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1. HACHOPT ®OHJIA OHEHOYHbIX CPEACTB
1o qucuuiuiiie «VHOCTpaHHBIN A3bIK (IIEPBBIN)»

OneHouHbIE CpEJCTBAa COCTaBISAIOTCA B COOTBETCTBMM € pabodell IporpaMmoi
JUCIUIUIMHBL U MPEACTaBISIOT CO00M COBOKYIHOCTh KOHTPOJIbHO-U3MEPUTEIBHBIX MaTepUaioB
(TumoBbie 3amauM (3aaHMs), KOHTPOJBHBIC PAOOTHI, TECTHl W Jp.), MPEAHAZHAYCHHBIX JIJIS
U3MEPEHUS YPOBHS JOCTHKEHUS 00y4YaIOUIMMHUCS YCTAaHOBJICHHBIX Pe3y/IbTaTOB O0yUEHUSI.

OueHOYHBIE CpPEACTBA  MCHOJB3YIOTCS TpPU  MPOBEACHUHM  TEKYIIETO  KOHTPOJIA
yCIIEeBA€MOCTHU U MPOMEKYTOUHON aTTeCTaIUU.

Tabmuna 1 - [lepedyenp komneTeH1Mi, HOpPMHUPYEMBIX B IPOLIECCE OCBOSHUS TUCHIUTIIMHBI

Kon

KOMIIeTeH HaumeHoBaHue pe3yabTaTa 00y4eHHs
U
YK-4 Crnioco0eH oCyILIEeCTBIATh 1€710BYI0 KOMMYHUKAIIUIO B YCTHOM U TUCbMEHHOU

¢dbopMax Ha rocynapcTBeHHOM si3bike Poccuiickoit @eneparuu u
WHOCTpaHHOM(BIX) sI3bIKe(ax)

OIIK-1 CrniocobeH co3aaBaTh BOCTpEOOBaHHbBIE OOIIECTBOM M MHIYCTpUEH MEAHATEKCTh
u (W1M) MeauanpoAyKTbl, M (WIM) KOMMYHUKALIMOHHBIE TMPOAYKTHl B
COOTBETCTBUM C HOPMaMH PYCCKOI'O M MHOCTPAHHOI'O SI3bIKOB, OCOOCHHOCTSAMU
MHBIX 3HAKOBBIX CUCTEM

KoHeuHbIMu pe3ynbTaTaMH OCBOCHHUS TUCHMIUIMHBI SIBISIFOTCA  C(HOpPMUpPOBAHHBIE
KOTHUTHUBHBIE JIECKPUITOPBI «3HAaTb», «YMETb», «BIAACTb», PACIUCAHHBIE 110 OTICIBHBIM
KoMIleTeHIMsAM. DopMuUpOBaHME JNECKPUNTOPOB IMPOUCXOAUT B TEYEHUE BCEro CceMecTpa
[0 JTaraM B paMKaX KOHTAKTHOM paloThl, BKIIOYAIOLICH pa3iuyHble BHUIbl 3aHATHH U
CaMOCTOSITENIbHOW pabOThl, C TPUMEHEHHEM pa3IuyHbIX (OpPM M METOAO0B OOYyYeHHUs.



Ta0mura 2

2. IEPEYEHb OLIEHOYHbIX CPEJICTB'

Ne | HaumeHnoBanue

XapaKkTepHucTUKa OLIEHOYHOTO CPEJICTBA

[Ipencrasnenue oueHouHoro cpeacrsa B POC

OLIEHOYHOTO
cpeacTBa
1 | DOcce CpencTBo, MO3BOJISIONIEE OLIEHUTh YMEHUE 00yJaroIIerocs Temsl 3cce
MUCHMEHHO U3J1araTh CyTh IIOCTABICHHOW POOIIEMBI,
CaMOCTOSITENILHO MIPOBOAUTE aHATIH3 3TOU MPOOIEMBI C
WCTIOJIb30BaHUEM KOHIICTIIMIA U aHATTUTUIECKOTO
WHCTPYMEHTAPHS COOTBETCTBYIOLICH JUCIUILINHBI, 1E1aTh
BBIBOJIbI, 0000IIAI0IIIEe aBTOPCKYIO TIO3UIUIO 110 TIOCTABJICHHOM
npobieme.
2 | Tect CpenctBo, N03BOJISIONIEE OLIEHUTh YPOBEHb 3HAHUI TecToBbIe 3a1aHUA

00yJaroIerocs myTeM BpIOOpa UM OJHOTO M3 HECKOJIBKUX
BAapHUAHTOB OTBCTOB Ha IIOCTaBJICHHBII BOIIPOC. Bo3moxHo
UCIIONIb30BaHKME TECTOBBIX BOIIPOCOB, MPETyCMATPHBAIOIINX
BBO/JI O0OYYAIOIIMMCSI KOPOTKOTO U OJIHO3HAYHOI'O OTBETa Ha
MOCTABJICHHBIH BOMPOC.

IIpuseoennwiii nepeuerb OUEHOUHBIX CPEOCME NPU HEOOXOOUMOCMU MONHCem ObIMb OONOJIHEH.

1 o o
YKa3blBalOTCA OLLeHOYHbIe CPeACcTBa, MPUMEHAEMbIE B XO4e peaansaumm pa6oqu nporpammbl JaHHOU ANUCUNNNUHDI.




3. OIMMCAHUE IOKA3ATEJIEA U KPUTEPUEB OLIEHUBAHUA KOMIIETEHIIUA

OueHuBaHue pe3yapbTaToB OOyueHHUs MO JUCHUIUIMHE VMHOCTpaHHBIM s3bIK (TEpBBIM) ocylecTBisieTcss B cooTBercTBUM C [lonoxkeHuem o
TEKYILEM KOHTPOJIE YCIIEBAEMOCTH U IIPOMEXYTOYHON aTTeCTallui 00YyJaroIIXCsl.

[IpemycMOTpeHbl clneAyrouue BUABI KOHTPOJS: TEKYIIUl KOHTPOJb (OCYIIECTBIEHHE KOHTPOJIS BCEX BUIOB ayJIUTOPHOM M BHEAYIUTOPHOU
JESATEeTBHOCTH 00YYarOIIEerocs ¢ IeJbI0 MOJIyYeHUs MEePBUYHON HHPOPMAIIUN O X0/ YCBOCHHS OTIEIIbHBIX 3JIEMEHTOB COACPIKAHUS JUCIUILIHHBI) U
MIPOMEXKYTOUHAs aTTecTalus (OLIEHUBAETCS YPOBEHb M KAUeCTBO MOATOTOBKH 110 AUCLHUIUIMHE B LIEJIOM).

[Tokasarenu u KpUTEpPHUH OIICHUBAHKSI KOMITETEHITUH, (OPMHUPYEMBIX B IMPOIIECCE OCBOCHUS JAHHOW JUCIUILINHBI, OMUCAHBI B Ta0. 3.
Tab6auia 3.



