIerocs Temsl 3cce
MUCHMEHHO U3J1araTh CyTh IIOCTABICHHOW POOIEMBI,
CaMOCTOSITENILHO MPOBOAUTH aHATH3 3TOU MPOOIEMBI C
WCTIOJIb30BaHUEM KOHIICTIIHIA U aHATTUTUIECKOTO
WHCTPYMEHTAPHsI COOTBETCTBYIOIIEH TUCIUIUINHBI, 1E1aTh
BBIBOJIbI, 0000IIA0IIIEe aBTOPCKYIO MO3HIIUIO 110 TIOCTABJICHHOM
npobieme.
2 | Tect CpenctBo, N03BOJISIONIEE OLICHUTh YPOBEHb 3HAHUI TecToBbIe 3a1aHUA

00y4aromerocs myTeM BbIOOpa UM OJHOTO M3 HECKOIBKHUX
BapHaHTOB OTBETOB Ha MMOCTABJICHHBIN BOIPOC. Bo3MoxHO
UCIIONIb30BaHKME TECTOBBIX BOIIPOCOB, MPETyCMATPUBAIOIINX
BBO/JI 00YYaIOIIUMCsI KOPOTKOTO U OJIHO3HAYHOI'O OTBETA Ha
MOCTABJICHHBII BOMPOC.

lIpusedennviii nepeuersb OYEHOUHBIX CPEOCME NPU HEOOX0OUMOCIU MOJCEM OblmMb OONOJIHEH.

1 YkasbiBatoTca OuUeHO4YHble CpeacTea, NpumeHAemble B Xo4e peannsaumm pa6oqel7| nporpammbl AaHHOﬁ ANCcUunnanHbl.




3. OIMUCAHUE IOKA3ATEJIEI U KPUTEPUEB OLIEHUBAHUA KOMITETEHIIAIA

OnenuBanue pe3yibTaTOB OOY4YeHHS MO JUCUUIUIMHE WHOCTpaHHBIA SI3BIK (TIEPBBINA) OCYIIECTBISETCS B COOTBETCTBUU ¢ I[lomokeHuem o
TEKYIIeM KOHTPOJIE YCIIEBAEMOCTH U IPOMEXKYTOUHOM aTTeCTalli 00yJaromuxcsl.

[IperycMOTpeHb!l claeayomue BUAbl KOHTPOJISA: TEKYLIUNA KOHTPOJb (OCYLIECTBIEHUE KOHTPOJII BCEX BUJOB ayJAUTOPHON U BHEAyJIUTOPHOU
JesITeIbHOCTH 00YYaIOIIEerocsi ¢ LeJblo MOMyYeHusl MepBUYHON MH(GOPMAIIUU O XOJ€ YCBOCHHUS OTIEIbHBIX JIEMEHTOB COJIEPKaHUs AUCLUILIUHBI) U
IIPOMEXYTOYHAsl aTTecTalys (OLIEHUBAETCS YPOBEHD M KaU€CTBO IMOATOTOBKH 10 AUCLUILIIMHE B LIEJIOM).

[Toka3aTenu U KpUTEPHH OLICHUBAHKS KOMITCTEHIIHI, (OPMUPYEMBIX B IPOLIECCE OCBOCHHS JAHHON TUCHUILUIMHBI, OMUCAHBI B Ta0I. 3.
Tabmuma 3.



Kon YpoBeHb OCBOCHUSA WNHpukatopsl Bug yueOnbix 3anatuii?, | Kontponupyemsie | OrieHo4HBIE Kpurepuu
KOMIIETEHIIMH | KOMIIETEHIIUH JOCTHIKEHHS paboTel,  (oOpMBI U | Pa3geNbl M TEMBI | CPEACTBA, OLIEHUBAHHMS
KOMITETEHIIMU METOIBI 00yueHus, | AUCHUILUTHHbL" UCIIOJIb3YEMBIE ISt pe3yIbTaToB
CIIOCOOCTBYIOIIIHE OIICHKU YPOBHS 00yueHust
(opMHPOBaHHIO 7 chOPMHUPOBAHHOCTH
Pa3BUTHUIO KOMIIETEHIMU®
KOMIIETeHLUIA>
YK-4 3naer
Henocrarouynslii 3HAET NPUHIIKIIBI [MpakTHyeckue 1. Makings of a | TecroBeie 3amanms, | He 3HaeT
YPOBCHB HOCTPOCHHMS 3aHATHSA, Journalist acce TPMHIIATIE]
Ouenka YCTHOTO U CaMOCTOSITENbHAS 2. The discipline | HOCTPOCHUA
«HE3a4TCHO, IHUCbMEHHOT'O pabota majorin YCTHOTO K
«HEYJIOBJICTBOPUTEIBHO» | oo v oo 0 3. Journalism as a HCEMEHHOTO
roCy/IapCTBCHHOM U career BBICKa3bIBaHUS Ha
WHOCTPAHHOM rOCy/IapCTBCHHOM U
SI3bIKAX; WHOCTPAaHHOM
TpeOOBaHUS K SI3BIKAX;
JIEJIOBOM YCTHOM U TpeOOBaHUS K
MMMCbMEHHOMN JIETIOBOM YCTHOM U
KOMMYHUKAIWH. MNHUCbMEHHOM
KOMMYHHKAITIH.
Ba3oBblii ypoBeHb 3HaeT MPHUHIIKIIBI [MpakTHyeckue 1. Makings of a | TectoBele 3amanus, | Yactuuno 3HAET
Orienka, «3aYTCHOY, | [IOCTPOECHHUS 3QHATHS, Journalist acce TIPHHITAITBI
«yJIOBJIETBOPUTETHHOY YCTHOTO 1 CaAMOCTOSTEIbHAS 2. The_ discipline 1 MOCTPOEHUs!
MMHCHbMEHHOTO pabota majorin YCTHOTO U
BBICKA3bIBaHUS Ha 3. Journalism as a MICbMEHHOTO

roCyJapCTBEHHOM H
MHOCTPAHHOM

career

BBICKA3bIBaHUS Ha
TOCY/IapCTBEHHOM U

2 JIeKUMOHHbIE 3aHATUSA, NPaKTUUYECKUE 3aHATUA, NabopaTopHbIE 3aHATMA, CaMOCTOATebHan paboTa...
3 Heo6x0AMMO yKa3aTb aKTMBHbIE M MHTEPAKTUBHbIE METOAbI 0byYeHMa (Hanpumep, MHTEPAKTMBHAA NeKLMA, paboTa B Masbix rpynnax, MeToAbl MO3roBOro WTYpMa 1 T.4,),
cnocobcTaytoLMe Pa3BUTUIO Y 0O6YYaKOLMXCA HaBbIKOB KOMaHAHOM PaboTbl, MEXIUYHOCTHOM KOMMYHUKALMMK, MPUHATUA PeLUeHUN, INOEPCKUX KayecTs.
4 HaumeHoBaHue Tembl (pa3aena) 6epeTca n3 pabouelt NPorpammbl AUCLMNANHBI.
5> OueHoOUYHOE CPeaCcTBO AOMKHO BbIBUPaATLCA C YYETOM 3aM1aHNPOBaHHbIX PE3Y/IbTaTOB OCBOEHMA AUCLMNAUHDI, Hanpumep:

«3HaTb» — cobeceioBaHWE, KONNOKBUYM, TECT...