Kon YpoBeHb OCBOEHUA HNunukatopsl Bun yue6HbIx 3anstuii’, | Kontponupyembie | OLeHOUHbIE Kpurepuu
KOMIIETEHIIUN | KOMICTECHIMH JTOCTH)KEHHUS paboTel, QGopMBI M | Pa3lieNbl M TEMBI | CPEJCTBA, OLICHUBAHUS
KOMITCTCHIIUU METOIbI 00ydeHus, | MUCIUILTHHBL UCIIONIb3yeMbIC ISt pe3yabTaTOB
CIIOCOOCTBYIOIIHE OLICHKN YPOBHS 00yueHHs
(bopMuUpoBaHHIO u c(hOpMHUPOBAHHOCTH
PasBUTHIO KOMIIETEHITIN
KOMIIETEHIIHIT
YK-4 3HaeT
HenocraTounsrit 3HaAEeT NPUHIIUIIBI [TpakTudeckue 1. Makings of a | TecroBeie 3amanms, | He 3HaeT
YPOBCHB TOCTPOCHUS 3aHATHUS, Journalist 3CCe PUHLHUIIBI
Ouenka YCTHOT'O U CaMOCTOSATEIIbHAS 2. The discipline I HOCTPOCHHUS
«HE3aUTCHOY, HUCHLMEHHOTO pabota majorin YCTHOTO H
«HEYJIOBIICTBOPHTENBHO» | oo v b o b 3. Journalism as a HChMEHHOIO
rocyAapCTBEHHOM U career BBICKA3bIBaHUS Ha
WHOCTPAaHHOM TrOCYIapCTBEHHOM U
SI3bIKAX; MHOCTPAHHOM
TpeOOBaHUS K SI3bIKAX;
JIEJIOBOM YCTHOM U TpeOOBaHUs K
IIACbMEHHOU JIEJIOBOM YCTHOM U
KOMMYHHUKAIUU. MUCbMEHHOM
KOMMYHUKAIWH.
Ba3oBblii ypoBeHb 3HaeT MPUHIIHAITHI [MpakTuyeckue 1. Makings of a | TecroBbie 3amanus, | YacTHuyHO 3HAET
OreHka, «3aYTCHOY, | TOCTPOEHUS 3aHATHA, Journalist 3cce MIPUHIIUIIBI
«yIOBJIETBOPUTEIHHO YCTHOTO 1 CaMOCTOSTEILHAS 2. _Thg discipline 1 MOCTPOCHUS
MMUCbMEHHOTO paboTta majorin YCTHOI'O U
BBICKA3bIBAaHUS Ha 3. Journalism as a MUCbMEHHOTO

roCyAapCTBEHHOM U
MHOCTPAHHOM

career

BBICKA3bIBaHUS Ha
rOCYJapCTBEHHOM H

? JleKUMOHHbIe 3aHATUSA, MPAKTUYECKME 3aHATUA, NTaBOPATOPHbIE 3aHATUA, CAMOCTOSTEbHAsA PaboTa...
* Heo6X0AMMO YKa3aTb aKTUBHbIE U MHTEPAKTUBHBIE METOAbI 0BYUYeHNs (HAMPUMEP, MHTEPAKTUBHAA NeKLMA, paboTa B Ma/bxX rpynnax, MeToAsl MO3roBOro WTYpMa 1 T.4.),
cnocobeTByloLUMe Pa3BUTUIO Y 0B6YHAKOLWMXCA HAaBbIKOB KOMaHAHOM PaboTbl, MEXIMYHOCTHON KOMMYHUKaLMUU, MPUHATUA PELIEeHWI, TMAEPCKUX KayecTs.
* HaumeHoBaHwe Tembl (pazaena) Gepetcsa U3 paboyeit NPOrpamMmmbl AUCLUMANHBI.
> OLLEHOMHOE CPEACTBO AOMKHO BbIBUPATLCA C Y4ETOM 3aMIaHUPOBAHHbIX PE3Y/IbTATOB OCBOEHMS AUCLMMMHDI, HANPUMEp:

«3HaTb» — C06€CEAOBaHI/Ie, KONNTOKBUYM, TeCT...

«YMeTb», «Bnafetb» — UHAMBUAYANbHbIN AW TPYNNOBOM NPOEKT, Kec-3aAaya, AenoBas (posesasn)
urpa, noptdonuo...




SI3BIKAX;
TpeOOBaHUS K
JIEJIOBOM YCTHOM U

UHOCTPaHHOM
SI3BIKAX;
TpeOOBaHUS K

IIACbMEHHOU JIeJIOBOM YCTHOU U
KOMMYHHUKAaIUU. MUCbMEHHOU
KOMMYHUKAIWH.
CpenHuii ypoBeHb 3HaeT MPUHIIKIIBI [MpakTHyeckue 1. Makings of a | TecroBble 3amanusi, | 3HAeT OCHOBHBIE
Onenka «3aYTCHOY, | [TOCTPOEHUS 3aHATHS, Journalist 3cce MPUHLIUIIBI
«X0pormIo» YCTHOTO H CaMOCTOSATEIbHAS 2. The discipline I HOCTPOEHHUSI
MMHUCbMEHHOT'O pabora majorin. YCTHOT'O U
BBICKA3bIBaHUS Ha 3. Journalism as a MUCbMEHHOTO
rOCyJIapCTBEHHOM U career BBICKa3bIBaHUS HA
MHOCTPAHHOM rocyIapCTBEHHOM U
SI3bIKAX; MHOCTPAHHOM
TpeOoBaHuUs K SI3bIKAX;
JIEJIOBOM YCTHOU H TpeOOBaHUs K
MNHUCbMEHHOHU JIETIOBOM YCTHOM U
KOMMYHUKAIWH. MAUCbMEHHOU
KOMMYHUKAIWH.
Bricokuii ypoBeHb 3HAET MPUHITUITBI [IpakTnueckue 1. Makings of a | TecroBsie 3anauus, 3HaeT MPUHIIMITHI
Ornenka «BAYTCHOY, | [TIOCTPOEHUS 3aHATHUS, Journalist 3Ccce IIOCTPOECHUS
«OTIHIHO» YCTHOTO H CaMOCTOSITEIIbHAST 2. The discipline | YCTHOTO H
MMHUCBMEHHOI' O paboTta major in MMACBMEHHOI'0

BBICKA3bIBAaHUS Ha
roCyAapCTBEHHOM U
MHOCTPAaHHOM
SI3bIKAX;
TpeOOBaHUS K
JIEJIOBOY YCTHOU U
MHUCbMEHHOM
KOMMYHUKAIUU.

3. Journalism as a
career

BBICKA3bIBAaHUS Ha
rocyJapCTBEHHOM U
WHOCTPAaHHOM
SI3bIKAX;
TpeOOBaHUS K
JIeJIOBOU YCTHOU U
MUCHMEHHOMN
KOMMYHUKAaIUH, HE
JIOTTYCKAaeT OMTUOOK

YmMmeer




Henocrarounsrit YMeeT NpuMeHSTh [TpakTuyeckue 1. Makings of a | TectoBsie 3amanus, He ymeer
YPOBCHb SI3BIKOBBIC CPEICTBA | 3aHATHS, Journalist scce [IPUMEHATD
Ornenka JUISL TOCTUKEHUS CaMOCTOATEIbHAS 2. _The_ discipline | A3BIKOBBIE CPEJICTBA
«HE32TCHOD, npodeccuoHaNtbHbIX | pabora majorin AT AOCTIOKCHUA
«HCYJOBIIETBOPUTENLHON | |\ono pg PYCCKOM 3. Journalism as a MPOGECCHOHATBHBIX
career .
Y UHOCTPAHHOM (- LEeJIel Ha pYyCCKOM
bIX) sI3BIKE (-ax). Y UHOCTPAHHOM (-
BIX) SI3BIKE (-ax).
Ba3oBblii ypoBeHb Vmeer npumensts | [Ipakrudeckue 1. Makings of a | Tecrosrie 3amanus, | YacTHYHO ymeeT
Orerka, «3a4TCHOY, | g3BIKOBBIC CPEJICTBA | 3aHSTHS, Journalist acce NIPUMEHATH
«yNOBJICTBOPUTEIILHO JUISL OCTUKEHUS CaMOCTOATENIbHAS 2. _Th? discipline | SI3BIKOBBIE CPEJICTBA
npodecCuoHaANIBHBIX | paboTa majorin JUTSL TOCTHIKEHUS
IeJIel Ha PYCCKOM 3. Journalism as a pohecCHOHATBHBIX
Y UHOCTPAHHOM (- career Hesel Ha pycCKOM
bIX) SI3bIKE (-aX). Y UTHOCTPAHHOM (-
bIX) S3BIKE (-aX).
CpenHuil ypoBeHb Vmeer npumensts | [IpakTudeckue 1. Makings of a | TecroBele 3amanus, | YMeeT IPUMEHSATH
Ouenka «3a4TCHOY, | q3BIKOBBIE CPENCTBA | 3AHATUS, Journalist acce SI3BIKOBBIE CPEACTBA
«xopouio» JUISL TOCTUKEHUS CaMOCTOATENbHAS 2. _Th? discipline | JUISL TOCTUKEHHUS
npodeccuoHanbHbIX | paboTa majorin npodeccuoHaTbHBIX
LIeJIel Ha pyCCKOM 3. Journalism as a 1eJiel Ha pyCCKOM
Y UTHOCTPAHHOM (- career Y UIHOCTPaHHOM (-
bIX) SI3bIKE (-aX). BIX) SI3bIKE (-aX),
JOTTYCKaeT
HE3HAYUTEIILHBIC
OIIMOKHU
Bricokwuii ypoBeHb YMeeT NpuMeHsTh [TpakTHdeckue 1. Makings of a | TectoBsie 3amanus, YMeeT mpuMeHsITh
Ouenka «3a4TCHOY, | q3BIKOBBIE CPEACTBA | 3AHATU, Journalist acce SI3BIKOBBIE CPEACTBA
«OTIIMTHO JUTSL TOCTHKECHUS CaMOCTOSATENbHAS 2. _The_ discipline | JUT TOCTHKECHUS
npodeccnoHanbHbIX | paboTa majorin npodecCHOHATBLHBIX
3. Journalism as a

LeJed Ha pyCCKOM

career

[eJIed Ha PYCCKOM




Y UHOCTPAHHOM (-
bIX) SI3bIKE (-aX).

Y UHOCTPAHHOM (-
BIX) SI3BIKE (-ax).

Biageer

HenocraTounsrit Brnaneer [TpakTuyeckue 1. Makings of a | TectoBeie 3amanus, | He BJIAZIEET

YPOBEHb CIIOCOOHOCTSIMU 3aHSTHS, Journalist acce CIIOCOOHOCTSIMH

Onenka BBLICTPAUBATh CaMOCTOSATENIbHAS 2. The discipline I BBLICTPAUBATh

«HE3AITCHOY, CTpATEruio ycTHOro | pabora majorin. CTPATErnui0 YCTHOTO

«HEYJIOBIIETBOPHTENBHO» | | oo oo oo 3. Journalism as a " THCBMEHHOIO

career

OOIICHMS HA oOmIeHMS Ha
PYCCKOM U pyCCKOM u
MHOCTPAHHOM (-bIX) MHOCTPaHHOM (-bIX)
s3bIKe (-ax) B s3pike (-ax) B
paMKax pamKax
MEXJIMYHOCTHOTO U MEKIHYHOCTHOTO |
MEKKYJIBTYPHOTO MEKKYJIBTYPHOTO
oO01IeHuS. oO01IeHys.

Ba3oBblii ypoBeHb Bnaneer [TpakTdeckue 1. Makings of a | TecroBeie 3amanus, | YacTUYHO BIaACET

Onenxa, «3Q4TEHOY, | cIIOCOOHOCTAMHU 3QHATHS, Journalist acce CIIOCOOHOCTAMU

«yHOBICTBOPUTENILHO» | BricTpanBaTh CaMOCTOSITEIIbHAST 2. The discipline | BBICTPANBATh
CTpaTeruio YCTHOTO | pabora majorin. CTpATEeTUI0 YCTHOTO
Y TIMCbMEHHOTO 3. Journalism as a u MTUCHbMEHHOTO
oOIIeHHS Ha career oOmIeHus Ha
PYCCKOM U PyCCKOM u
WHOCTPAHHOM (-bIX) UHOCTPAHHOM (-BIX)
s3bIKe (-ax) B a3plke  (-ax) B
pamkax paMKkax
MEKITHYHOCTHOTO U MEKITUYHOCTHOTO M
MEXKYJIBTYPHOTO MEXKYJIBTYPHOTO
oO01IeHus. oO1eHus

Cpennuii ypoBeHb Bruaneer [MpakTuyeckue 1. Makings of a | TecrtoBsie 3amanus, Brianeer

Ouenka «3Q4TEHOY, | CII0COOHOCTAMHU 3aHATHSA, Journalist acce CIIOCOOHOCTAMU

«XOPOIIO» BBICTPAaNBAaTh CaMOCTOsITeNIbHAs 2. The discipline | BBICTPANBATh
CTpATEeruio yCTHOro | pabora major In CTPATErnI0 YCTHOTO

3. Journalism as a




Y TUCBMEHHOTO career u MUCBMEHHOTO
oO1ieHus Ha oOmIeHs Ha
PYCCKOM U pyccKoM u
MHOCTPAHHOM (-bIX) MHOCTPaHHOM (-bIX)
s3bIKe (-ax) B s3pike  (-ax) B
pamKax pamkax
MEXJIMYHOCTHOTO U MEXJIMYHOCTHOTO U
MEXKYJIBTYPHOTO MEXKYJIbTYPHOTO
oO01IeHS. oO01IeHNs

Bbicokuii ypoBeHb Bnaneer [TpakTudeckue 1. Makings of a | TecroBbie 3amanmsa, | B  coBepiieHCTBE