«YmeTb», «Bnagetb» — MHAUBUAYANbHbIV UK TPYNNOBOM NPOEKT, Kelc-3a4a4a, Aenosas (ponesasn)
urpa, noptédoauo...




SI3BIKAX;
TpeOOBaHUS K
JIEJIOBOM YCTHOM U

UHOCTPaHHOM
A3bIKAX;
TpeOOBaHUS K

HHUCHbMEHHOU JIETIOBOM YCTHOM U
KOMMYHHKAITUH. MUCHbMEHHOU
KOMMYHUKAITUH.
Cpennuii ypoBeHb 3HaeT MPUHIIMIIBI [MpakTuyeckue 1. Makings of a | TecroBble 3ananus, | 3HAaeT OCHOBHBIE
Onenka «3a4TCHOY, | [OCTPOEHUS 3aHATHA, Journalist 3Ccce MPUHIIUIIBI
«XOpOmo» YCTHOTO U CaMOCTOSITEIIbHAS 2. The discipline | IOCTPOCHHUSI
MMHUCHbMEHHOT'O pabora majorin YCTHOTO U
BBICKA3bIBaHUS Ha 3. Journalism as a MMICHMEHHOTO
roCy/1apCTBEHHOM U career BBICKA3bIBaHUS HA
WHOCTPAaHHOM rOCy/IapCTBEHHOM U
SI3BIKaX; WHOCTPAaHHOM
TpeOOBaHUS K SI3BIKAX;
JIEIIOBOM YCTHOU U TpeOOBaHUS K
MMACbMEHHOU JIEIIOBOM YCTHOU U
KOMMYHHKAIUH. MMUCbMEHHOU
KOMMYHHKAITIH.
Beicokuii ypoBeHb 3HaeT MPHUHIIKIIBI [MpakTHyeckue 1. Makings of a | TecroBsie 3amanus, 3HaeT MPUHIUIIEI
Onenka «3a4TCHO, | [IOCTPOECHMS 3aHATHS, Journalist acce MMOCTPOCHUSA
«OTJIIHO YCTHOTO U CaMOCTOSTENbHAs 2. The discipline | YCTHOTO U
MMHCHbMEHHOTO pabota major in MMICHMEHHOTO

BBICKA3bIBaHUS Ha
roCyJJapCTBEHHOM U
WHOCTPAHHOM
SI3BIKAX;
TpeboBaHUs K
JIEJIOBOM YCTHOM U
MUCbMEHHOMN
KOMMYHHKAITUH.

3. Journalism as a
career

BBICKA3bIBaHUS Ha
rOCyJapCTBEHHOM H
WHOCTPAHHOM
SI3BIKAX;
TpeOoBaHUS K
JIETIOBOM YCTHOU H
MMACbMEHHOU
KOMMYHHKAITUH, HE
JIOMYCKAaeT OLTUO0K

YmMmeet




Henocrarounsrit YMeer npuMeHsITh [MpakTuyeckue 1. Makings of a | TectoBsie 3amanus, He ymeer
YpOBCHb SI3BIKOBBIE CPELICTBA | 3aHATUA, Journalist acee MIPUMEHSITh
Orenka JUISL OCTUIKEHUS CaMOCTOATENIbHAS 2. The_ discipline 1 SI3BIKOBBIE CPEJICTBA
(HE3AYTCHOD, npodecCHOHANBHBIX | paboTa majorin. IS TIOCTHKEHUS]
«HEYJOBNETBOPUTENBHOY | |\ oo 1o PYCCKOM 3. Journalism as a MPO(ECCHOHATHHBIX
Y UHOCTPAHHOM (- career Hesel Ha pyCCKOM
bIX) SI3BIKE (-aX). Y UHOCTPAHHOM (-
bIX) SI3BIKE (-aX).
BazoBblii ypoBeHb YMeer npuMeHsITh [TpakTuyeckue 1. Makings of a | Tecrosble 3ananus, | YacTHUHO ymeeT
Onerka, «3a4TCHOY, | g3BIKOBBIC CPEJCTBA | 3AHATHUS, Journalist acee MIPUMEHSTh
«yIIOBJICTBOPUTEIHHO» JUISL TOCTUIKEHUS CaMOCTOATENbHAS 2. Th(e_ discipline 1 SI3BIKOBBIE CPEJICTBA
npodeccuonanbHbIX | paboTa majorin JUTSL TOCTHKEHUS
IIeJIeH Ha PYCCKOM 3. Journalism as a po(heCCUOHATBLHBIX
Y UHOCTPaHHOM (- career esel Ha pyCCKOM
BIX) SI3bIKE (-aX). Y UTHOCTPAHHOM (-
bIX) SI3BIKE (-aX).
Cpennuii ypoBeHb Vmeer npumensts | [Ipaktudeckue 1. Makings of a | Tecrosble 3ananus, | YMeeT IPUMEHATh
Ouenka «3a49TCHOY, | q3BIKOBBIE CPEACTBA | 3aHATHUS, Journalist acce SI3BIKOBBIE CPEACTBA
«XopouIo» JUISL TOCTUKEHUS CaMOCTOATENbHAS 2. Th(e_ discipline 1 JUISL TOCTUKEHHUS
npodeccuoHanbHbIX | paboTa majorin pohecCuOHATBHBIX
LeJIe Ha pyCCKOM 3. Journalism as a 1eJiel Ha pyCCKOM
Y UTHOCTPAHHOM (- career U UIHOCTPaHHOM (-
BIX) SI3bIKE (-aX). BIX) SI3BIKE (-aX),
JIOTTyCKaeT
HE3HAYUTEIILHBIC
OIINOKHU
Bricokuit ypoBeHb YMeer IpuMeHSITh [MpakTyeckue 1. Makings of a | TecroBsie 3amanus, YMmeer IpuMeHSITh
Ouenka «3a49TCHOY, | q3BIKOBBIE CPEACTBA | 3aHATHUS, Journalist acce SI3BIKOBBIE CPEACTBA
«OTIUIHO» JUISL TOCTUKEHUS CaMOCTOATENbHAS 2. Th(e_ discipline | TUISL TOCTUKEHHUS
npodeccnoHanbHbBIX | paboTa majorin pohecCuOHATBHBIX
3. Journalism as a

LeJIeN Ha PyCCKOM
Y UHOCTPAHHOM (-
bIX) sI3BIKE (-aX).

career

[eJIed Ha PyCCKOM
¥ MIHOCTPaHHOM (-
bIX) SI3BIKE (-aX).