Ornenka «3aUTECHO», | CIIOCOOHOCTSIMH 3aHATHA, Journalist 3cce BJIAJEET

«OTITHYHO» BBICTPAMBATh CaMOoCTOSITEIIbHASK 2. The discipline I CIIOCOOHOCTSAMHM
CTpaTeruo yCTHOro | pabora majorin BBICTpauBaTh
¥ TUCBMEHHOTO S-laurnalismiassa CTpaTEeTHIO YCTHOTO
oO1IeHHs Ha career u MUCBMEHHOTO
PYCCKOM 1 oO1eHus Ha
MHOCTPAaHHOM (-BIX) PYCCKOM u
s3bIKe (-ax) B MHOCTPaHHOM (-bIX)
pamkax s3plke  (-ax) B
MEXITMYHOCTHOTO U paMKkax
MEXKYIbTYPHOTO MEXIUYHOCTHOTO U
oO1IeHHUS. MEXKYJIbTYPHOTO

oO01IeHNs




OIIK-1

3Haer
Henocrarounsrit OIIK-3.1. 3naer | [IpakTuyeckue 1. Makings of TectoBble 3amanwus, | He 3HAaeT
YPOBCHB OTECUYECTBCHHBIN W 3aHATHS, Journalist 3CCce OTEUYECTBEHHBIN u
Onenka MHUPOBOIA CaMOCTOSTENbHAsI 2. The discipline MHUPOBOIA
(HE3ATTCHOD, KYJbTYPHBII pabora majorin KyJIbTypHBIH
«HEYIOBJIECTBOPUTEIHHOY nporece 3. Journalism as npouecc
career
BazoBblii ypoBeHb OIIK-3.1.  3uaer | [IpakTudeckue 1. Makings of Tecrosbie  3ananms, | 3HaeT
Ounenka, «3aYTCHO», | OTCUSCTBEHHBI U | 3aHATHS, Journalist acce OTECUECTBCHHBIH H
«yJOBJIETBOPUTEIBHOY MHPOBOI CaMOCTOSITEeIbHAS 2. The discipline MHPOBOi
KYJbTYPHBIN pabora majorin - KYJbTYPHBIN
mpoiiecc gérgg:Jmallsm as Mpoliecc, 3HaHUsl He
c(hopMHUPOBAHBI
CpenHuii ypoBeHb OIIK-3.1. 3naer | [IpakTuueckue 1. Makings of TecToBbIC 3aMaHus, 3Haer
Ouenka «3aYTCHO», | OTCYECTBEHHBI M | 3aHATHS, Journalist acce OTCUCCTBCHHBIA H
«XOpOIIO» MHUPOBOI CaMOCTOATENbHAs 2. The discipline MHPOBOM
KYJIbTYPHBII paboTta majorin. KYJIbTYPHBII
mpoiiecc 3. Journalism as npoiecc,  3HaHUsA
career
c(hopMHUPOBaHBI
YACTUYHO
Bricokuii ypoBeHb OIIK-3.1. 3naert | [IpakTudeckue 1. Makings of TectoBbie 3a1aHMs, 3Haer
Ouenka «324YTEHO», | OTEYECTBEHHBIH U | 3aHSTUS, Journalist acce OTEUECTBEHHBIH |
«OTIHTHO» MHPOBOIt CaMOCTOSITeNIbHAS 2. The discipline MHPOBOIt
KYJIbTYPHBII pabota g]aj.loorulrr;alism as KYJIbTYPHBII
npoiiecc career npoiiecc
YwMmeer
Henocrarounsrii OIIK-3.2 Vwmeer | [Ipaktudeckue 1. Makings of TecToBbIE 3aMaHu, He ymeer co3naBath
YpOBEHb CO3/1aBaTh 3aHSTHS, Journalist acce MEIHATEKCTHI "
OreHka METHATEKCTHI u | camMocTosTebHAS 2. The discipline METHAIIPOIYKTHI. .
«HE3aYTECHOY, MeTHATIPOTYKTHI. pabota majorin
«HEYIOBIICTBOPUTEITLHO» 3. Journalism as
career
ba3oBblii ypoBeHb OI1K-3.2 Vmeer | [IpakTrueckue 1. Makings of TecToBble 3a1aHuUs, YactuuHo co3/1aeT
Onenka, «3aUTEHOY, | co3/1aBaTh 3QHATHS, Journalist acce MeEIMATEKCTEI u
«yIOBIETBOPUTEIILHO» MeTHATEKCTHI u | camocTosITeTLHAS 2. The discipline MEIMANpPOILYKThI.
MEIUATPOTYKTHI. pabota major In

3. Journalism as




career
CpenHuii ypoBeHb OIIK-3.2 Vmeer | [IpakTrueckue 1. Makings of TecroBble 3amanust, | YMeer CO3/1aBaTh
Orenka «3aUTEHOY, | co31aBaTh 3QHATHS, Journalist acce MeEINATEKCTHI 3§
«XOPOILIO» MeTHATEKCThI u | camocTosITenbHas 2. The discipline MEIUATPOIYKTHI,
MeIUAnpOIyKThI. pabora majorin AOMYyCKacT
3. Journalism as He3HAYNTEIbHEIE
career OIHNOKHU
Bricokuii ypoBeHb OIIK-3.2 Vmeer | [IpakTrueckue 1. Makings of TecToBbIe 3a1aHus, Ymeer CO371aBaTh
Ouenka «3a4TE€HOY, | cO3/aBATh 3aHATHSA, Journalist acce MEAMATEKCTHI u
COTIUIHO» MeETHATEKCTHI i | camocTosTenLHAsS 2. _The_ discipline MEIHANPOITYKTHI.
major in
MEIUANPOTYKTHI. pabora 3. Journalism as
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4. MeTtoau4yeckue MaTepUaJibl, ONpeAesaonue Npoueaypbl

OllCHUBAaHUHA PE3YyJIbTAaTOB oﬁyqenml

Tect

Tecm sBnsieTcs mpocTedinedl GopMoil KOHTPOJIsI, HampaBieHHON Ha TPOBEPKY BIaJCHHS
TCPMUHOJIOTUYCCKUM  allaparoM, COBPEMCHHBIMU I/IH(l)OpMaHI/IOHHI)IMI/I TEXHOJOI'usIMH U
KOHKPETHBIMU 3HAHUSAMU B obnactu CI)YH,Z[aMeHTaJ'IBHHX " IMIPUKIIAJHBIX JUCIUILINH. Tect cocTouT
13 HEOOJBIIOr0 KOJIHYECTBA SJICMCHTAPHLIX 3a/lad; MOXET IMPEAOCTABIATH BO3MOXKHOCTDH BI)I60pa
U3 MepeyHsl OTBETOB; 3aHMMAeT 4acTbh ydeOHoro 3aHaTus (10-30 MUHYT); MpaBUIbHBIE PELICHUS
pas3OMparoTCs Ha TOM K€ WM CIEAYIONMEM 3aHATHH. YacToTa TECTUPOBAHHS OIpeAemseTcs
TIperoaBaTeleM.

Jdcce

Ha mepBoM sTane HamucaHusi 3cce MPOBEPSETCS OPUTHHAIBHOCTH paboTHI (ITpOBEpKa Ha
3aMMCTBOBaHUE (TU1aruar))