Bnaneer

Henocrarounbiit Brianeer [MpakTHueckue 1. Makings of a | Tectosbie 3amanus, | He BIIaJICET
YPOBEHb CIIOCOOHOCTSIMU 3QHATHSL, Journalist acce CIIOCOOHOCTSIMH
Onenka BBLICTPAUBATh CaMOCTOSATENIbHAS 2. The discipline I BBLICTPAUBATh
«HE3AITCHOY, CTPATEruio yCTHOro | pabora majorin CTPATErni0 YCTHOTO
«HEYJIOBICTBOPHTENBHON | oo oo o 3. Journalism as a . HCEMEHHOTO
career
oOIIeHMS HA oOmeHuns Ha
PYCCKOM H pycCKOM 7
MHOCTPAHHOM (-BIX) MHOCTPaHHOM (-bIX)
s3bIKe (-ax) B s3pike (-ax) B
pamKax pamMKax
MEXIHYHOCTHOTO U MEXITMYHOCTHOTO |
MEXKYJILTYPHOI'O MEXKYJILTYPHOI'O
oO0LIeHuS. oO01IeHys.
Ba30BbIil ypoBEHbD Brianeer [MpakTrueckue 1. Makings of a | TecroBele 3amanus, | YacTUYHO BIajaeeT
OneHka, — «3a4TCHOY, | CIOCOOHOCTAMM 3aHSTHSA, Journalist acce CIIOCOGHOCTAMH
«YNOBJICTBOPUTEIILHO» | BRicTpanBaTh CaMOCTOSTENbHAS 2. The discipline | BBICTPAMBATh
CTpaTeruio ycTHoro | pabora majorin. CTPaTErnio YCTHOTO
U IUCEMEHHOTO 3. Journalism as a u MCHLMEHHOTO
career
OOIIeHHS Ha oOmIeHus Ha
PYCCKOM H pycCcKOM u
WHOCTPAHHOM (-BIX) UHOCTPaHHOM (-BIX)
s3bIKe (-ax) B a3plke  (-ax) B
pamKax pamKax
MEXIHYHOCTHOIO U MEXIMYHOCTHOTO |
MEXKYJILTYPHOTO MEXKYJILTYPHOT'O
oO01IeHus. oO1eHus
Cpemuwii ypoBeHb Brnaneer [TpakTHdeckue 1. Makings of a | TecroBbie 3ananus, | Brmanmeer
Ouenka «3a4TEHOY, | CIIOCOOHOCTAMM 3aHATHS, Journalist acce CIIOCOOHOCTSMH
«XOpOoro» BBICTPANBATh CaMOCTOSITEITbHAST 2. The discipline | BBICTPANBATh
CTpaTEruio ycTHoro | pabora majorin CTPaTeruio yCTHOIO
U MUCEMEHHOTO 3. Journalism as a u MCHLMEHHOTO
career
oOIIeHHs Ha o0mIeHHS Ha




PYCCKOM U pycCcKOM u
WHOCTPAHHOM (-bIX) WHOCTPAHHOM (-bIX)
s3bIKe (-ax) B s3pike  (-ax) B
pamkax pamkax
MEXIIMYHOCTHOTO H MEXIUIYHOCTHOTO U
MEXKYJIbTYPHOTO MEXKYJIBTYPHOTO
OOIICHMS. o0mIeHNs

Boicokuii ypoBeHb Bnaneer [pakTHueckue 1. Makings of a | TecroBrie 3amanus, |B  coBeplICHCTBE

Orenka «3a4TEHOY, | crIOCOOHOCTSIMU 3QHSATHSL, Journalist acce BIAJCET

«OTIIHYHO» BBLICTPAUBATh CaMOCTOATEIbHAS 2. The discipline | CIIOCOOHOCTSIMH
CTPATEruio yCcTHOro | pabora majorin. BEICTPAHBATh
Y TIMCBMEHHOTO 3. Journalism &s a CTpaTEeTHUI0 YCTHOTO
OOIICHMS HA career u MUCEMEHHOTO
PYCCKOM U oO0IIeHus Ha
MHOCTPAHHOM (-BIX) pyccKoM "
s3bIKe (-ax) B WHOCTPAHHOM (-bIX)
paMKax a3plke  (-ax) B
MEKITMYHOCTHOTO U paMKkax
MEXKYJIbTYPHOTO MEKIIMIHOCTHOTO W
OOIIeHHUS. MEXKYJIBTYPHOTO

oO1IIeHIS




OIIK-3

3Haer
Henocrarounsrit OIIK-3.1. 3naer | [IpakTudeckue 1. Makings of TectoBble 3amanwus, | He 3HAeT
YPOBCHB OTE€YECTBEHHBIN W 3aHATHUS, Journalist 3Ccce OTCYCCTBCHHBIM H
Onenka MHPOBOI CaMOCTOSTENbHAs 2. The discipline MHPOBOM
«HE3aYTECHOY, KYJTBTYPHBI paboTa majorin KyJIbTypHBIIt
«HEYJIOBJIETBOPUTEIHHOY mporece 3. Journalism as npouecc
career
Ba3zoBblii ypoBeHb OIIK-3.1.  3muaer | [IpakTHyeckue 1. Makings of TecroBbie  3ananms, | 3HaeT
Ounenka, «3a4TCHOY, | OTECUECTBEHHBIN U | 3aHATHS, Journalist acce OTCYCCTBCHHBIM H
«YIOBJIETBOPHUTEIILHOY MHPOBOIL CAMOCTOSITEIbLHAS 2. The discipline MHPOBOIL
KYJIbTYPHBIN pabota majorin KYJIbTYPHBIN
rporece géré]gtjrnallsm as MpoIeCcC, 3HAHUS HE
c(hOpMHUPOBAHBI
Cpennuii ypoBeHb OIIK-3.1. 3uaer | IIpakTuueckue 1. Makings of TecTOBBIE 331aHUS, 3HaeT
Ouenka «3a4TEHO», | OTCUCCTBCHHBIN U | 3aHATHS, Journalist acce OTCUYCCTBCHHBIM H
«XOpOoLIo» MHPOBOI CaMOCTOSATENIbHAS 2. The discipline MHPOBOI
KYJIbTYpPHBIN pabota majorin KYJIbTYPHBIN
rporece 3. Journalism as npouecc,  3HaHUS
career
c(hOpMHUPOBAHBI
YACTUYHO
Bricokuii ypoBeHb OIIK-3.1. 3naert | [Ipaktuueckue 1. Makings of TectoBbie 3a1aHus, 3HaeT
Onenka «3a4TCHOY», | OTEYECTBEHHBI U | 3aHATHS, Journalist acce OTE€YECTBEHHBIM U
“OTIIMTHOY MHPOBOI CaMOCTOSITEIIbHAS 2. The discipline MHPOBOI
KYJIbTYPHBIN pabota g]aj\]%rulrr;alism as KYJIbTYPHBIN
npouecc career npouecc
Ymeer
HenocraTounsrit OIIK-3.2 Vmeer | [IpakTuueckue 1. Makings of TecroBbie 3a1aHus, He ymeer cos3naBath
YPOBCHb C031aBaTh 3aHATHA, Journalist 3cce MEINATEKCThI "
Ouenka M€ IMATEKCThI U | caMOCTOSITeTbHAS 2. The discipline MEJIMANPOJYKTHI..
«HE3a4YTEHO», MeMAIPOYKTHL. paGota major in _
«HEYIOBJIETBOPUTEITHHOY 3. Journalism as
career
BbazoBrril ypoBeHb OIIK-3.2 VYmeer | [IpakTuueckue 1. Makings of TectoBbie 3agaHus, YactuyHo  cos3gaer
Onenka, «3a4TEHOY, | cOo3/1aBaTh 3QHATHS, Journalist acce MeEIMATEKCTEI u
«YIOBJIETBOPUTENBHOY | \eUaTeKCThI U | caMOCTOSTENIbHAs 2. The discipline MCIMANIPOYKTBI.
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4. MeTroau4yeckue MaTepUaJibl, ONpeAesaonue Npoueaypbl

OlICHUBAaHUHA PE3YyJIbTAaTOB oﬁyqe}mﬂ

Tecm sBnsieTcst mpoctemneir GpopMoit KOHTPOJSA, HANPABIEHHOW HA MPOBEPKY BIIAJICHUS
TCPMUHOJIOTUYCCKUM  allaparoM, COBPEMCHHBIMU I/IH(l)OpMaHI/IOHHLIMI/I TEXHOJIOI'usIMHu H
KOHKPCTHBIMU 3HAHUSIMU B obmnactu Q)YHﬂaMeHTaIII)HI)IX U IIPUKITAAHBbIX JUCIUILIAH. Tect cocTout
13 HEOOJIBIIOTO KOJIUYECTBA OJIEMEHTAPHBIX 3a4ad; MOXKET INIPEAOCTABJIATH BO3MOXHOCTH BLI60pa
U3 MepeyHsl OTBETOB; 3aHMMAET 4acTh yueOHoro 3aHaTus (10-30 MuHYT); MpaBUIbHBIE PELICHUS
pa36I/IpaIOTCH Ha TOM K€ WIN CICAYIOIICM 3aHATHU. Yacrora TCCTUPOBAHUA OIPEACTIACTCA
IperoaBaTelieM.

Ha nepBoM 3Tane HamucaHus 3cce MPOBEPSETCS OPUTHHAIBHOCTh pabOThI (IIpOBEpKa Ha
3aMMCTBOBaHUE (TJIaruar))

Ha BTOpOM 3Tane npoBepsroTCs CAEAYIOIUE IEMEHTHIL:

1) cooTBeTCTBUE COMEPKAHUS MTUCHBMEHHON PabOTHI €€ TeMe, MMOTHOTa PACKPBITHS TeMbI (OIIEHKA
TOT'0, HACKOJIBKO COJIepKaHUe MUCbMEHHON paboThl COOTBETCTBYET 3asBJICHHON TEME U B Kakou
Mepe TeMa pacKpbiTa aBTOPOM);

2) ucnonp30BaHUe NPO(ecCHOHANBHOM TEPMUHOIOIUU (OLIEHKAa TOro, B Kakoil Mepe B pabore
OTpakeHbl NPOoQecCuOHaNbHbIE TEPMUHBI U IOHATHS, CBOUCTBEHHbIE TEME paboThl);

3) cTUIMCTHKA NHUCbMEHHOM peun (OLEHKa CTPYKTYpPHO-CMBICIOBOM OpraHM3alli TEKCTa,
BHYTPEHHEH  LEJIOCTHOCTH, COpPa3MEPHOCTM WICHEHHUsS Ha YacTH, CONOJAYMHEHHOCTH
KOMIIOHEHTOB Pa0OTHI APYT APYTY U LEIOMY);

4) rpaMOTHOCTh TeKcTa (OLIEHKa TOro, HACKOJbKO BJIaJIeeT aBTOpP HABBIKAMHM IHCbMa B
COOTBETCTBUM C TIpaMMaTHUYECKUMU HopMamu s3blka. IIpoBepka TekcTa Ha Hajaudue
rpaMMaTHYeCKUX OIIUOOK, yIOTpeOIeHHe ITAMIIOB, TO €CTh M30UTHIX BhIpaXKEHUI; olIMO0UHOE
CJI0BOOOpa3oBaHue; OMMOKK B 00pa3oBaHUH CIOBO(OPM; OMUOKH B MyHKTYallUy | T.11.);

5) Hamuuume COOCTBEHHOI'O OTHOLIGHMS aBTOpa K paccMarpuBaeMoil mpobieme (eciau
npeaycMOTpeHo ¢GopMaToM 3cce) /TeMe (HAaCKOJIBKO TOYHO M apryMEHTHPOBAHO BBIPAKEHO
OTHOILIEHHE aBTOpa K TeMe MUCbMEHHOM padoThI):

[IpenogaBarenp, OIEHHBAas 3CCE, MCHOJIb3YET PE3YyJbTaThl MPEAbIAYLIMX JBYX 3TanoB. [Ipu
BBICTABJICHUH «3a4TEHO» ONMUPAETCS HA CIIEIYIOIINE KPUTEPHUHU:

Kputepun o1ieHKH 3cce npernoiaBaTenem:

- KayecTBO MCXOJHOTO MaTepuana, KOTOpPBIA HCIOJNb30BaH (aHAJIMTUYECKUH aHaIu3
NPOYUTAHHON  JIUTEpaTyphl, JIEKIUH, 3amucu pe3yibTaToB JAMCKYCCUH, COOCTBEHHBIE
cooOpakeHHs 1 HAKOTIJICHHBIH OMBIT 110 JaHHOH Mpobiieme);

- Ka4ecTBO 00pabOTKM MMEIOIIErocs MCXOAHOI0 MaTepuana (€ro opranu3anus, apryMeHTaluus 1
JIOBOJIBI);