Ha BropoMm arare mpoBepstoTes CIeAyOIHe 3JIEMEHTHI:
1) cooTBeTCTBUE COAEPKAHUS TUCBMEHHOU paboThI €€ TeMe, MOJIHOTA PaCKPbITUS TeMbI (OLEHKa
TOT0, HACKOJIBKO COJICp)KaHUE MMChMEHHOUW pabOThl COOTBETCTBYET 3asBIICHHON TEME U B KaKOU
Mepe TeMa pacKpbiTa aBTOPOM);
2) ucnonp30BaHue MPO(PEeCCHOHATBHON TEPMUHOIOTHU (OIIEHKAa TOTrO, B KaKOM Mepe B pabore
OTpakeHbl NPOQecCuOHaIbHbIE TEPMUHBI U MIOHATHS, CBOUCTBEHHbIE TeMe padoThl);
3) cTUIMCTHKA NHUCbMEHHOM peun (OLEHKa CTPYKTYPHO-CMBICIOBOW OpraHM3alii TEKCTa,
BHYTPEHHEH  LEJIOCTHOCTH, COpPa3MEPHOCTM WICHEHUsS Ha YacTH, COINOJAYMHEHHOCTH
KOMIIOHEHTOB palOThI APYT IPYTY U LENOMY);
4) rpaMOTHOCTh TeKcTa (OLIEHKa TOro, HACKOJBKO BJIaJIeeT aBTOpP HABBIKAMHM IHCbMa B
COOTBETCTBUM C TIpaMMaTH4eCKUMHM HOpMamu s3blka. IIpoBepka TekcTa Ha HalIddue
rpaMMaTHYeCKUX OIMOOK, yIOTpeOIeHHE TAMIIOB, TO €CTh M30UTHIX BbIpa)KEHUIl; oIO0UHOE
CJI0BOOOpa3oBaHue; OMIMOKK B 00pa3oBaHUK CIOBO(OPM; OIMMOKH B MyHKTYallUH | T.I1.);
5) Hamuuume COOCTBEHHOI'O OTHOLIGHHMS aBTOpa K paccMaTpuBaeMod mpobieme (eciu
peayCMOTpEeHO ¢dopMaToM 3cce) /TeMe (HACKOJIBKO TOYHO M apryMEHTHPOBAHO BBIPAXKEHO
OTHOILIEHHE aBTOpa K TeMe MUCbMEHHOI paboThl):
IIpenonaBarenpb, OLEHMBAs 3CCE, UCHOJIB3YET PE3YNbTaThl MPEAbIAYHIMX IBYX 3TanoB. [lpum
BBICTaBJICHUU «3a4TCHO» OIUPACTCS HA CIEAYIOIINE KPUTEPUH:
Kpurepuu onieHKH 3cce npenojaBareneM:
- KayecTBO MCXOJHOTO MaTepuana, KOTOpPBIA MCIIOJNB30BaH (aHAIMTUYECKUH aHaIM3
OPOYUTAHHON  JIUTEpaTyphl, JIEKIMM, 3aluCu  pe3ylbTaTOB JIUCKYCCHH, COOCTBEHHBIE
cooOpakeHHs U HaKOTIJICHHBIH OMBIT 110 JaHHOH Mpobiieme);
- Ka4ecTBO 00pabOTKH MMEIOIIErocs UCXOAHOI0 MaTepuaia (ero opranusanus, apryMeHTanus u
JIOBOJIBI);
- aprymeHrtanus (HacKOJIbKO TOYHO OHAa COOTHOCHUTCS C MOJHSATHIMM B aBTOPCKOM TEKCTE
npobiaemMaMu).


http://tolkslovar.ru/k7433.html
http://tolkslovar.ru/d7052.html
http://tolkslovar.ru/v4091.html

5. MaTepnaﬂm AJIA TIPOBEACHHUS TEKYLICTI0 KOHTPOJISA U HpOMe)KyTO‘IHOﬁ

aTrecranuu
Tembl 3cce
(pedepartoB, 10KJIA0B, COOOIIEHUIT)
1. Beauty (as expressed in design, presentation, and format).
2. Literary style (as expressed in writing).
3. Universal appeal (to touch the heart or mind; to have lasting ef—fect, to be addressed to a
mass readership; to appeal to intellectuals, to rank-and-file people).
4. Impact (great impact; lessening impact; lack of impact; long—term impact; short-term
impact).
5. Design. Good newspaper design strives to be clear and simple (to serve its readers best;

to be gray and dull; to do a lot of graphics; few “jumps”, jumping a story - or continuing it from
one page to an—other - iS something that bothers readers; to use shorter stories that will end on
the page they began).

6. Color (readers like color; to design the color into the paper rather than using it as an
afterthought; color doesn't always help a reader; color makes something 25 percent more
important than it would have been without it).

7. Headlines (a range of headlines weights: to attract the reader to a story; should be bold or
light; to reflect the mood of importance of the story).

Kontpomupyemsie komnerenmu: YK-4, OIIK-3
Oyenka KomMnemeHyuti 0Cywecmeisiemcs 6 coomeemcmeuu ¢ madauyei 4.

TecToBbIe 3a1aHMSI
1. Examples of people that was considered great at verbal communication.
a. Joe Biden b. Ronald Reagan c. Jimmy Carter d. Barak Obama

2. is a non-verbal form of communication.
a. Internet  b.radio  c.smile d. music
3 customarily kiss a business associate on both cheeks in greeting instead of

shaking hands.

a. Chinese b. Germans c¢. Americans d. Swedes

4. To walk arm in arm for female colleagues in signify a personal
business relationship.

a. Britain b. America c. Germany d. Russia

5. Korean business conglomerate like Samsung and Hyundai are referred to as

a. giants b. pyramids c. enigma d. chabooks

6. Samsung has formed its corporate and the management styles.

a. business b. management c. culture d. style

7. Does the lack of understanding matter for foreign staff turnover in Samsung?

a. business b. management c. effective  d. cultural

8. Foreign employees in Korean chabooks have difficult time due to

differences.

a.age b. education level c. culture d. ethnic

9. Foreign staffs would take double burdens from both national culture differences and
unique corporate when working for Korean chabooks.

a. management b. peculiarity  c. cultures d. style

10. Hofstede defines culture as «mental programming» corresponds to a much broader
use of the word that is common among sociologists and




a. historians b. managers c. professors  d. anthropologists

11. Working under an American supervisor you should:

a. Be polite and not interrupt his instructions.

b. Not let him know that you did not understand.

c. Hide your mistakes until he discovers them.

d. Maintain ongoing honest communication about work problems and progress.

12. If you are having family problems, your American supervisor is probably expected to:

a. Listen to you just as he would to a friend.

b. Discuss it with you and make a plan of action to solve the problem.

c. Give you a week's vacation to solve the problem.

d. Visit your home and discuss the problems.

13. Your American co-worker has invited you to play tennis with him for the second time
in a month. This could mean that:

a. You are now his close friend.

b. You can talk with him about your problems with your family.

c. He expects you to solve the technical problem he has at work.

d. He just enjoys playing tennis with you.

14. You are working hard to finish your project. Your American coworker is sitting down
reading the newspaper. He might:

a. Come very close and look at what you are doing.

b. Bring you a cup of coffee to keep you awake.

c. Try to help you only if you asked him.

d. Ask you to stop working and join him to go to the movies.

15. Most American companies will start marketing a product when it:

a. Is in a prototype stage.

b. Is on the drawing board.

c. Is on the shelf ready for the customers.

d. Has passed the quality control test.

16. An American leaves the office telling his foreign co-worker, "Let's

get together this week". The foreign worker should:

a. Invite the American to his house for a homemade dinner.

b. Expect the American to invite him for dinner at his house.

c. Expect the American to invite him to play tennis with him.

d. Accept it as a friendly comment.

17. Many Americans are inclined to feel confident that they can accomplish

many tasks because:

a. They possess a strong infrastructure to complete the task.

b. They like to work hard day and night.

c. They believe nature and God will help them.

d. They can depend on other people to help them.

18. During his performance appraisal, an American employee might:

a. Agree fully with his manager's evaluation.

b. Defend his performance and justify his actions.

c. Ask his managers to write down his future goals.

d. Not ask questions about his next promotion or salary increase.