- aprymeHTanusi (HacKOJIbKO TOYHO OHAa COOTHOCHUTCA C TOJHSATBIMU B aBTOPCKOM TEKCTE
npobiaemMaMu).


http://tolkslovar.ru/k7433.html
http://tolkslovar.ru/d7052.html
http://tolkslovar.ru/v4091.html

5. Marepuanbl 1Jis NpOBeAeHUs TEKYIIero KOHTPOJISI U IPOMEKYTOYHOM

aTrecramum
TeMmbl 3cce
(pedeparoB, 10K1a10B, COOOLLIEHUI)
1. Beauty (as expressed in design, presentation, and format).
2. Literary style (as expressed in writing).
3. Universal appeal (to touch the heart or mind; to have lasting ef—fect, to be addressed to a
mass readership; to appeal to intellectuals, to rank-and-file people).
4, Impact (great impact; lessening impact; lack of impact; long—term impact; short-term
impact).
5. Design. Good newspaper design strives to be clear and simple (to serve its readers best;

to be gray and dull; to do a lot of graphics; few “jumps”, jumping a story - or continuing it from
one page to an—other - is something that bothers readers; to use shorter stories that will end on
the page they began).

6. Color (readers like color; to design the color into the paper rather than using it as an
afterthought; color doesn't always help a reader; color makes something 25 percent more
important than it would have been without it).

7. Headlines (a range of headlines weights: to attract the reader to a story; should be bold or
light; to reflect the mood of importance of the story).

Kontpomupyemsie komnerenuuu: YK-4, OIIK-3
Oyenxa KomMnemenyull 0CyWecmeaisemcs 6 coomsemcmesuy ¢ madauyet 4.

TecToBbIE 3a1aHUS
1. Examples of people that was considered great at verbal communication.
a. Joe Biden b. Ronald Reagan c. Jimmy Carter d. Barak Obama

2. is a non-verbal form of communication.
a. Internet  b. radio c. smile d. music
3 customarily kiss a business associate on both cheeks in greeting instead of

shaking hands.

a. Chinese b. Germans c¢. Americans d. Swedes

4. To walk arm in arm for female colleagues in signify a personal
business relationship.

a. Britain b. America c. Germany d. Russia

5. Korean business conglomerate like Samsung and Hyundai are referred to as

a. giants b. pyramids c. enigma d. Chaebols

6. Samsung has formed its corporate and the management styles.

a. business b. management c. culture d. style

7. Does the lack of understanding matter for foreign staff turnover in Samsung?

a. business b. management c. effective  d. cultural

8. Foreign employees in Korean chaebols have difficult time due to differences.

a.age b. education level c. culture d. ethnic

9. Foreign staffs would take double burdens from both national culture differences and
unique corporate when working for Korean chaebols.

a. management b. peculiarity  c. cultures d. style

10. Hofstede defines culture as «mental programming» corresponds to a much broader
use of the word that is common among sociologists and

a. historians b. managers c. professors  d. anthropologists

11. Working under an American supervisor you should:

a. Be polite and not interrupt his instructions.




b. Not let him know that you did not understand.

c. Hide your mistakes until he discovers them.

d. Maintain ongoing honest communication about work problems and progress.

12. If you are having family problems, your American supervisor is probably expected to:

a. Listen to you just as he would to a friend.

b. Discuss it with you and make a plan of action to solve the problem.

c. Give you a week's vacation to solve the problem.

d. Visit your home and discuss the problems.

13. Your American co-worker has invited you to play tennis with him for the second time
in a month. This could mean that:

a. You are now his close friend.

b. You can talk with him about your problems with your family.

c. He expects you to solve the technical problem he has at work.

d. He just enjoys playing tennis with you.

14. You are working hard to finish your project. Your American coworker is sitting down
reading the newspaper. He might:

a. Come very close and look at what you are doing.

b. Bring you a cup of coffee to keep you awake.

c. Try to help you only if you asked him.

d. Ask you to stop working and join him to go to the movies.

15. Most American companies will start marketing a product when it:

a. Is in a prototype stage.

b. Is on the drawing board.

c. Is on the shelf ready for the customers.

d. Has passed the quality control test.

16. An American leaves the office telling his foreign co-worker, "Let's

get together this week". The foreign worker should:

a. Invite the American to his house for a homemade dinner.

b. Expect the American to invite him for dinner at his house.

c. Expect the American to invite him to play tennis with him.

d. Accept it as a friendly comment.

17. Many Americans are inclined to feel confident that they can accomplish

many tasks because:

a. They possess a strong infrastructure to complete the task.

b. They like to work hard day and night.

c. They believe nature and God will help them.

d. They can depend on other people to help them.

18. During his performance appraisal, an American employee might:

a. Agree fully with his manager's evaluation.

b. Defend his performance and justify his actions.

c. Ask his managers to write down his future goals.

d. Not ask questions about his next promotion or salary increase.

19. An American will almost always arrive on time for business appointments because:

a. He will want to relax for a while.

b. He wants to get the sale.

c. He shows respect for the host's time.

d. He has a lot of spare time.

20. You are travelling on an American bus. Beside you is an American. You should:

a. Greet him. b. Ask where he is going. c. Introduce yourself. d. Just sit quietly.

21. You meet an American friend in the hallway who says, "How are you?" You should:

a. Stop and shake hands with him.

b. Tell him, "Just fine", and continue walking.



c. Tell him about problems you have with your family.

d. Look at him and keep going.

22. Your co-worker called you on the phone and asked, "How are you doing?" You
should:

a. Say, "OK, thank you".

b. Explain to him how hard it is to work under pressure.

c. Discuss with him your family problems.

d. Ask him if he has time to listen to a detailed reply.

23. You have completed a business transaction with an American firm.

You expect your American businessman will:

a. Write you to thank you for the business.

b. Become your friend and invite you to play tennis or golf.

c. Send you a New Year's card every year.

d. Call again for more business.

24. You are at a business luncheon. You have been approached by an American
businessman. He introduces himself and exchanges cards with you. He will probably:

a. Give a detailed presentation of his company.

b. Keep talking with you until lunch time.

c. Excuse himself to meet more people.

d. Ask about your family.

25. Frequently major decisions in American companies are made based on:

a. Employee services and interests.

b. Middle line managers' recommendations.

c. First line management.

d. Top executives' vision and market data.

26. You are on a training assignment in a US company. You should:

a. Introduce yourself to all department personnel

b. Get permission from your supervisor every time you leave the office

c. Learn to depend on yourself to solve your problems

d. Try to establish harmony within your group.

27. This is your first week of training in an American company. Your department
secretary seems very friendly and helpful. She may be:

a. Expecting you to invite her to the restaurant to dinner with you.

b. Doing her job

c. Interested to start relations with you.

d. Expecting you to bring her some flowers or a small present.