19. An American will almost always arrive on time for business appointments because:

a. He will want to relax for a while.

b. He wants to get the sale.

c. He shows respect for the host's time.

d. He has a lot of spare time.

20. You are travelling on an American bus. Beside you is an American. You should:

a. Greet him. b. Ask where he is going. c. Introduce yourself. d. Just sit quietly.



21. You meet an American friend in the hallway who says, "How are you?" You should:

a. Stop and shake hands with him.

b. Tell him, "Just fine", and continue walking.

c. Tell him about problems you have with your family.

d. Look at him and keep going.

22. Your co-worker called you on the phone and asked, "How are you doing?" You
should:

a. Say, "OK, thank you".

b. Explain to him how hard it is to work under pressure.

c. Discuss with him your family problems.

d. Ask him if he has time to listen to a detailed reply.

23. You have completed a business transaction with an American firm.

You expect your American businessman will:

a. Write you to thank you for the business.

b. Become your friend and invite you to play tennis or golf.

c. Send you a New Year's card every year.

d. Call again for more business.

24. You are at a business luncheon. You have been approached by an American
businessman. He introduces himself and exchanges cards with you. He will probably:

a. Give a detailed presentation of his company.

b. Keep talking with you until lunch time.

c. Excuse himself to meet more people.

d. Ask about your family.

25. Frequently major decisions in American companies are made based on:

a. Employee services and interests.

b. Middle line managers' recommendations.

c. First line management.

d. Top executives' vision and market data.

26. You are on a training assignment in a US company. You should:

a. Introduce yourself to all department personnel

b. Get permission from your supervisor every time you leave the office

c. Learn to depend on yourself to solve your problems

d. Try to establish harmony within your group.

27. This is your first week of training in an American company. Your department
secretary seems very friendly and helpful. She may be:

a. Expecting you to invite her to the restaurant to dinner with you.

b. Doing her job

c. Interested to start relations with you.

d. Expecting you to bring her some flowers or a small present.

28. Americans tend to value more than spiritual enlightenment.

a. money b. private house c. material possessions d. private yacht

29. Most Americans like in daily interactions.

a. energy and honesty b. frankness c. formality and ritual d. informality

30. Americans usually rely on for help rather than asking people.

a. Internet  d. themselves c. others d. foreigners

31. Americans value time and its control and are .

a. money-oriented b. dollar-oriented c. future-oriented d. family-oriented

32. Americans customarily collect evidence and make decisions based on their

a. calculations b. prognosis c. feelings d.findings

33. The majority of Americans use to refuse an offer.

a. letters b. direct messages c. indirect messages 4. code words

34. Many Americans are open and share their




a. money b. wealth c. optimism d. space.
35. Most Americans are a oriented society.
a. present b. money c. future d. past
36. Americans tend to see themselves as confident and
a. pessimistic b. optimistic c. money oriented  d. hard-working
37. Americans are inclined to believe in
a. fate  d. future hardships c. free competition d. free elections
38. Americans usually believe being on time for an appointment shows
a. contempt  b. respect c.doubts d. uncertainty
39. Most Americans believe they can control their destiny by their
a.army b. NAVY c. special operations d. own actions.
40. Shaking hands is important when you meet
a. a gentleman b. a professional c.a Chinese d.an American.
41. Many Americans like to deal with directly and frankly.
a. money issues b. foreigners c. local population d. problems
42. Americans use to avoid conflict and loss of face.
a. special operations b. ambiguity c. color revolutions d. credit cards
43. Physical is important but we must not neglect the culture of the mind.
a. strength  b. exercises  c. abilities d. culture
44. Americans believe that universities should be centers of
a. information b. knowledge c. intellectual power  d. culture
45 The culture of Eskimos is studied by
a. historians b. culturologists c. socioloigists d. anthropologlsts
46. The European invaders used to say that their mission was to disseminate

among aborigines.

a. religion  b. information c.law  d. culture

47. A cultured person would never criticize other nation's
a. habits b. traditions c. way of life d. political system

48. Corporate culture is especially important for companies operating
a.in China b.in Germany c.in Italy d. on the international arena.

49. While speculating on world issues, we mustn't leave behind

a. geopolitics b. cultural differences c. geostrategy d. money issues

50. Song Liehua found life in London a bit of at first.

a. aculture shock b. enigmatic problem c. interesting code d. corrupt experience
51. Culturally, the city has a lot
a.tooffer Db.toloan c.give d. divide

52. Culture means the acquainting of ourselves with the best that has been known and

thought

other

a.in America  b. in Britain  c. inthe West d. in the world.
53. Australia has its own cultural identity, which is very different from that of
a. the rest of the world  b. Britain c. Europe  d. South East Asia.

54. Britain is known to be a society.
a. sophisticated b. culturally diverse  c.normal  d. nice
55. This country has a rich heritage.

a. cultural  b. historical  c. ancient d. modern

56. Cross cultural communication course studies the Greek

a. culture b. history c. phenomenon d. peculiarities

57. Cross cultural communication course is a good opportunity for students to learn about

a. territories  b. countries  c. cultures d. cities

58. The USA is often accused of cultural
a. aggression b. imperialism c. dominance d. dlver5|ty




59. A person knows a lot about music, art, theatre, etc.
a. modern b. cultural c.vise d.normal

60. You won't find much in this sleepy little town, | am afraid.

a. wealth b. money c. culture d.time

61. They enjoy activities like going to the theatre and the opera.
a. energetic  b. cultural c. sophisticated d. rare

62. The French are sophisticated people.

a. historically b. very c. not d. culturally

63. Working late hours for very little money seems part of the company

a. way of life b. tradition c. style d. culture

64. Culture shock is a phenomenon.

a. abnormal b. rare c. usual d. psychological

65. When asked to describe yourself, do you think of yourself as belonging to a particular
group?

a. ethnic b. cultural c. religious d. age

66. What experiences have you had that increased your sense of belonging to

a particular group?

67. How has a person’s background influenced:

a. the way a person spends his holidays

b. the way a person express himself, verbally and non-verbally

c. the way a person thinks about and relate to other groups

d. the way a person chooses his friends?

68. What makes a person’s cultural backgrounds different from his previous stereotypes?

a. friendships  b. social relationships  c. travel contacts d. Internet, films, TV,
newspapers

69. Globalization means that there is now one culture everywhere in the world.

a. English b. American c. business d. Chinese

70. If they want to do business with me, then they'll have to adapt to my

a. habits b. traditions c. timetable d. culture

71. “When in Rome, do as the do.”
a.locals b.Romans c. Italians  d. Latin’s
72. 1t's to generalize about cultures.

a. possible b. natural c. impossible d. abnormal

73. Intercultural training just confirms

a. cultural differences b. stereotypes c. traditions d. psychologlcal peculiarities

74. Today I'm dealing with the Americans, tomorrow with a group from Japan. | can't
possibly learn all I need to know about all the | have to deal with.

a. customs b. traditions c. ethnic stereotypes d. cultures

75. What | need when | go abroad is a list of

a. dos and don'ts  b. ethnic stereotypes c. national tradltlons d. national holidays

76. Problems in international business relationships are not always caused by

a. traditions d. culture peculiarities c. business models d. language difficulties

77. Doing business with people of other nationalities involves more than learning foreign
languages. There are often :

a. religious differences b. cultural differences c. different national backgrounds d.
different business models.

78. During business negotiations we need to be aware of

a. customs b. attitudes c. socializing d. body language

79. The shake hands less often than other European people.

a. French b. Spanish c¢. Germans d. Englishmen

80. Americans use first names more often than many other nationalities.

a. Russians b. Chinese c. Japanese d. Americans




81. The consider that harmony and consensus in business

communications are very important.

a. Americans b. Englishmen c. Spanish d. Japanese

81. When we visit other countries, it is important to good observers and listeners.
a. use information of

b. use business models of

c. use manuals on cross cultural communications of

d. use textbooks of

82. We should avoid criticizing other cultures and realize that we all have similar

problems but different of dealing with them.

belonging to different

others.

a. Customs b. traditions c. habits d. ways

83. Name an example of high context culture.

a. American b. Japanese c. Latin d. Korean

84. Name the example of low context culture

a. Russian b. British c. German d. Greek

85. All of the information can be lost in translation using basic English except:

a. cultural sensitivity b. nuances c. codified rules d. style

86. Cross cultural communication deals with exchange information between people

a. classes b. professions c. backgrounds d. cultures

87. The same gestures used by the Americans mean different things to
a. English  b. German  c. Swiss d. Japanese

88. consider punctuality very important.

a. Arabs Db. English c. Spanish  d. Japanese

89. Time is not of great importance in
a. Britain b.Japan c. Latin America d. USA

90. use hand to point on an object and don’t use finger.

a. Japanese b. Americans c. Englishmen d. Spanish

91. In general, Americans value most:

a. Social recognition. b. Happiness. c. Equality. d. Money.

92. Many Americans see themselves as:

a. Modest and shy. b. Family members. c¢. Formal and ritualistic. d. Created equal to

93. Other cultures may see Americans as:

a. Victimized by economic crisis.

b. Reliant on their families for help.

c. Group-oriented.

d. Ignorant about other cultures.

94. When writing to an American company, it is very important to:

a. Reference your source.

b. Start your letter with a flattering introduction about your company president.
c. Have your letter signed by your company director and president.

d. Be specific on the purpose of the letter.

95. In a business introduction to an American he may ask you to call him by his first

name because:

a. He is not interested in business.

b. He likes harmony in discussion.

c. His last name may be hard to pronounce,

d. He wants to be comfortable and move into an informal stage of business discussion.
96. When talking with an American business partner on the phone, it is common for him

to ask you first about:

a. Your family health.



b. Your financial situation.

c. When you are planning to visit him.

d. How you are doing.

97. Mr. Saito, from Japan, is leaving the office of an American businessman who says to
him, "We should get together sometime". Mr Saito should:

a. Invite his American friend for dinner.

b. Expect that his American friend will invite him to the bar.

c. Consider it as just a friendly comment.

d. Stop by his house to have a drink.

98. American business meetings usually start with:

a. Discussion of the past weekend's baseball game.

b. Formal agenda and tasks to be accomplished.

c. Period of harmony.

d. Introduction about everyone's past work experience.

99. In American business meetings you are expected to:

a. Wait until the end and state firmly your position.

b. Talk about how it is difficult to get to the meeting.

c¢. Maintain group harmony and do not ask embarrassing questions.

d. Express your ideas openly and rationalize them aggressively.

100. At the end of an American business meeting the participants may:

a. All go to the cafeteria to have a drink.

b. Write a conclusion and/or action plan with specific responsibilities and dates.

c. Conduct behind-the-scene discussions to change the conclusion.

d. Apologize to each other for any confrontations they had during the meeting.
Kontpomupyemsie komnerenmu: YK-4, OIIK-3
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Bomnpocsl K 3a4eTy ¢ OLIEHKOM

Task 1. You are going to read a newspaper article about exam technology. For questions 1 — 7
choose the answer (a.b.c.d) which you think fits best according to the text.

Like it or not, technology is already an established part of the exam process and the only
argument still to be fought at this year's e-assessment conference and exhibition, taking place in
London this week, is just how much further in that direction we should go.

At one end, little has changed. Students still, by and large, take exams in much the same way as
they always have. They walk into a room full of desks with an invigilator on hand to tell them
when to start and stop and to make sure no one is texting anyone else, and everyone is ticking the
right boxes, or writing out the answer in longhand if required. It's once the ink has dried that the
real change in the system kicks in.

Instead of divvying up the scripts between the thousands of markers,-they are now scanned into a
central computer and the markers then access them online.

The benefits are obvious. It's quicker, cheaper and more efficient. The really dull components,
such as multiple choice or simple questions such as "name four things that contribute to global
warming"”, can be marked automatically or by less experienced markers, whereas questions
requiring a more nuanced, longer answer can be left to the old hands. Your best markers don't
have to be wasted on the straightforward stuff.

Students can also benefit. "Markers can now give much more precise feedback", says Kathleen
Tattersall, who chairs the Institute of Educational. Assessors. "We can tell someone almost
exactly what he or she needs to do to improve a grade because we can show them what they got
right and wrong. This is particularly useful for, anyone looking to resit a January exam in the
summer, because teachers can tailor individual revision plans for all their students,"

For all its advantages, no one reckons that this assessment model is the finished article. "There
are difficulties that need to be ironed out",” says' Martin Walker, a former English teacher and a



principal examiner for one of the main boards. "Because markers are now often only given a few
questions from each
paper, it's hard to get an accurate feel of exactly what a student does and doesn't know. When
you had an entire exam script in front of you, you could build up a picture of the candidate's
range of knowledge, so when there was room for doubt in an answer you could make a
judgement call based on previous responses.

It’s much harder to do it now.

"There, are also limits to what you can easily read on screen”, he adds. "In my experience, most
examiners end up printing out the long essays and working from a hard copy, which is both time-
consuming and slightly self-defeating.” The danger, as Tattersall concedes, is that schools end up
teaching only what technology is capable of assessing. "Rather, we have to look at how IT is
used in the classroom to improve teaching and learning and base our exams on that model”, she
says.

It is certain that we are only halfway through the electronic revolution. In the coming years,
more and more exams will be completed - as well as marked — online and the government and
the Qualifications and Curriculum Authority will have to think hard about the ways of
maintaining standards.

By far the easiest form of online testing to implement is multiple choice. A student can take the
test online and it can be automatically marked instantaneously; this system is almost foolproof
.The downside is that most people associate multiple choice with dumbing down, on the grounds
that anything that can be reduced to a yes or no, right or wrong answer, is bound to’ be over-
simplified.

"Not true", says Stevie Pattison-Dick, head of communications for Edexcel. "Some multiple-
choice exams may be quite straightforward, but if they are, they only reflect the level of
knowledge a student is expected to attain. There’s nothing inherently simple about multiple
choice. We have become very sophisticated in our question setting and are able to cross-
reference the answers, so an examiner can now tell, whether someone just got lucky by ticking
the right box or actually understood the process on which he
2.
or she was being assessed.” One of the final exams a medical student has to pass before
qualifying as a
doctor is multiple choice, so this method of assessment has to be extremely rigorous.

1. The writer believes that
A nothing of significance has changed in the exam system.

B a revolution in exam taking may soon be initiated.

C technology doesn’t greatly affect students when they sit exams.
D many students cheat by using mobile phones.

2. What does the writer mean by “old hands” in paragraph 3?

A retired examiners.

B experienced examiners.

C examiners who have reached a certain age.

D mature students.