28. Americans tend to value more than spiritual enlightenment.

a. money b. private house c. material possessions d. private yacht

29. Most Americans like in daily interactions.

a. energy and honesty b. frankness c. formality and ritual d. informality

30. Americans usually rely on for help rather than asking people.

a. Internet  d. themselves c. others d. foreigners

31. Americans value time and its control and are :

a. money-oriented b. dollar-oriented c. future-oriented d. family-oriented

32. Americans customarily collect evidence and make decisions based on their

a. calculations b. prognosis c. feelings d.findings

33. The majority of Americans use to refuse an offer.

a. letters b. direct messages c. indirect messages 4. code words

34. Many Americans are open and share their

a. money b. wealth c.optimism d. space.

35. Most Americans are a oriented society.

a. present b. money c. future d. past




36. Americans tend to see themselves as confident and
a. pessimistic b. optimistic c. money oriented  d. hard-working
37. Americans are inclined to believe in
a. fate  d. future hardships c. free competition d. free elections
38. Americans usually believe being on time for an appointment shows
a. contempt  b.respect c.doubts d. unpsertainty
39. Most Americans believe they can control their destiny by their
a.army b. NAVY c. special operations d. own actions.
40. Shaking hands is important when you meet
a. a gentleman b. a professional c.a Chinese d. an American.
41. Many Americans like to deal with directly and frankly.
a. money issues b. foreigners c. local population d. problems
42. Americans use to avoid conflict and loss of face.
a. special operations b. ambiguity c. color revolutions d. credit cards
43. Physical is important but we must not neglect the culture of the mind.
a. strength  b. exercises  c. abilities d. culture
44. Americans believe that universities should be centers of
a. information b. knowledge c. intellectual power  d. culture
45 The culture of Eskimos is studied by
a. historians b. culturologists c. socioloigists d. anthropologlsts
46. The European invaders used to say that their mission was to disseminate

among aborigines.

a. religion  b. information c.law d. culture

47. A cultured person would never criticize other nation's
a. habits b. traditions c. way of life d. political system

48. Corporate culture is especially important for companies operating
a.in China b.in Germany c.inItaly d. on the international arena.

49. While speculating on world issues, we mustn't leave behind

a. geopolitics b. cultural differences c. geostrategy d. money issues

50. Song Liehua found life in London a bit of at first.

a. aculture shock b. enigmatic problem c. interesting code d. corrupt experience
51. Culturally, the city has a lot
a.tooffer Db.toloan c.give d. divide

52. Culture means the acquainting of ourselves with the best that has been known and

thought

other

a.in America  b. in Britain  c. inthe West d. in the world.
53. Australia has its own cultural identity, which is very different from that of
a. the rest of the world  b. Britain c. Europe  d. South East Asia.

54. Britain is known to be a society.
a. sophisticated b. culturally diverse  c.normal  d. nice
55. This country has a rich heritage.

a. cultural  b. historical  c. ancient d. modern

56. Cross cultural communication course studies the Greek

a. culture b. history c. phenomenon d. peculiarities

57. Cross cultural communication course is a good opportunity for students to learn about

a. territories  b. countries  c. cultures d. cities

58. The USA is often accused of cultural

a. aggression b. imperialism c. dominance d. dlver3|ty

59. A person knows a lot about music, art, theatre, etc.

a. modern b. cultural c.vise d.normal

60. You won't find much in this sleepy little town, | am afraid.




a. wealth b. money c. culture d.time

61. They enjoy activities like going to the theatre and the opera.
a. energetic  b. cultural c. sophisticated d. rare

62. The French are sophisticated people.

a. historically b. very c. not d. culturally

63. Working late hours for very little money seems part of the company

a. way of life b. tradition c. style d. culture

64. Culture shock is a phenomenon.

a. abnormal b. rare c. usual d. psychological

65. When asked to describe yourself, do you think of yourself as belonging to a particular
group?

a. ethnic b. cultural c. religious d. age

66. What experiences have you had that increased your sense of belonging to

a particular group?

67. How has a person’s background influenced:

a. the way a person spends his holidays

b. the way a person express himself, verbally and non-verbally

c. the way a person thinks about and relate to other groups

d. the way a person chooses his friends?

68. What makes a person’s cultural backgrounds different from his previous stereotypes?

a. friendships  b. social relationships  c. travel contacts d. Internet, films, TV,
newspapers

69. Globalization means that there is now one culture everywhere in the world.

a. English b. American c. business d. Chinese

70. If they want to do business with me, then they'll have to adapt to my

a. habits b. traditions c. timetable d. culture

71. “When in Rome, do as the do.”
a.locals b. Romans c. Italians  d. Latin's
72. 1t's to generalize about cultures.

a. possible b. natural c. impossible d. abnormal

73. Intercultural training just confirms

a. cultural differences b. stereotypes c. traditions d. psychologlcal peculiarities

74. Today I'm dealing with the Americans, tomorrow with a group from Japan. | can't
possibly learn all I need to know about all the I have to deal with.

a. customs b. traditions c. ethnic stereotypes d. cultures

75. What | need when | go abroad is a list of

a. dos and don'ts  b. ethnic stereotypes c. national tradltlons d. national holidays

76. Problems in international business relationships are not always caused by

a. traditions d. culture peculiarities c. business models d. language difficulties

77. Doing business with people of other nationalities involves more than learning foreign
languages. There are often .

a. religious differences b. cultural differences c. different national backgrounds d.
different business models.

78. During business negotiations we need to be aware of

a. customs b. attitudes c. socializing d. body language

79. The shake hands less often than other European people.

a. French b. Spanish c. Germans d. Englishmen

80. Americans use first names more often than many other nationalities.

a. Russians b. Chinese c. Japanese d. Americans

81. The consider that harmony and consensus in business
communications are very important.

a. Americans b. Englishmen c. Spanish d. Japanese




81. When we visit other countries, it is important to good observers and listeners.
a. use information of

b. use business models of

c. use manuals on cross cultural communications of

d. use textbooks of

82. We should avoid criticizing other cultures and realize that we all have similar

problems but different of dealing with them.

belonging to different

others.

a. Customs b. traditions c. habits d. ways

83. Name an example of high context culture.

a. American b. Japanese c. Latin d. Korean

84. Name the example of low context culture

a. Russian b. British c. German d. Greek

85. All of the information can be lost in translation using basic English except:

a. cultural sensitivity b. nuances c. codified rules d. style

86. Cross cultural communication deals with exchange information between people

a. classes b. professions c. backgrounds d. cultures

87. The same gestures used by the Americans mean different things to
a. English  b. German  c. Swiss d. Japanese

88. consider punctuality very important.

a. Arabs b. English c. Spanish  d. Japanese

89. Time is not of great importance in
a. Britain b. Japan c. Latin America d. USA

90. use hand to point on an object and don’t use finger.

a. Japanese b. Americans c. Englishmen d. Spanish

91. In general, Americans value most:

a. Social recognition. b. Happiness. c. Equality. d. Money.