3. Which of the following is not mentioned as a benefit of computer marking?
A Dbetter utilization of examiners.

B more interesting questions can be set.

C many set questions do not need human markers at all.

D financial advantages.

4. One advantage of the new system is that

A teachers can focus on students’ weaknesses before retakes.

B students only need to retake the parts of the exam that they failed.
C students can delay taking the exam for an extra six months.

D examiners can construct comprehensive revision plans.



5. A What is stated to be a disadvantage of the current system?

A Many examiners complain that the work is boring now.

B Examiners no longer have enough work.

C Examiners have a limited impression of the candidate.

D Examiners aren’t as skillful as they used to be.

6. What is implied about the general perception of multiple-choice testing?
A It is easy for a student to cheat.

B It reduces the student’s writing skills.

C It lowers the standard of the exam.

D It’s impossible for a computer error to be made.

7. According to Stevie Patterson-Dick, multiple-choice exams

A do have a large element of chance in them.

B are not always the best way to test medical students.

C are by far the best way to test students on particular subjects.

D can be composed in a way that makes students reaffirm their knowledge.

BOl'lpOCbI K 3K3aMEHY
1. Read, translate and render the article
2. Speak on the topic
3. Account for your lexical minimum

Text 1. What Are the Mass Media?

A message can be communicated to a mass audience by many means: hardly an
American lives through a day without feeling the impact of at least one of the mass media. The
oldest media are those of the printed word and picture which carry their message through the
sense of sight: the weekly and daily newspapers, magazines, books, pamphlets, direct mail
circulars, and billboards. Radio is the mass communications medium aimed at the sense of
sound, whereas television and motion pictures appeal both to the visual and auditory senses.

The reader turns to his newspaper for news and opinion, entertainment, and the
advertising it publishes. In the weekly the focus is upon the reader’s own community; in the
daily the focus is upon the nation and the world as well. Magazines give him background
information, entertainment, opinion, and the advertising; books offer longer range and more
detailed examination of subjects, as well as entertainment; pamphlets, direct mail pieces, and
billboards bring the views of commercial and civic organizations. Films may inform and
persuade as well as entertain. Television and radio offer entertainment, news and opinion, and
advertising messages and can bring direct coverage of public events into the listener’s home.

There are important agencies of communication which are adjuncts of the mass media.
These are (1) the press associations, which collect and distribute news and pictures to the
newspapers, television and radio stations, and news magazines; (2) the syndicates, which offer
background news and pictures, commentary, and entertainment features to newspapers,
television and radio, and magazines; (3) the advertising agencies, which serve their business
clients, on the one hand, and the mass media, on the other; (4) the advertising departments of
companies and institutions, which serve in merchandising roles; and the public relations
departments, which serve in information roles; (5) the public relations counciling firms and
publicity organizations, which offer information in behalf of their clients, and (6) research
individuals and groups, who help gauge the impact of the message and guide mass
communicators to more effective paths.

Text 2. General Organization of Newspapers
The newspapers in the United States can be divided roughly into four categories:
weeklies and semiweeklies, small dailies, larger dailies (mostly in the submetropolitan areas),
and the gigantic metropolitan dailies. Each of these newspapers has a definite purpose and is



tailored to the needs of the community it serves. The size and frequency of a newspaper’s
edition depend upon the amount of advertising and circulation revenue it commands; trying to
publish a newspaper on a grander scale than its community can support is a sure and swift way
to bankruptcy.

Most American newspapers have a page that is eight columns wide and twenty to twenty-

one inches deep; the normal column width is slightly less than 2 inches. This is called a standard
size page. A rather small minority newspapers are tabloid in format, usually five columns wide
and 15 inches deep, or approximately half the size of a standard page. Although it is widely
agreed that the tabloid size newspaper is very easy for the reader to handle, the problems of
printing it and the limitations on its advertising potential have kept many publishers from adopt-
ing this format. In spite of these limitations the newspaper with by far the largest circulation in
the United States, the New York Daily News, uses the tabloid format.
Unfortunately because of the editorial approach used by some metropolitan newspapers, the
word “tabloid” has taken a connotation of sensationalism. This is unfair to many tabloids whose
content is no more sensational than that of standard size dailies. Equating physical size and
content is a false approach, too often practiced.

No matter what their size, all newspapers have a fundamental organization in common.
Each has five major departments:

—  editorial, which gathers and prepares the news, entertainment, and opinion
materials, both written and illustrated;

—  advertising, which solicits and prepares the commercial messages addressed to the
readers;

—  circulation, which has the task of selling and delivering the newspaper to the
readers of a community;

—  production, which turns the editorial materials and advertisements into type and
prints the newspapers;

- and business, which oversees the newspaper’s entire operation. Newspaper stories
are written to include the “5 W’s and H” - who, what, when, where, why, and how. Their purpose
IS to present a report of an action or a situation in simple, easily understood language that can be
comprehended by a mass audience of different educational levels. Increased emphasis has been
placed upon simplicity of writing in recent years and upon explaining the “why” of news
situations.

Text 3. The Small Daily Newspaper

The differences in operation of the weekly newspaper and the small daily newspaper are
great, because the fundamental element of timeliness has been added. The principle of “today’s
news today” dominates the minds of daily newspapermen, no matter how small their paper may
be.

Because the process of assembling and printing the newspaper is done six or seven times
a week, instead of once, the thinking of the men who do the job is accelerated. Working on a
daily does not necessarily make a reporter or an advertising solicitor a better newspaperman than
his colleagues on the weeklies, but it does tend to make him a faster one. Deadlines take on a
fresh, compelling meaning. A weekly may define its news deadline as “Tuesday afternoon”, and
still be able to slip through a couple of late columns Wednesday morning without seriously
disturbing the rather flexible press time. Not so on the daily; if the copy deadline is 12:40 p.m.,
any stories sent out to the composing room after that minute may make the press start late. That
in turn can mean missed bus connections and lost street sales for the circulation department.
However, in the 24 hours before publication a weekly newspaperman turns out a large amount
of copy, probably more than he would do on a daily.

A substantial overlapping exists between the weekly and small daily fields, in the sense
that weekly cities sometimes are larger than small daily cities, and some weeklies have more
circulation and advertising linage than small dailies. Yet, given a choice of jobs at identical pay,



the majority of newspaperman would probably choose the daily. They find more stimulation in
the faster pace, in seeing their stories in print shortly after they have written them, and in having
a greater kinship with world affairs through the presence of wire service news teletypes in the
office.

What, then, causes some towns to have daily papers and other larger towns to have only a
weekly? Essentially it is a matter of geography, supplemented at times by the commercial
audacity of the publisher. When a good-sized town is close to a large city, competition from the
big neighbouring paper may make successful operation of a small city daily financially
impossible. Yet there is room for a weekly newspaper to present community news and the
advertising of local merchants. A small daily in a relatively isolated region may operate at a
profit, whereas the same paper would fail if it were published in the shadow of a large city daily.

5.4.2. llpuMepHbIe TeMbl 151 Oecelibl, BBIHOCUMbIE HA IK3aMeH

1. About myself/My background

2. My future profession

3. How I see myself 5 years from now

4. Contemporary journalism in Russia

5. Mass media in Britain

6. Mass media in the USA

7. What it takes to be a good journalist

8. Journalism as a career

9. The role of the Internet in modern world
10. My reasons to be a journalist
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