92. Many Americans see themselves as:

a. Modest and shy. b. Family members. c. Formal and ritualistic. d. Created equal to

93. Other cultures may see Americans as:

a. Victimized by economic crisis.

b. Reliant on their families for help.

c. Group-oriented.

d. Ignorant about other cultures.

94. When writing to an American company, it is very important to:

a. Reference your source.

b. Start your letter with a flattering introduction about your company president.
c. Have your letter signed by your company director and president.

d. Be specific on the purpose of the letter.

95. In a business introduction to an American he may ask you to call him by his first

name because:

a. He is not interested in business.

b. He likes harmony in discussion.

c. His last name may be hard to pronounce,

d. He wants to be comfortable and move into an informal stage of business discussion.
96. When talking with an American business partner on the phone, it is common for him

to ask you first about:

a. Your family health.

b. Your financial situation.

¢. When you are planning to visit him.
d. How you are doing.



97. Mr. Saito, from Japan, is leaving the office of an American businessman who says to
him, "We should get together sometime". Mr Saito should:

a. Invite his American friend for dinner.

b. Expect that his American friend will invite him to the bar.

c. Consider it as just a friendly comment.

d. Stop by his house to have a drink.

98. American business meetings usually start with:

a. Discussion of the past weekend's baseball game.

b. Formal agenda and tasks to be accomplished.

c. Period of harmony.

d. Introduction about everyone's past work experience.

99. In American business meetings you are expected to:

a. Wait until the end and state firmly your position.

b. Talk about how it is difficult to get to the meeting.

c. Maintain group harmony and do not ask embarrassing questions.

d. Express your ideas openly and rationalize them aggressively.

100. At the end of an American business meeting the participants may:

a. All go to the cafeteria to have a drink.

b. Write a conclusion and/or action plan with specific responsibilities and dates.

c. Conduct behind-the-scene discussions to change the conclusion.

d. Apologize to each other for any confrontations they had during the meeting.
Konrpomupyemsie komnerenmm: YK-4, OIIK-3
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Bomnpocsl k 3a4eTy ¢ OLeHKOMI
Task 1. You are going to read a newspaper article about exam technology. For questions 1 — 7
choose the answer (a.b.c.d) which you think fits best according to the text.

Like it or not, technology is already an established part of the exam process and the only
argument still to be fought at this year's e-assessment conference and exhibition, taking place in
London this week, is just how much further in that direction we should go.

At one end, little has changed. Students still, by and large, take exams in much the same way as
they always have. They walk into a room full of desks with an invigilator on hand to tell them
when to start and stop and to make sure no one is texting anyone else, and everyone is ticking the
right boxes, or writing out the answer in longhand if required. It's once the ink has dried that the
real change in the system kicks in.

Instead of divvying up the scripts between the thousands of markers,-they are now scanned into a
central computer and the markers then access them online.

The benefits are obvious. It's quicker, cheaper and more efficient. The really dull components,
such as multiple choice or simple questions such as "name four things that contribute to global
warming"”, can be marked automatically or by less experienced markers, whereas questions
requiring a more nuanced, longer answer can be left to the old hands. Your best markers don't
have to be wasted on the straightforward stuff.

Students can also benefit. "Markers can now give much more precise feedback", says Kathleen
Tattersall, who chairs the Institute of Educational. Assessors. "We can tell someone almost
exactly what he or she needs to do to improve a grade because we can show them what they got
right and wrong. This is particularly useful for, anyone looking to resit a January exam in the
summer, because teachers can tailor individual revision plans for all their students,"

For all its advantages, no one reckons that this assessment model is the finished article. "There
are difficulties that need to be ironed out",” says' Martin Walker, a former English teacher and a
principal examiner for one of the main boards. "Because markers are now often only given a few
questions from each
paper, it's hard to get an accurate feel of exactly what a student does and doesn't know. When
you had an entire exam script in front of you, you could build up a picture of the candidate's



range of knowledge, so when there was room for doubt in an answer you could make a
judgement call based on previous responses.
It’s much harder to do it now.

"There, are also limits to what you can easily read on screen”, he adds. "In my experience, most
examiners end up printing out the long essays and working from a hard copy, which is both time-
consuming and slightly self-defeating.” The danger, as Tattersall concedes, is that schools end up
teaching only what technology is capable of assessing. "Rather, we have to look at how IT is
used in the classroom to improve teaching and learning and base our exams on that model", she
says.

It is certain that we are only halfway through the electronic revolution. In the coming years,
more and more exams will be completed - as well as marked — online and the government and
the Qualifications and Curriculum Authority will have to think hard about the ways of
maintaining standards.

By far the easiest form of online testing to implement is multiple choice. A student can take the
test online and it can be automatically marked instantaneously; this system is almost foolproof
.The downside is that most people associate multiple choice with dumbing down, on the grounds
that anything that can be reduced to a yes or no, right or wrong answer, is bound to’ be over-
simplified.

"Not true", says Stevie Pattison-Dick, head of communications for Edexcel. "Some multiple-
choice exams may be quite straightforward, but if they are, they only reflect the level of
knowledge a student is expected to attain. There’s nothing inherently simple about multiple
choice. We have become very sophisticated in our question setting and are able to cross-
reference the answers, so an examiner can now tell, whether someone just got lucky by ticking
the right box or actually understood the process on which he
2.
or she was being assessed.” One of the final exams a medical student has to pass before
qualifying as a
doctor is multiple choice, so this method of assessment has to be extremely rigorous.

1. The writer believes that
A nothing of significance has changed in the exam system.

B a revolution in exam taking may soon be initiated.

C technology doesn’t greatly affect students when they sit exams.

D many students cheat by using mobile phones.

2. What does the writer mean by “old hands” in paragraph 3?

A retired examiners.

B experienced examiners.

C examiners who have reached a certain age.

D mature students.

3. Which of the following is not mentioned as a benefit of computer marking?
A better utilization of examiners.

B more interesting questions can be set.

C many set questions do not need human markers at all.

D financial advantages.

4. One advantage of the new system is that

A teachers can focus on students’ weaknesses before retakes.

B students only need to retake the parts of the exam that they failed.
C students can delay taking the exam for an extra six months.

D examiners can construct comprehensive revision plans.

5. A What is stated to be a disadvantage of the current system?

A Many examiners complain that the work is boring now.

B Examiners no longer have enough work.

C Examiners have a limited impression of the candidate.



D Examiners aren’t as skillful as they used to be.

6. What is implied about the general perception of multiple-choice testing?
A It is easy for a student to cheat.

B It reduces the student’s writing skills.

C It lowers the standard of the exam.

D It’s impossible for a computer error to be made.

7. According to Stevie Patterson-Dick, multiple-choice exams

A do have a large element of chance in them.

B are not always the best way to test medical students.

C are by far the best way to test students on particular subjects.

D can be composed in a way that makes students reaffirm their knowledge.

Bonpochl Kk 3k3aMeHy
1. Read, translatate and render the article
2. Speak on the topic
3. Account for your lexical minimum

Text 1. What Are the Mass Media?

A message can be communicated to a mass audience by many means: hardly an
American lives through a day without feeling the impact of at least one of the mass media. The
oldest media are those of the printed word and picture which carry their message through the
sense of sight: the weekly and daily newspapers, magazines, books, pamphlets, direct mail
circulars, and billboards. Radio is the mass communications medium aimed at the sense of
sound, whereas television and motion pictures appeal both to the visual and auditory senses.

The reader turns to his newspaper for news and opinion, entertainment, and the
advertising it publishes. In the weekly the focus is upon the reader’s own community; in the
daily the focus is upon the nation and the world as well. Magazines give him background
information, entertainment, opinion, and the advertising; books offer longer range and more
detailed examination of subjects, as well as entertainment; pamphlets, direct mail pieces, and
billboards bring the views of commercial and civic organizations. Films may inform and
persuade as well as entertain. Television and radio offer entertainment, news and opinion, and
advertising messages and can bring direct coverage of public events into the listener’s home.

There are important agencies of communication which are adjuncts of the mass media.
These are (1) the press associations, which collect and distribute news and pictures to the
newspapers, television and radio stations, and news magazines; (2) the syndicates, which offer
background news and pictures, commentary, and entertainment features to newspapers,
television and radio, and magazines; (3) the advertising agencies, which serve their business
clients, on the one hand, and the mass media, on the other; (4) the advertising departments of
companies and institutions, which serve in merchandising roles; and the public relations
departments, which serve in information roles; (5) the public relations counciling firms and
publicity organizations, which offer information in behalf of their clients, and (6) research
individuals and groups, who help gauge the impact of the message and guide mass
communicators to more effective paths.

Text 2. General Organization of Newspapers

The newspapers in the United States can be divided roughly into four categories:
weeklies and semiweeklies, small dailies, larger dailies (mostly in the submetropolitan areas),
and the gigantic metropolitan dailies. Each of these newspapers has a definite purpose and is
tailored to the needs of the community it serves. The size and frequency of a newspaper’s
edition depend upon the amount of advertising and circulation revenue it commands; trying to
publish a newspaper on a grander scale than its community can support is a sure and swift way
to bankruptcy.



Most American newspapers have a page that is eight columns wide and twenty to twenty-

one inches deep; the normal column width is slightly less than 2 inches. This is called a standard
size page. A rather small minority newspapers are tabloid in format, usually five columns wide
and 15 inches deep, or approximately half the size of a standard page. Although it is widely
agreed that the tabloid size newspaper is very easy for the reader to handle, the problems of
printing it and the limitations on its advertising potential have kept many publishers from adopt-
ing this format. In spite of these limitations the newspaper with by far the largest circulation in
the United States, the New York Daily News, uses the tabloid format.
Unfortunately because of the editorial approach used by some metropolitan newspapers, the
word “tabloid” has taken a connotation of sensationalism. This is unfair to many tabloids whose
content is no more sensational than that of standard size dailies. Equating physical size and
content is a false approach, too often practiced.

No matter what their size, all newspapers have a fundamental organization in common.
Each has five major departments:

—  editorial, which gathers and prepares the news, entertainment, and opinion
materials, both written and illustrated;

—  advertising, which solicits and prepares the commercial messages addressed to the
readers;

—  circulation, which has the task of selling and delivering the newspaper to the
readers of a community;

—  production, which turns the editorial materials and advertisements into type and
prints the newspapers;

- and business, which oversees the newspaper’s entire operation. Newspaper stories
are written to include the “5 W’s and H” - who, what, when, where, why, and how. Their purpose
is to present a report of an action or a situation in simple, easily understood language that can be
comprehended by a mass audience of different educational levels. Increased emphasis has been
placed upon simplicity of writing in recent years and upon explaining the “why” of news
situations.

Text 3. The Small Daily Newspaper

The differences in operation of the weekly newspaper and the small daily newspaper are
great, because the fundamental element of timeliness has been added. The principle of “today’s
news today” dominates the minds of daily newspapermen, no matter how small their paper may
be.

Because the process of assembling and printing the newspaper is done six or seven times
a week, instead of once, the thinking of the men who do the job is accelerated. Working on a
daily does not necessarily make a reporter or an advertising solicitor a better newspaperman than
his colleagues on the weeklies, but it does tend to make him a faster one. Deadlines take on a
fresh, compelling meaning. A weekly may define its news deadline as “Tuesday afternoon”, and
still be able to slip through a couple of late columns Wednesday morning without seriously
disturbing the rather flexible press time. Not so on the daily; if the copy deadline is 12:40 p.m.,
any stories sent out to the composing room after that minute may make the press start late. That
in turn can mean missed bus connections and lost street sales for the circulation department.
However, in the 24 hours before publication a weekly newspaperman turns out a large amount
of copy, probably more than he would do on a daily.

A substantial overlapping exists between the weekly and small daily fields, in the sense
that weekly cities sometimes are larger than small daily cities, and some weeklies have more
circulation and advertising linage than small dailies. Yet, given a choice of jobs at identical pay,
the majority of newspaperman would probably choose the daily. They find more stimulation in
the faster pace, in seeing their stories in print shortly after they have written them, and in having
a greater kinship with world affairs through the presence of wire service news teletypes in the
office.



What, then, causes some towns to have daily papers and other larger towns to have only a
weekly? Essentially it is a matter of geography, supplemented at times by the commercial
audacity of the publisher. When a good-sized town is close to a large city, competition from the
big neighbouring paper may make successful operation of a small city daily financially
impossible. Yet there is room for a weekly newspaper to present community news and the
advertising of local merchants. A small daily in a relatively isolated region may operate at a
profit, whereas the same paper would fail if it were published in the shadow of a large city daily.

5.4.2. IlpumepHbIe TeMBbI 11 Oecelbl, BLIHOCMMbIE HA IK3aMeH

1. About myself/My background

2. My future profession

3. How | see myself 5 years from now

4. Contemporary journalism in Russia

5. Mass media in Britain

6. Mass media in the USA

7. What it takes to be a good journalist

8. Journalism as a career

9. The role of the Internet in modern world
10. My reasons to be a journalist
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